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CLERK’S SUMMARY OF AGENDA ACTION
AND OFFICIAL MINUTES
TOURIST DEVELOPMENT COUNCIL
JANUARY 23, 2006

The Tourist Development Council (TDC) convened in the 2™ floor Commission
Chambers in the Stephen P. Clark Center, 111 Northwest First Street, Miami, Florida, at
2:00 p.m. on January 23, 2006, there being present Chairman Bruno Barreiro; and
members Mr. Rodney Barreto; Commissioner Mattie Herrera Bower; Ms. Ada Llerandi;
Mr. William Perry, III; (Mr. William Ader III; Commissioner Angel Gonzalez; Mr.
William F. Lone and Ms. Mary Kim Sovia were absent); Mr. Michael Spring, Director,
Department of Cultural Affairs; Ms. Nikenna D. Benjamin, Grants Program
Administrator; Mr. Rolando L. Aedo, Greater Miami Convention and Visitors Bureau;
and Deputy Clerks Linda Derleth and Zorana Gainer.

I. Additions, Deletions, Withdrawals-None Presented
IL Conflict of Interest

Mr. Spring indicated a TDC Board Member would have a conflict of interest regarding
an item before the TDC if the member was in any of the following categories:

= If the TDC Board Member was a paid staff member of an applicant organization
or paid in any capacity by the organization

= If a TDC Board Member was on the Board of Directors of an applicant’s
organization

If a TDC Board Member made a contribution of $1,000 or more within the last
three years to an applicant’s organization.

Mr. Spring also noted if any member of a TDC Board member’s immediate family was in
any of the foregoing three categories, which would constitute a conflict of interest. He
noted staff worked with the TDC Board Members regarding any conflicts to ensure they
were declared for the record and to ensure the proper paper work was submitted.

Mr. Spring indicated Ms. Llerandi and Commissioner Bower had a conflict of interest
regarding the Miami Design Preservation League, Agenda item B2. He advised that
Commissioner Bower also had a conflict of interest regarding the Performing Arts Center
Trust, Inc., Agenda Item 3c3.

Mr. Spring stated Mr. Perry and Mr. Barreto had a conflict of interest regarding the
Orange Bowl Committee Inc., Agenda Item F1.



Mr. Spring stated the foregoing grant requests would be carried over to the next TDC
meeting due to lack of a quorum because TDC members who had a conflict of interest
regarding an agenda item could not vote on that item.
Mr. Spring announced that Agenda Item I1IB1 would be deferred due to lack of quorum.
III.  Items for Approval
A. Minutes of the November 14, 2005 Meeting

By motion duly made, seconded, and carried the TDC approved the minutes of the
November 14, 2005 meeting by a unanimous vote of those members present.

B. FY 2004-2005 Fourth Funding Period’s Deferred Applicant

1. City of Miami Beach, Office of the City Manager
An American Celebration 2005

Mr. Spring announced the foregoing item would be carried over to the next TDC meeting
due to lack of a quorum.

C. FY 2005-06 First Funding Period’s Deferred Applicants

1. Homestead Main Street, Inc. $25,000
Homestead Main Street Race Fest

2. Homestead Rodeo Association, Inc. $10,000
57" Annual Homestead Championship Rodeo
& Frontier Days

3. Performing Arts Center Trust, Inc. Deferred
Lighting the House

Mr. Spring read into the record the following agenda items on which the TDC could not
vote during today’s meeting due to lack of a quorum.

= JIIB1 City of Miami Beach, Office of the County Manager
An American Celebration 2005

= JIIC3 Performing Arts Center Trust, Inc.
Lighting the House

= VIB2 Miami Design Preservation League, Inc.
Art Deco Weekend 2006



= VIF1 Orange Bowl Committee, Inc.
2006 FedEx Orange Bowl

IV.  Reports and Discussion Items
A. Update on TDC Nomination Process

Mr. Barreto announced that he would not re-apply for the position on the Tourist
Development Council due to being overwhelmed with responsibilities to other duties. He
stated his decision would be an opportunity for new TDC members to be appointed and
for new ideas to emerge.

Chairman Barreiro commended Mr. Barreto for the time and effort he had given to the
TDC.

Mr. Spring thanked Mr. Barreto for his many years of service to the TDC.

Mr. Spring stated that the nomination process for the TDC was proceeding and
recommendations for nominees were forwarded to the Intergovernmental, Recreation,
and Cultural Affairs Committee. He indicated the Committee forwarded the nominations
to the Board of County Commissioners with a favorable recommendation. Mr. Spring
advised that staggered terms were being introduced for the TDC and that require
nominations every two 2 years.

B. Updated Budget/Financial Position and Funding Recommendations for FY
2005-2006 Second Funding Period

Mr. Spring presented an overview of the TDC budget. He explained the budget was
established for a full year to allow sufficient funds for each quarter of the funding year.
Mr. Spring stated that the TDC has been very responsible and had adhered to the agreed
upon fiscal year budget.

Mr. Barreto expressed concern regarding the Dade Days event being cancelled and asked
if the funds could be recaptured. In response to Mr. Barreto’s concerns, Mr. Spring
explained that this item would be discussed at a Regular BCC meeting.

It was moved by Commissioner Bower that the TDC accept the foregoing reports. This

motion was seconded by Chairman Barreiro, and upon being put to a vote, it passed by a
unanimous vote of those members present.

V. Citizens Presentations



ITIC2. Ms. Susan Neuman, representing the Homestead Rodeo Association, Inc, 57t

All.

B1.

C2.

D1.

Annual Homestead Championship Rodeo and Frontier Days, thanked the TDC for
supporting this event and requested an increase of the recommended grant. She
noted this was the oldest and largest event in the Homestead, South Dade area.

Ms. Anne Johnson, representing St. Stephen’s Episcopal Parish, St. Stephen’s
Arts and Crafts Show, thanked the TDC for reviewing this application and
requested an increase of the recommended grant.

Ms. Regina Moore, representing Creation Ballet IT Company, Inc., d/b/a Creation
Art Center, appeared before the Council and presented an overview of this two-
day dance event. She advised there had been a special request for an additional
performance and requested the Committee’s recommendation of $7,500 be
increased.

Ms. Marcia Kanner, representing the Historical Association of Southern Florida,
Inc., 13th Annual Miami International Map Fair appeared, before the council and
presented registration materials. She noted that there were changes in events and
printing delays due to Hurricane Wilma, which had added to expenses, and
requested an increase of the recommended grant.

Ms. Rhonda Mitrani, representing Florida Room Inc., the 4™ Annual
Documentary Film Festival, appeared before the Council and presented an
overview of this event which showcased award winning, socially conscious films.
Ms. Mitrani noted Florida Room, Inc., had collaborated with the University of
Miami this year, and she requested an increase of the recommended grant due to
the technical expenses of this event.

Upon conclusion of the foregoing, it was moved by Mr. Barreto that the recommended
grant for Agenda Item IIIC2, the Homestead Rodeo Association, be increased to $10,000.
This motion was seconded by Commissioner Bower, and upon being put to a vote, passed
by a vote of 5-0. (Mr. Ader, Commissioner Gonzalez, Mr. Lone and Ms. Sovia were
absent).

It was moved by Commissioner Bower that the recommended grant for Agenda Item VI
D1, the Florida Room, Inc. be increased to $5,000. This motion was seconded by Mr.
Barreto, and upon being put to a vote, passed by a vote of 5-0. (Mr. Ader, Commissioner
Gonzalez, Mr. Lone and Ms. Sovia were absent).



It was moved by Mr. Barreto that the recommended grant for Agenda Item VIA11, St.
Stephen’s Episcopal Parish, be increased to $5,000. This motion was seconded by
Commissioner Bower, and upon being put to a vote, motion passed by a vote of 5-0. (Mr.
Ader, Commissioner Gonzalez, Mr. Lone and Ms. Sovia were absent).

Upon conclusion of the foregoing, it was moved by Mr. Barreto that the TDC approve the
balance of the requested grants, as recommended by the TDC subcommittee. This motion
was seconded by Commissioner Bower, and upon being put to vote, passed by a vote of
5-0. (Mr. Ader, Commissioner Gonzalez, Mr. Lone, and Ms. Sovia were absent).

VI.  Grant Applications and Recommendations — Second Funding Period

Special Events/Promotions Nonprofit Organizations (First Funding Period's
Deferred Applicants)

Organization & Event Amount
Approved

1. Homestead Main Street Inc. 25,000
Homestead Main Street Race Fest

2. Homestead Rodeo Association Inc. 10,000
57" Annual Homestead Championship Rodeo
& Frontier Days

3. Performing Arts Center Trust, Inc. Deferred
Lighting The House

Special Events/Promotions Nonprofit Organizations (Continuing)

1. Center for the Advancement of Jewish
Education 5,000
8" Annual Miami Jewish Film Festival

2. Centro Cultural de Puerto Rico en el Sur de la
Florida 4,500

Sexto Festival Puertorriqueno del Plantano-Year 2006

3. Coconut Grove Arts & Historical Association, Inc. 17,500
Coconut Grove Arts Festival

4. Dr. Martin Luther King Jr. Parade and Festivities



Committee, Inc.
Dr. Martin Luther King Jr. Parade and Festivities

5. Florida International University Board of Trustees,
for the benefit of the South Beach Food and Wine Festival
South Beach Wine & Food Festival

6. IsraFest Foundation, Inc.
21% Israel Film Festival

7. Jamaica Awareness, Inc.
Caribbean Celebration Series ‘06
8. Miami-Dade Community College Foundation, Inc.

Miami International Film Festival

9. National Gay and Lesbian Task Force Foundation Inc.
Winter Party Festival 2006

10.  South Florida Composers Alliance, Inc.
Subtropics Experimental Music and Sounds Arts Festival

11. St. Stephen’s Episcopal Parish
St. Stephen’s Arts and Crafts Show

12. United Haitian American Artists, Inc.
18" Annual Haitian Independence Day Gala
Special Events/Promotions (Non Profit) Ongoing
1. Creation Ballet IT Company, Inc. d/b/a Creation Art
Ballet Clasico Nacional Dominicano

2. Miami Design Preservation League, Inc.
Art Deco Weekend 2006

3. National Foundation for Advancement in the Arts
2006 ARTS Program and 2006 ARTS Week Educators
Conference

4. North Beach Development Corporation of Miami Beach,
Inc.

Miami Beach Festival of the Arts

6,300

4,500

5,000

7,000

16,000

7,200

5,850

5,000

5,000

7,500

Deferred

15,000

7,500



Special Events/Promotions (Non Profit) First Time

Artistic Dance Theater, Inc Refer to Community Grants
Nutcracker Ballet
Historical Association of Southern Florida Inc. 7,500

13" Annual Miami International Map Fair

Miami Contemporary Dance Company f/a Phulorida Deferred
Bhangra, Inc.

South Beach Bhangra

Roots and Culture, Inc. 5,000

10" Annual Haitian Music and Entertainment Awards

Special Events/Promotions (For Profit) Continuing
Florida Room, Inc. 5,000
4™ Annual Documentary Film Festival

Special Events/Promotions (For Profit) First Time

ART + Gallery, LLC Deferred
Salvatore Dali: Monumental Sculptures

Sports Events (Non Profit) Continuing

Orange Bowl Commiittee, Inc., The Deferred
2006 FedEx Orange Bowl
United States Tennis Association Deferred

Orange Bow! International Tennis Championship
Sports Events (For Profit) Continuing

PR Racing, Inc. 15,000
ING Miami Tropical Marathon and Half Marathon

Premiere Racing, Inc. 10,000
Miami Race Week 2005



There being no further business to come before the TDC, the meeting was adjourned at
2:51 p.m.
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TOURIST DEVELOPMENT COUNCIL

January 23, 2006
Prepared by: Nelson Diaz
EXHIBITS LIST
NO. DATE ITEM # DESCRIPTION

1 1/23/2006 Agenda

2 1/23/2006 Citizen Presentations List

3 1/23/2006 FY 2005-2006 Tourist Development Council Application Summary
Workshop (Second Funding Period)

4 1/23/2006 Memorandum from Michael Spring-Director of Miami-Dade
Department of Cultural Affairs Re: Budget Recommendations FY-2005-
2006 Second Funding Period

5 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter (Agenda Item I11.B-1)

6 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda I11.C-1)

7 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda I11.C-2)

8 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda II1.C-3)

9 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-1)

10 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-2)

11 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-3)

12 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-4)

13 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-5)

14 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist

Development Council-Second Quarter(Agenda A-6)
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TOURIST DEVELOPMENT COUNCIL

January 23, 2006
Prepared by: Nelson Diaz
EXHIBITS LIST
NO. DATE ITEM # DESCRIPTION

15 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-7)

16 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-8)

17 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-9)

18 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-10)

19 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-11)

20 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda A-12)

21 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda B-1)

22 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter{Agenda B-2)

23 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda B-3)

24 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda B-4)

25 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda C-1)

26 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda C-2)

27 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda C-3)

28 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist

Development Council-Second Quarter(Agenda C-4)
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TOURIST DEVELOPMENT COUNCIL

January 23, 2006
Prepared by: Nelson Diaz
EXHIBITS LIST
NO. DATE ITEM # DESCRIPTION

29 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda D-1)

30 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda E-1)

31 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda F-1)

32 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist
Development Council-Second Quarter(Agenda G-1)

33 1/23/2006 Miami-Dade Department of Cultural Affairs FY2005-2006 Tourist

Development Council-Second Quarter(Agenda G-2)
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TOURIST DEVELOPMENT COUNCIL

Pane] Meeting
Monday, January 23, 2006 2 PM
Stephen P. Clark Center
111 NW First Street
Commission Chambers
Miami, Florida

AGENDA

Additions, Deletions, Withdrawals
Conflict of Interest
Items for Approval

A. Minutes of the November 14, 2005 Meeting
B. FY2004-2005 Fourth Funding Period’s Deferred Applicant

1. City of Miami Beach, Office of the City Manager $5,000
An American Celebration 2005

C. FY2005-2006 First Funding Period’s Deferred Applicants

1. Homestead Main Street, Inc. $25,000
- Homestead Main Street Race Fest

2. Homestead Rodeo Association, Inc. $5,400 - EZEN
57th Annual Homestead Championship Rodeo
& Frontier Days '

3. Performing Arts Center Trust, Inc. $10,000 - f:\*/{i
Lighting the House '

Reports and Discussion Items

A. Update on TDC Nomination Process
B. Updated Budget / Financial Position and Funding Recommendations
for FY2005-06 Second Funding Period

Citizens’ Presentations



VI.  Grant Applications and Recommendations - Second Funding Period

A. Special Events/Promotions (Non-Profit) -- Continuing

10.

11.

12.

Center for the Advancement of Jewish Education

8" Annual Miami Jewish Film Festival

Centro Cultural de Puerto Rico en el Sur de la Florida
Sexto Festival Puertorriqueno del Platano — Year 2006
Coconut Grove Arts & Historical Association, Inc.
Coconut Grove Arts Festival

Dr. Martin Luther King, Jr. Parade and Festivities
Committee, Inc.

Dr. Martin Luther King Parade and Festivities

Florida International University Board of Trustees,

for the benefit of the South Beach Food and Wine Festival

South Beach Wine & Food Festival

IsraFest Foundation, Inc.

21" Israel Film Festival

Jamaica Awareness, Inc.

Caribbean Celebration Series 06

Miami-Dade Community College Foundation, Inec.
Miami International Film Festival

National Gay and 1esbian Task Force Foundation, Inc.

Winter Party Festival 2006

South Florida Composers Alliance, Inc.

Subtropics Experimental Music and Sound Arts Festival
St. Stephen’s Episcopal Parish

St Stephen’s Arts and Crafts Show

United Haitian American Artists, Inc.

18" Annual Haitian Independence Day Gala

B. Special Events/Promotions {Non-Profit) -- Ongoing

1.

Creation Ballet II company, Inc. d/b/a Creation
Art Center

Ballet Clasico Nacional Dominicano

Miami Design Preservation League, Inc.

Art Deco Weekend 2006

National Foundation for Advancement in the Arts
2006 ARTS Program and 2006 ARTS Week Educators
Conference

North Beach Development Corporation of Miami
Beach, Inc.

Miami Beach Festival of the Arts

Request

10,000
4,500
25,000

9,000

25,000

15,000
25,000
25,000
25,000

5,850
15,000

10,000

15,000

25,000

25,000

15,000

Staff

Recommendation
5,000
4,500
17,500

6,300

4,500

5,000
7,000
16,000
7,200
5,850
4,000

5,000

7,500

20,000

15,000

7,500



C. Special Events/Promotions (Non-Profit) - First Time

1. Artistic Dance Theater, Inc.
Nutcracker Ballet
2. Historical Association of Southern Florida Inc.
13" Annual Miami International Map Fair
3. Miami Contemporary Dance Company {/a Phulorida
Bhangra, Inc.
South Beach Bhangra
4.  Roots and Culture, Inc.

10" Annual Haitian Music and Entertainment Awards
D. Special Events/Promotions (For-Profit) -- Continuing

1. Florida Room, Inc.
4" Annual Documentary Film Festival

E. Special Events/Promotions (For-Profit) — First Time

1. ART + Gallery, LLC
Salvatore Dali: Monumental Sculptures

F. Sports Events (Non-Profit) -- Continuing

1. Orange Bowl Committee, Inc., The
2006 FedEx Orange Bowl
2. United States Tennis Association

Orange Bowl International Tennis Championship
G. Sports Events (For-Profit) -- Continuing
1. PR Racing, Inc.
ING Miami Tropical Marathon and Half Marathon

2. Premiere Racing, Inc.
Miami Race Week 2005

Adjournment

15,000
15,000

5,000
10,000
2,850

25,000

25,000

25,000

25,000

10,000

Refer to CG
7,500

Defer

5,000

2,850

Defer

10,000

Defer

15,000

10,000



Citizens’ Presentations

III. C. FY2005-2006 First Funding Period’s Deferred Applicant

1. Homestead Main Street, Inc. $25,000 |
Susan Neuman

A. Special Events/Promotions (Non-Profit) — Continuing ' ‘
Request . Staff

Recommendation
11.  St. Stephen’s Episcopal Parish 15,000 4,000
Anne Johnson .
B. Special Events/Promotions (Non-Profit) -- Ongoing
1. Creation Ballet II Company, Inc. d/b/a Creation 15,000 7,500
Art Center :
Regina Moore
C. Special Events/Promotions (Non-Prefit) -- First Time
2. Historical Association of Southern Florida Inc. 15,000 7,500
Marcia Kanner, Lauren Billingslea, Carrie Brumbaugh '
D. Special Events/Promotions (For-Profit) -- Continuing
1. Florida Room, Inc. 2,850 2,850
Rhonda Mitrani
E. Special Events/Promotions (For-Profit) — First Time
1. ART + Gallery, LLC 25,000 Defer
Jean Bernard
F. Sports Events (Non-Profit) - Continuing
1. Orange Bowl Committee, Inc., The 25,000 10,000

Phillip Rich

Adjournment



FY 2005-2006 Tourist Development Council
Application Summary Worksheet

Panel Meeting ~ Monday, Janaury 23, 2006 2 PM
Second Funding Peried
ding Period's Deferred Applicant)
Previous knitial Formula Request to Final
Sub-Committee Event Grant Project Cycie/ TDC TDC G ted Re dation DIR* Panel
Recommendation |Event Name Date Request Year Award Award Percentage Difference Action
lanager 5,000 An American Celebration 2005 7/4/2005 15,000 |[Continuing / 5thi 10,600 3,750 1 10,000 R
5,000 15,000 10,000 e _
*D = Direct R = Reimbursement :
I's Deferred Applicants}
25,000 Homestead Main Street Race Fest 11/19/2005 25,000 | First Time / 1st N/A N/A N/A 0
5,400 S7th Annual Homestead Champlonship Rodeo & 1., 0e 10 01/20/06] 25,000 | Continuing /5th{ 7.200 | 9,000 06 19,600
Frontier Days
19,000 Lighting the House 12/2/2005 25,000 | First Time / 1st N/A NiA N/A 15,000 R
40,400 75,000 34,600 0
*D = Direct R = Reimbursement
Previous Initial Formula Request to Final
Sub-Committee Event Grant Project Cyclef PG T0C Generated Recommendation [ DO/R* Panel
Recommendation [Event Name Date Request Year Award Award Percentage Difference Action
lucation N ’ ) R -
ducation) 5,000 8th Annual Miami Jewish Film Festival 01/21/06 t0 01/29/06| 10,000 | Continuing / 3rd} 5,400 6,000 0.8 5,000 R
de la 4,500 gggéo Festival Puertorriquenc del Planiano - Year 01/15/06 4500 |Continuing /4th | 4,500 5,000 0.7 0
jon, Inc. 17,500 Coconut Grove Arls Festival 102/18/06 to 02/20/06| 25,000 Continuing / 4th | 20,000 | 25,000 | 0.7 7,500
stivities 6,300 Dr. Martin Luther King, Jr. Parade and Festivities  |01/13/06 to 01/16/06| 9,000 |Continuing/2nd| 7000 | 7.000 0.9 2,700 R
rustees,
ind Wine 4,500 South Beach Wine and Food Festival 02/24/06 to 02/26/06| 25,000 | Continuing/4th| 4,500 5,060 0.7 20,500 R
5,000 |21st isreal Fiim Festival 03/22/06 t0 03/29/06| 15,000 | Continuing /5th| 5,600 6,500 06 10,000 R
7,000 Caribbean Celebration Series 06 04/01/06 1o 09/30/06| 25,000 | Continuing / 4th [ 8,000 10,000 0.7 18,000 R
tion, inc. 16,000 2006 Miami Infernational Film Festival 03/03/06 to 03/12/06| 25,000 | Continuing /3rd| 18,000 | 20,000 0.8 9,000 R
undation, i N -
7.260 Winter Party Festival 2006 03/01/06 to 03/06/06{ 25,000 (Continuing /2nd| 8,000 8,000 0.9 17,800 R
5,850 f::“i:’a‘;'cs Experimental Music and Sound Als 15 59106 to 03/04/06|  5:850 |Continuing /2nd| 6500 | 6,500 0.8 0
4,000 St. Stephen's Arts and Crafls Show 02/18/06 t0 02/20/06| 15,000 | Continuing /3rd | 5,000 4,000 0.8 11,000
5,000 18th Annual independence Day Gala 1142006 10,000 | Continuing / 3rd [ 5,000 5,000 08 5,000
87,850 194,350 106,500 0

*D = Direct

R = Reimbursement




Previous initial | Formula -ReqL;est to 1 Fina!
Sub-Committee Event Grant Project Cycle/ TDC TOC Generated Recommendation DIR* Panel
Recommendation iEvent Name Date 1 Request Year Award Award | Percentage Difference | Action
ation Art 7,500 Ballet Clasico Nacional Dominicano 01/14/06 1o D1/15/06} 15,000 | Ongoing/1st | 4,200 | 6,000 N/A 7,500 R
20,000 Art Deco Weekend 2006 01/13/06 to 01/15/06| 25,000 Ongoing / ist | 12,000 20,000 N/A 5,000 '
1200
he Arts 15,000 2006 ARTS Program and 2006 ARTS week 01/09/06 to 01/15/06| 25,000 | Ongoing/1st | 3,000 | 5,000 N/A 10,000
Educators Conference
Miami 7,600 Miami Beach Festival of the Arts 02/11/06 1o 02/12/106] 15,000 Ongoing / 1st 5000 | 7,500 N/A 7,500 R
50,000 ) ) o ; ) 80,000 30,000 0
: ) B : ] . ) S : ] *D = Direct R = Reimbursement .
| Previous Initial | Formula | Request to Final
Sub-Committes Event Grant Project Cycle/ TDC TDC Generated Recommendation D/R* | Panel
Recommendation {Event Name Date Request Year Award Award Percentage Difference Action
Refer to CG Nutcracker Ballet ' 10/01/05 to 12/31/05L 15,000 _[ First Time / 1sl | WA NIA N/A 0 R Refer to CG
, Inc. 7,500 13th Annual Miami International Map Fair 02/03/06 to 02/05/06 | 15,000 | First Time /st NIA NIA NIA 7,500 R
i
a DEFERRED South Beach Bhangra 2/18/20Q6 5,000 First Time / 1st NIA NIA N/A 0 R DEFERRED
T .y . n
5,000 A:Z:(?;h Annual Haitian Music and Entertainment 141,406 1 g3/30/06| 10,000 | First Time / 1st | NIA N/A NiA 5,000 R
12,500 45,000 12,500 0
*D = Direct R = Reimbursement
Previous Initial Formaula Request to Final
Sub-Committee Event Grant Project Cycle! TDC TDC Generated Recommendation D/R* Panel
Recommendation |Event Name Date Request Year Award Award Percentage Difference Action
2,850 The Fourth Documentary Film Festival 02/09106 to 02/11/06] 2,850 | Continuing / 2nd| 2,850 2,850 0 0 R
2,850 2,850 0 g
Previous Initial Formula Request to Final
Sub-Comimittee Event Grant Project Cyclel TDC TDC Generated Reco jation DIR* Panel
Recommendation |Event Name Date Request Year Award Award | Percentage Difference Action
DEFERRED |Salvatore Dali; Monumental Sculptures 10/04/05 10-04/30/06| 25,000 | First Time / st N/A N/A N/A 0 R DEFERRED
G 25,000 0 L]
*D = Direct R = Reimbursement
Previous nitiat Formula Request to ] Final
Sub-Committee Event Grant Project Cyclel TDC TDC Generated | Recommendation DIR* Panet
Recommendation |Event Name Date Reguest Year Award Award Percentage | Difference Action
10,000 2006 FedEx Qrange Bowl 42/28/05 to 01/03/06| 25,000 | Continuing / 3rd 17,000 | 12.500 0.8 | 15,000 R
DEFERRED  |Orange Bowi International Tennis Championship 12/02/05 12110/05 25000 |Continuing/2nd| 12,500 | 12,500 0.9 Q R DEFFERED
10,000 50,000 15,000 0

*D=Direct R = Reimbursement




Sub-Committee

Event
Date

Grant
Request

Project Cyclef
Year

Previous
TDC
Award

tnitial
TDC
Award

Formula
Generated
Percentage

Request to
Recommendation
Difference

D/R

Final
Panel
Action

Recommendation
15,000

Event Name
ING Miami Marathon and Half-Marathon

01/27/06 to 01/20/06

25,000

Continuing / 3rd

10,000

10,000

NIA

10,000

R
R

Miami Race Week 2006

03/06/06 to 03/12/06

10,000

Continuing / 2nd

6,000

6,000

NIA

0

10,600
25,000

35,000

10,000

*D = Direct

0
R = Reimbursement -

eting:

al:

1d Total:

951,042
50,000
1,001,042

170,000
124,650

565,533

30
472,200
218,600
233,600

0




MIAMI-DADE
COUNTY]|

Tourist Development Council

MEMORANDUM

Date: January 23, 2006

To: Honorable Bruno Barreiro, Chairperson
and Members
Tourist Development Council

From: Michael Spring, Director
Department of Cultural Affairs

Subject: Budget Recommendations for
FY 2005-2006 Second Funding Period

FY2005-2006 Available Budget

The allocation of funds to the Tourist Development Council’'s budget for fiscal year 2005-2006 is $951,042; the
2% Tourist Development Room Tax Revenue will provide the Council with $775,000 and the 2% Hotel/Motel
Food and Beverage Surtax revenues will provide $150,000 of funding. In addition, the Greater Miami
Convention and Visitors Bureau are providing $25,000 to the TDC pursuant to our multi-year agreement with
them and a remaining balance of $1,042 was carried over from last fiscal year (2004-2005).

After careful review of department files, staff was able to determine that one (1) FY2002-2003 and two (2)
FY2003-2004 TDC grants were returned to the TDC. A total of $50,000 has reverted back to the TDC as
outlined in Article 11.6 of the grant agreements. These funds were not reallocated in the FY2002-2003 nor
FY2003-2004, and have been utilized in the FY2005-2006 Reserve Fund. These grants include: 1) Florida
international University, The Wolfsonian's Close Up In Black - $10,000; 2) Free Trade Areas of the Americas
(FTAA) Ministerial, Inc.’s VIlf Americas Business Forum and Trade Ministerial - $25,000; and 3) Greater Miami
Convention and Visitors Bureau's US Conference of Mayors - $15,000. These recaptured funds increased the
total budget for FY2005-2006 to $1,006,042.

2nd Funding Period Overview

There are 26 applications requesting a total of $427,200 for the second quarter funding period. Of these 26
applications, twenty-two (22) are from nonprofit organizations requesting a total of $369,350; and four (4)
applications are from for-profit organizations requesting $57,850.

Five (5) of these 26 organizations represent New and/or First-time projects to the Tourist Development
Council; seventeen (17) are Continuing projects; and four (4} are eligible under the Ongoing projects category
(i.e., nonprofit organizations that have compieted a five year TDC funding cycle). The appropriate formulas
have been applied in determining funding recommendations for applicant organizations that fall into the
Continuing projects categories subject 1o the organizations’ satisfying eligibilty requirements and meeting
program criteria.



The Tourist Development Council staff met to review applicants’ requests. Per TDC policy, staff
recommendations did not exceed $25,000 for any of the projects considered. The recommendations included
in this TDC Subcommittee agenda package reflect the consensus achieved at this staff meeting.

After careful consideration, staff recommended that three (3) applications be deferred to a later funding period
and one (1) application be referred to the Department’'s Community Grants Program.

Recommended Allocation for this Funding Period

A total of $188,200 has been recommended for 22 organizations by the TDC staff for this second funding
period and a total of $45,400 has been recommended for four {4) applications that were carried over from the
first funding period as a result of lack of quorum for the necessary voting approval. The remaining balance for
the program as appropriated at the beginning of the year is $336,933. The current balance in the Reserve
Fund is $66,050. Reserve funds are available to address unforeseen or needed adjustments and/or
unanticipated major project requests. In addition, the Shoulder Season Fund of $50,000 is available for
summer events.

Actual
Recommended
Funding Period/Category Budgeted + Set-Aside Reserve + Shoulder = [Expended Remaining
Allocations  + Season Fund ~ #ofgrants Balance
First Funding Period $ 329,109 | $ 106,400 $435,5005, (1%
Se(_:ond Funding Peripd 173,200 j 15.000 $ 233,600 26
First Qtr. Deferred Applicants 45,400
Third Funding Period 130,000 i 130,000
Fourth Funding Period 90,883 | 90,883
Reserve 126,450 | 66,050
Set-Aside Grants 106,400 i
Shouider Season Fund 50,000 50,000
'$ 106,400 $ 15,000 _
TOTAL $1,006,042 | $ 669, 109 75 || $ 336,933

In reviewing the applications recommended for funding, staff considered, among other things, the limited
resources available, the tourism impact of the proposed events, the quality of the event, the track record of the
sponsoring organization, marketing plans, event coordination/management capabilities, the amount of media
coverage expected to be generated, and the financial viability and responsibility of the sponsors and promoters
as well as efforts to comply with the Americans with Disabilities Act (ADA).

Supplements

The attached one-page budget update chart provides a matrix of requests and staff recommendations by
funding category (continuing, ongoing, new and/or first-time) and by type of activity (special events/promotions,
sports events, television and government/municipalities). Also attached is a 3-page "legal-sized" application
summary worksheet to assist with the evaluation of applications. Individual application summary sheets,
outlining funding recommendations for all projects being considered on this agenda and excerpts from the
applicant organizations' original application forms are attached to this memorandum.



FISCAL YEAR 2005-2006

TOURIST DEVELOPMENT COUNCIL

First Funding Period

BUDGET UPDATE CHART

Special
Events /

Total TDC
Funding
Available in
FY2005-2006

Total Allocation
for First Funding
Period

%3&

Continuing
Projects - Funding
Formula Amounis
(# of requests)

(14)

Fromotions

$ 96100

Sports
Events

.
S 35 000

(3)

Television

Government

$ 5,000

(1)

Total

$1,006,042

$435,508

$ 136,100

(18)

Ongoing Projects -
Recommended
Amounts

(# of requests)

$ 50,000

(4)

N/A

N/A

N/A

$ 50,000

(4)

New and/or First-
time Projects -
Recormmended
Amounts

(# of requests)

$ 47,500

(4)

N/A

N/A

N/A

$ 47,500

(4)

T Total
Recommended
for Second
Funding Period
{# of requests)

$ 193,600

(22)

Balance Remaining

(3™ + 4"+ Reserve
+ Shoulder Season
Fund)

$ 35,000

(3)

Attachments: Application Summary Worksheet
Individual Application Description Sheets (with Application Form Excerpts)

N/A

$ 5,000

(1)

$ 233,600

(26)

$ 336,933




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: ITL.B-1

ORGANIZATION: City of Miami Beach - Office of the City Manager GRANT REQUEST: $15,000

RECOMMENDATION: $5,000

TITLE OF EVENT: An American Celebration 2005

EVENT CATEGORY: Government/Municipalities

FUI\’DING CATEGORY: Continuing

FUNDING YEAR: 5th

STATUS: Non-Profit
DATE(S) OF EVENT;: July 4 2005

EVENT LOCATION: 72nd Street and the Ocean

DESCRIPTION: _

Funds are requested to support the 15th Anniversary of the City of Miami Beach's annual "An American Celebration” event.
Miami Beach and Miami-Dade County will host this year's event on Ocean Drive and 72nd Street. The event will highlight 14
years of progress and will showcase the North Beach Community and the amenities that are available in the surrounding areas,

HOTEL CONFIRMATION:
N/A

QUTSIDE MEDIA:
Pending

PREVIOUS TDC FUNDING:
£10,000 (03-04); $3,000 (02-03); $4,200 (01-02); $3,750 (99-00)

OTHER GOVERNMENT FUNDING:
CBO - $50,000 (02-03)




FY 2004-2005 TOURIST DEVELOPMENT
MlAMl'DADE COUNTY DEPARTMENT OF CULTURAL AFFA'RS COUNCH_ GRANTS PROGRAM
FY 2004-2005 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 « Miami, FL 33128 '
Phone: (305) 375-5092 + Fax: (305) 375-3068 -
R —

email: ndb1@miamidade.qov

QUARTERICATEG ORY ‘ :

(1) Please check one: [] First Quarter (10/01/04-12/31/04) [] Third Quarter (04/01/05-06/30/05)
[] Second Quarter (01/01/05-03/31/08) X Fourth Quarter (07/01/05-09/30/05)
-(2) Please check one: [ | Sports Special Events/Promotions [ Television

ORGANIZATION AND CONTACT INFORMATION ' '

(3) Organization Name (exactly as it appears on Articles of Incorporation):
City of Miami Beach — City Manager’s Office
Organization Address: 1700 Convention Center Drive

~ City: Miami Beach State: FL  Zip: 33139 Website: www.miamibeachfl.gov
~ {4) Applicant Institution Type: ] Cultural Non-Cultural
(5) Corporate Status: [X] Non-Profit [ ] For Profit (6) Year of Incorporation: 1915
(7) FEW: 59 - 6000372 (8) State of Incorporation: Florida
(9) Required Pre-application Consultation: Date: 1/11/05 Time: 3:00
(10) Name: Judy Hoanshelt (Imr. [KMrs. [IMs. [IMiss []Dr.
Title: Grants Manager Phone (day): (305) 673 - 7010 ext. -

Email: judyhoanshelt@miamibeachfi.gov Fax: (305)673-7782  Phone (other): (305) 673 - 7000 ext. 6183

PROJECT INFORMATION
(11) Project Title: An American Celebration 2005
(12) Starting and Ending Dates: July 4 2005 (13) Starting and Ending Times:
(14) Address or Location of Project: 72™ Street and the Ocean .
(15) Municipality in which project will take place {use codes): Primary: # 02 Secondary: #
1 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach ' 0% South Miami 16 Horida City 23 North Bay Village 30 Sunny Isies Beach
03 Coral Gabiles 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialech 11 Miami Shores 18 B Portal 25 Sweetwater 32 Palmetto Bay
05 Miami Springs 12 Bal Harbour 192 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hicieah Gardens 34 Doral
07 North Migmi Beach 14 Surfsice 21 Indian Creek Village 28 Aventura 99 Unincorperated
(16) Miami-Dade Commission District: # 05 Florida State Senate District: # 38

Florida State House District: #106 U.S. Congress District: # 22

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [] White, Not Hispanic [ ] Hispanic [ ] Caribbean [X] General (no specific empha-

{check only one) [] Black, Not Hispanic  [_] Asian [T] other (specity):

(18) Expected Participation (number of individuals):  Attending: 65,000 Performing/Participating: 250

(19) Primary Population: [_| Children (] At-Risk Youth/Adults [} Persons with Disabilities
{check only one) [ Senior Citizens [} Minorities . X General (no specific emphesis)

FY2004-2005 Tourist Development Council-Grants Program Application Page 1 TRE-05



T 4

_ ROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When wili it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include

details about the project’s implementation strategies and accompanying timeline.
: USE THIS SPACE ONLY

In 1991 the City of Miami Beach launched the first “An American Celebration” as a means to attract visitors to
Miami Beach on the 4t of July. This 4t of July Celebration, due to the grand success, was caried on subsequent
years as a vehicle to continue to bring visitors to the City. To generate interest in all areas of the City, there is an
alternating schedule between the North Beach Community (727 Street Beach Front) and the South Beach
Community (Beach Front, Ocean Drive) arecs.

On July 4, 2004 “An American Celebration 2004” will mark the fourteenth year anniversary of the event's suc-
cess. In celebration, the Miami Beach Community and the City will host this year's event at 72nd Street and the
Ocean. The event will highlight fifteen years of progress, and will showcase the North Beach Community, Miami-
Dade County and the amenities that are available in the surrounding areas. This is a particularly important year
for the Tourist Development Council to provide support for this program, because of the impact of this event to
Miomi-Dade County. Visitors to this event are comprised of a mix of Miami Beach, and South Florida residents
(families with children, single, aduils, senior citizens), and tourists, staying in hotels and motels throughout Miami-
Dade County. The opening program for the event will be a swearing-in ceremony for children from all parts of
the world who have become newly naiuralized American citizens. Culminating the event will be a first class
fireworks display launched from a barge in the ocean. The fireworks show will be accompanied by patriofic
melodies. A group called Speaking Hands, comprised of hearing impaired youths between the ages of 6-18
years old will sign the “Star-Spangled Banner”. Additionally, the Florida Philharmonic Orchestra, a 90-piece or-
chestra, will play an All American program ending with the 1812 Overture with cannons. The event will also feo-
ture o performance from a featured performer . The name of the featured performer will be announced once
the City has received confirmation. This event will serve as a much needed economic stimulus to the tourism in-

dustry.

One event will take place in the North Beach area. There will be a featured performances will by a well-known
performer, which will take place from 7:00p.m.-10:00 p.m. on July 4, 2004 in North Beach.

The City of Miami Beach is sponsoring the event this year. In addition, North Beach Community Development
Corporation, Miomi-Dade County and corporate sponsors are supporting this event.

There is no charge for admissions.

£Y2004-2005 Tourist Development Council Grents Program Application Page 3 ’ o . TIIG-ﬂﬁ



PROJECT EXPENSE BUDGET (2004-2005)

List all project related expenses. Round amounts to the nearest- dollar {do not show cents). Provide an additional sheet with an iternized

budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal,

ToTAL TDC
CasH GRANT CasH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

‘AADMINISTRATNE: NUMEER OF EMPLOYEES: 10,000 10,000

ARTISTIC: NUMBER OF ARTISTS: 30,000 30,000

'TECHNICAL: NUMBER OF EMPLOYEES: 10,000 10,000
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS:
QUTSIDE OTHER FEES: NUMBER OF EMPLOYEES:
MARKETING/PUBLICITY 40,000 40,000 10,000
PRINTING
POSTAGE 100 100
IN COUNTY TRAVEL
OuT OF COUNTY TRAVEL
EQUIPMENT RENTAL 6000 &000
EQUIPMENT PURCHASE 10000 10000
SPACE RENTAL
INSURANCE
UTILITIES
SUPPLIES/MATERIALS 5000 5000
OTHER COSTS (ITEMIZE BELOW):

City Services 20,000 20,000

Fireworks 35,000 1.5,000 20,000

§tage Rental, Power 26,000 26,000
(44) GRANT AMOUNT REQUESTED** 15.000

(MUST EQUAL #48 ON PAGE 8) ’
it on PAc ey 192,100 15,000 177,100
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: in-l:ind Contribution must not exceed 10.000
{MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’

(47) TOTAL PROJECT EXPENSES
(MUST EQuAL #51 ON PAGE 7)

$202,100

Sum of #45 Cash & #46 In-kind

*in-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

FY2004-2005 Tourist Development Council Grants Program Application

Page 7

TBE-05



1T

) PROJECT REVENUE BUDGET (2004-2005) '

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SQURCE
ADMISSIONS

CONTRACTED SERVICES

TUiTIONS

Canyon Ranch, SMG, Ameri-

COSPORATE SUPPORT 142,000 can Express, VCA and others

FOUNDATION SUPPORT

PRIVATE/INDIVIDUAL SUPPORT

GOQVERNMENT GRANTS - (IDENTIFY SOURCE)

FEDERAL

STATE

LocaL

APPLICANT CASH ON Hanp

OTHER REVENUES (ITEMIZE BELOW):

Quality of Life Funds ' ' 15,000 Miami-Beach
City of Miami Beach . 20,100 Miami Beach
Marketing 10,000 Bureau

(48) GRANT AMCUNT REQUESTED
{MUST EQUAL #44 ON PAGE 7) 15,000

(49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7)

192,100

{50} TOTAL IN-KIND CONTRIBUTIONS

(MUST EQUAL #46 ON PAGE 7) 10,000

(51) TOTAL PROJECT REVENUES

(MUST EQUAL #47 ON PAGE 7) *$202,100 *Sum of #49 Cash & #50 In-kind

FY2004-2005 Tourist Developrnent Council Grants Program Application Page 8 e-05



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: m.c-1

ORGANIZATION: Homestead Main Street, Inc. GRANT REQUEST: $25,000
RECOMMENDATION: $25,000

TITLE OF EVENT: Homestead Main Street Race Fest

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: Ist

STATUS: Non-Profit
DATE(S) OF EVENT: November 19, 2005

EVENT LOCATION:

DESCRIPTION: ' '
Funds are requested to support a Homestead Main Street special event entitled Main Street Race Fest 2005. This community

event which is a collaboration between Homestead Main Street, Thunder Country Radio, Homestead-Miami Speedway, and the
City of Homestead, will provide entertainment, educational and informational activities, and a comprehensive display of arts,

" crafts, and antiques while promoting the historic district of downtown Homestead, ethnic diversity, and the additional resources
available in the district. :

HOTEL CONFIRMATION:

OUTSIDE MEDIA:

PREVIOUS TDC FUNDING:
NA

OTHER GOVERNMENT FUNDING:
City of Homestead - $3.500 (Pending)




o : FY 2005-2006 TOURIST DEVELOPMENT
Miam1-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS _ COUNCIL GRANTS PROGRAM
FY 2005-2006 TouriST DEVEL OPMENT COUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin |
111 NW 1st Street, Suite 625 + Miami, FL 33128 :
Phone: (305) 375-5002 + Fax: (305) 375-3068 . ]

email: ndb1@miamidade.qov

QUARTERICATEGORY o ‘

(1) Please check one: X First Quarter {10/01/05-12/31/05) O Third Quarter {04/01/06-06/30/06)
[0 Second Quarter (01/01/06-03/31/06) [0 Fourth Quarter (07/01/06-09/30/06)
(2) Please check one: [J sports ‘X Special Events/Promotions ~ [0 Television

ORGANIZATiON AND CONTACT INFORMATION

(3) Organization Name (exactly as it appears on Articles of incorporation):

Homestead Main Street Inc.

Organization Address: 41 N. Krome Avenue

City: Homestead FL Zip: 33030 Website: www.homesteadmainstreet.org
(4) Applicant Institution Type: X Cultural Non-Cultural
{5) Corporate Status: X Non-Profit [ ] Fof Profit {6) Year of Incorporation: 2002
(7) FEI#: 65 - 0648988 (8) State of Incorporation: Florida
(9) Required Pre-application Consultation: Date: 07/21/05 Time: 3:00pm
{10} Name: Patricia M MaclLeod O Mr. ] Mrs. X Ms. [ miss Jor.
Title: Executive Director | Phone {day): {305) 242 - 4814 ekt.
Email: info@homesteadmainstreeti- Fax: (305) 242 - 4731 Phone (other): (305) 224 - 3929 ext.

PROJ ECT INFORMATION

{11) Project Title; Homestead Main Street Race Fest

(12) Stariing and Ending Datés: 1119/20056 (13) Starting and Ending Times: 8:00pm to 12:00 Midnight.
{14) Address or Location of Project: Losner Park and Krome Avenue between 4" Street and Mowry Dr. Homestead
(15) Municipality in which project will take place (use codes): Primary: # 10 Secondary: #
01 Miami 08 Opa-Locka I5 West Miami 22 Medley 29 Islandia
02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny lsles Beach
03 Coral Gables 10 Homestead ' 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah ' 11 Miami Shores I8 Et Portal 25 Sweetwater " 32 Palmetto Bay
05 Miami Springs - |2 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami I3 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach |4 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated
(16) Miami-Dade Commission District: # 08 Florida State Senate District: # 39
Florida State House District: #119 U.S. Congress District: # 25
(Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)
(17) Primary Audience: || White, Not Hispanic [C] Rispanic  [] Caribbean X General (no specific empha-
(check only one) 7] Black, Not Hispanic ] Asian [C] Other (specify):
(a‘llf\)-Expected Participation (number of individu-  aAgending Total: 5000 Performing/Participating Total: 75
Children; 1800 : Children: 0
{19) Primary Population: [ ]-Children [7] At-Risk Youth/Adults ] Persons with Disabilities
{check only one) [T Senior Citizens 1 Minorities _ X General (no specific emphasis)

FY2005-2005 Tourist Development Council Grants Frogram Application Page 1 TE-BE



PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.

USE THIS SPACE ONLY

What is the pro‘iect: “Homestead Main Street Race Fest” . . . _ :
We feel part of our responsibility as the host community for SCAR’s season ending championship race
weekend, is to host an entertaining event for the 76,000 ra s that will be converging into Dade County spe-
cifically to attend the NASCAR NEXTEL Cup, Busch;and Craftsman Truck Series events scheduled from No-
vember 17-20 at the Homestead/Miami Speedway. This event is extremely important for the City of Homestead
as this will be the 1% time an event of this-Caliber will draw tourists into the historic downtown area of Home-
stead, where they will not only enjoy-éntertainment, with country music artists and popular race fan related ac-
tivities, but to also showcase istoric charm and ethnic diversity of downtown Homestead; showcasing the
historic Seminole Theatre, antique shops, Historic Homestead Town Hall Museum, to name a few. We also feel
this is an opportunity to highlight the various tourist destinations tourists can enjoy during their stay while visit-
ing Miami Dade. The event will include live music, an antique car show, a bull-riding competition, interactive
displays showcasing arts and crafts, and ethnic foods representing a wide mix of cultural flavors.
How will it attract tourist’s: With the support of Homestead Miami Speedway and Clear Channel radio, taking
advantage of their support of marketing and public relations components, we will be able to inform the 76,000
visitors well in advance through the speedways news letters sent to all their ticket holders, various web sites
hosted by both companies, promotional in-kind air time promoting the event, will draw the tourists to “Main
Street Race Fest”. Also, race fans love country music and with the support and connection Clear Channel Enter-
tainment has with artists, we will be headlining the act with two very popular artists, Joe Diffie, and “Ricochet”,
along with Miss Florida 2005. With no other venues or events available to the tourists staying in South Miami
Dade, they will be enticed to come since the event is free to the public and has been designed to attract the huge
NASCAR fan base. We will also be providing free trolley service to and from the 2000 plus motor home and
camp sites located between the speedway and downtown Homestead.
When: Saturday, November 19" at 8 pm to midnight
Where: “Main Stréet Race Fest” will take place in Homestead in the historic dowmown dlstnct in a four block
area on Krome Avenue.
Why is event attractive to TDC funds: Because the NASCAR Nextel Cup Championship race weekend gener- -
. ates well over $146 million in economic impact to Miami Dade County, based on the 2004 Sport Management
Research Institute (SMRI) based in Westin. Because it is a proven fact that the out of town attendees is four
"nights, spending well over $160 per day per person, also based on SMRI report. We know hotel accommoda-
tions is critical in determining how valuable and event should be for the TDC, the SMRI’s report indicates hotels
in Miami Dade County operated at a 90% or higher occupancy rate. Because this race weekend will now have
“night” racing for the 1™ time, this weekend has attracted more attention than ever with all the hotels, motels,
campsites currently booked that over flow has gone to Broward and Monroe counties. This race weekend venue
ALSO brings national television and extensive sports media during the four to five days of activities to the
Homestead and surrounding area.
What other organizations are involved in production: As of submission of this grant request the following
organizations and municipalities will be involved; Homestead Main Street, Inc., Clear Channel Radio WCTH,
WFKZ, WKEZ, WAIL, WEOW, WKWF, WKEY, Homestead-Miami Speedway, City of Homestead, Home-
stead Police Department, Homestead/Florida City Chamber of Commerce, Art South, and City of Florida City.

FY2005-200€ Tourist Development Council Grants Program Application Page 3 i : Tlﬁ-li



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CASH GRANT CasH - *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

‘ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 10 ©5,000.00 95,000,00

ARTISTIC: NUMBER OF ARTISTS: 2 30,000.00 22,000.00 £000.00

TecHMCAL:  NumssmorEwpiovees: 3 5,000.00 5,000.00 |
OUTSIDE ARTISTIC FEES:  NUMBER OF ArmsTs: 2 9,000.00 9,000.00 2,500.00
OUTSIDE OTHER FEES: NumeeroF Ewplovess: 10 2,500.00 2,500.00 1 ,000.00
MARKETING/PUBLICITY 35,000.00 35,000.00 3,750.00
PRINTING : _ 500.00 500.00 4,000.00
POSTAGE B ' ' _2,500.00 2,500.00 1,000.00
IN COUNTY TRAVEL : 500 500
OUT OF COUNTY TRAVEL - 1,250.00 1,250.00 1,250.00
EQUIPMENT RENTAL 8,500.00 3,000.00 6,500.00 5,000.00
EGQUIPMENT PURCHASE _

. SPACE RENTAL ' 500.00 500.00 1,500.00

INSURANCE : _ 10,000 10,000.00
UTILITIES ‘ ' _ 2,500.00 2.500.00 1000.00
SUPPLIES/MATERIALS | 3,600.00 .~ 3,600.00 3,000.00
OTHER COSTS (ITEMIZE BELOW): .

Police/security - __5,000.00 5,000.00

Permits | 1,000.00 ' ~1,000.00

Event web sites /maintenance. © - - 5,000.00 ' 5,000.00 2,000.00

Bathrooms 2,800.00 2,800.00

Trolley - 3,000.00 3,000.00
SR e e 2500000

- 48 {ﬂﬁ:ﬂﬁfﬁﬂfgﬂ"g’gﬁgﬁ 224,150.0 | _ 25,000.00 _ 199,150.
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: . In-kind Contribution must not exceed 26.000.00
{MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’

“n ;rlﬁglguz?&ﬁg:?mﬁr%s $250,150.00 Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-

ties which consist of real property or the value of goods and services.
* Eor NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguested” may not exceed request cap which is based on Total Project

Budget {cash expenses + no more than 25% in-kind}
Division A - Total Project Budget of $50,000 or less may request up to ~55,000'
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15,000
Division C - Total Project Budget above $250,000 may request up to $25.000

‘Page 7 ' TRE-06
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- PROJECT REVENUE BUDGET (2005-2006) .

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an iiemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

IN-KIND VALUE

{MUST EQUAL #47 ON PAGE 7)

CASH INCOME IN-KIND SOURCE
. ADMISSIONS Free
CONTRACTED SERVICES 8.000.00
TUITIONS N/A _ _
; Homestead/Miami Speedway,
' Clear Channel Radio, Global
c S i ’
ORPORATE SUPPORT : Technologies, South Dade
127,000.00 21,000.00 News Leader.
FOUNDATION SUPPORT 10.000.00
' ArtSouth, Stick & Stein, Main
PRIVATE/INDIVIDUAL SUPPORT : _ - Street Café, R&S Realty, E!
5,000.00° 5,000.00 - Toro Taco, | Stanley Levine.:
GOVERNMENT GRANTS — {IDENTIFY SOURCE}
FEDERAL
STATE .
o 3,500.00 pend-
LocaL City of Homestead ~_ing
APPLICANT CASH ON HAND ‘
OTHER REVENUES (ITEMIZE BELOW):
Food and Beverage Sales 24.000.00
Vendor Display 4,150.00
Corporate Sponsorship 4,500.00
Stage and Entertainment Sponsor 4,000.00
Community Sponsors 5,000.00
Bull Riding 3,000.00
(48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE 7) 25;000_00
(49) TOTAL CASH REVENUES
(MUST EQUAL #45 ON PAGE 7) 224,150.00
(50) TOTAL IN-KIND CONTRIBUTIONS
{MUST EQUAL #46 ON PAGE 7} 265000'00_
(51) TOTAL PROJECT REVENUES 250,150.00 *Sum of #49 Cash & #50 In-kind

FY2005-2006 Tourist Development Council Grants Program Application Page 8
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.:  JILC-2

ORGANIZATION: Homestead Rodeo Association, Inc. GRANT REQUEST: $25,0

RECOMMENDATION: $5.4

TITLE OF EVENT: 57th Annua]l Homestead Championship Rodeo & Frontier Days

E:VENT'CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 5th

STATUS: Non-Profit
DATE(S) OF EVENT: December 1, 2005 - January 29, 2006

EVENT LOCATION: Doc DeMilly' Rodeo Arena, U.S.1 and S.W. 312 St.

DESCRIPTION: _
Funds are requested to support the 57th Annual Homestead Championship Rodeo and Frontier Days that provides the visitor

with an authentic western experience. Attendees can observe world class demonstrations of the seven skills that cowboys and
cowgirls need to survive and excel. This is a Professional Cowboys Association sanctioned event. It is one of the first events ¢
the PRCA year and attracts many contenders vying for a slot in the Nationals Finals in December. Rodeo is often called ‘
America’s original Extreme Sport. A Western Music and Cowboy Poetry Gathering was added in 2003,

HOTEL CONFIRMATION:
Floridian Hotel

OUTSIDE MEDIA:
Print: Clear Channel Qutdoor .
Radio: 99.9 Kiss Country; Thunder 100.3

PREVIOUS TDC FUNDING: :
$7,200 (04-05); $7,200 (03-04); $8,100 (02-03); $9,000 (01-02)

OTHER GOVERNMENT FUND_IN'G:




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council- Second Quarter

Agenda Item No.: IIL.C-3

ORGANIZATION; Performing Arts Center Trust, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: $10,000

TITLE OF EVENT: Lighting the House

EVENT CATEGORY: Special Events/Promotions

FUNjJING CATEGORY: First Time

FUNDING YEAR: 1st

STATUS: Non-Profit
DATE(S) OF EVENT: December 2, 2005

EVENT LOCATION: Biscayne Boulevard, between 14th and 15th Street

DESCRIPTION:

Funds are requested to support an innovative visual performing arts extravaganza. "Lighting the House", a pre-opening public
event of the Miami Performing Arts Center (MPAC). Timed to coincide with Miami's Art Basle, Lighting the House will
provide an outdoor evening event utilizing internationally acclaimed artists in the production of a unigue dynamic, high-tech
visual arts outdoor "theater". This will foster tourism and local resident attendance at the event where attendees will get a first
glimpse of the new MPAC facilities as it generates increased awareness and interest in upcoming MPAC events after its
opening in late 2006.

HOTEL CONFIRMATION:
Pending

OQUTSIDE MED]IA:
Radio: WLRN
T.V.: WSVN Channel 7

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:
City of Miami CRA - $75,000
John 8. & James L. Knight Found. - $40,000 (Pending)




Miami-DADE COUNTY DEPARTMENT OF CULTURAL AFFARS || FY.2005-2006 TOURIST DEVELOPMENT
EY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION COUNCIL GRANTS PROGRAM
Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 1 Miami, FL 33128
Phone: (305) 375-5092 3 Fax: (305) 375-3068
email: ndb1@miamidade.aov
QUARTER/CATEGORY
(1) Please check one: [X First Quarter {10/01/05-12/31/05) : ] Third Quarter {04/01/06-06/30/06}
[] Second Quarter (01/01/06-03/31/06) [} Fourth Quarter (omﬁos-os/aoms_) '
(2) Please check one: [ ] Sports Special Events/Promotions [ Television

'ORGANIZATION AND CONTACT INFORMATION

{3) Organization Name (exactly as it appears on Articles of Incorporation):
Performing Arts Center Trust, Inc.

Organization Address: 1444 Biscayne Boulevard, Suite 202

City: Miami State: FL  Zip: 33132 Website: www.miamipac.org
{4) Applicant Institution Type: [X} Cultural [ | Non-Cultural
(5) Corporate Status: Non-Profit [ | For Profit {6) Year of incorporation: 1991
(7) FEI: 65 - 0353695 (8) State of Incorporation: FL.
(9) Required Pre-application Consuitation: Date: 7/25/05 Time: 11:30 am.
{10) Name: Michael C. Hardy [IMr. [Mmrs. [[IMs. []Miss Dr.
Title: President and CEQO Phone (day): (305)372-7894 ext.

Email: mhardy@miamipac.org Fax: (303)372- 7659  Phone fothen): (305) 579 - 7636 ext.

'PROJECT INFORMATION
(11) Project Title: Lighting the House
(12) Starting and Ending Dates: 12/2/05 (13) Starting and Ending Times: 6 p.m. to 10 p m,
(14) Address or Location of Project: Biscayne Boulevard, between 14% and 15 Street
{15) Municipality in which project will take place {use codes); Primary: # 01 Secondary: #
01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay
05 Miami Springs 12 Bal Marbour 19 Goiden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorpaorated
{16) Miami-Dade Commission District: # 3 Florida State Senate District: # 35
Fiorida State House District: # 109 U.S. Congress District: # 18

(Please calt the Miami-Dade County Elections Board at (305} 375-4600 for assistance with district information.)
(17) Primary Audience: [ | White, Not Hispanic [_| Hispanic [ ] Caribbean General {no specific emphasis)

{check oniy one} "] Black, Not Hispanic [_] Asian [ Other (specify):
{18} Expected Participation {number of individuals): Attending Total: 6,000 Performing/Participating Total: 350
Chiidren: 2,000 Chitdren: 100
(18) Primary Population: [ | Children [} At-Risk Youth/Adults [ | Persons with Disabilities
{check only one} ] Senior Citizens I Minorities General (no specific emphasis)

FY2008-200% Tourist Devajopment Council Grants Program Application Fage 1 TB@‘“E



PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

{33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why s this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? include details about the

project’s implementation strategies and accompanying timeline.
‘ USE THIS SPACE ONLY

WHAT: Lighting the House is the first phase of the pre-opening season for the Miami Performing Arts Center
(MPAC) and the first time the public will have the opportunity to experience the site in a unique visual and
auditory event. This son et lumiére (sound and light) performance will involve world-renowned artists, profes-
sional performers, children, community volunteers, residents and most importantly, visitors wanting to glimpse
Miami’s newest cultural resource. HOW: Lighting the House is strategically timed to coincide with Art Basel,
one of the world’s most important art shows that draws almost 40,000 people to Miami, an approximate 50% of
whom are tourists. Serving visitors and residents in search of cultural excitement, MPAC will officially kick off
its pre-season with this free visual and performing arts extravaganza. Lighting the House will extend tourism
impact by attracting additional visitors wanting to be among the first to experience what will become the fourth
largest performing arts center in the United States and its transformation by internationally acclaimed artists into
a dynamic outdoor visual arts “theater” never before seen. This experience will reinforce visitors® view of Mi-
ami-Dade as a cultural destination, thus impacting long-terrn benefits. WHEN: On December 2, 2005, from
6:00-10:00 P.M., Lighting the House will commence with a 40-minute sound, light and video performance, pro-
jected onto the Center’s Ziff Ballet Opera House and Carnival Concert Hall. The buildings” facades will mirror
projected visual imagery as a multi-channel, multi-level sound system enhances a kaleidoscopic effect whereby
each person will see a unique performance in the time and place within the zone where they are standing. Two
jumbo-tron robotic televisions will move through the streets, interacting with one another and the audience. Im-
ages and sounds will change from cars that appear to be driving up and down Biscayne Boulevard to a school of
gigantic fish appearing and disappearing around the crowd. Throughout this three-hour integrated video instal-
lation, performers of MPAC’s resident physical theater troupe Urban Disturbance, dressed in hypersonic cos-
tumes, will stroll through the crowd, performing and shooting focused music out into a whirling soundscape.
During the final hour, MPAC’s Walking Tall Circus (a physical theater and circus skills training program for
children in low-income communities throughout Miami-Dade) stiltwalkers will provide a “neighborhood pa-
rade” with over 200 local children and a giant alligator animated by 50 young street performers as they distrib-
ute light sticks and glowing beads to create a constantly moving landscape of lightt WHERE: Lighting the
House will take place on Biscayne Boulevard between N E. 14™ and 15™ streets. MPAC Artistic Director Justin
Macdonnell will produce the overall event and Director of Theater Operations Elaiza Irizarry will lead the pro-
duction team. For the sound, light and video performance, collaborations will include internationally acclaimed
video artist Charles Recher; Venezuelan-born and Miami-based composer and sound artist Gustavo Matamoros,;
and lighting designer and technician Eric Fliss. Walking Tall Circus stiltwalkers will be led by David Clarkson,
founder of Australia’s Stalker Theatre Company and the chief stilt trainer, choreographer and performer of the
Sydney 2000 Olympic Ceremonies. Miami-based public art animators, Koko Flux Collective, will create, build
and operate the giant 40-foot long articulated alligator. WHY: By supporting this MPAC event, the Tourst De-
velopment Council has the opportunity to help bring this important major cultural center to the world’s attention
as it prepares to open in late 2006. This event will also create a historic event in Miami-Dade County and pro-
vide residents countywide with the opportunity to participate in and/or experience the coming of a great cultural
center in a casual, outdoor cultural setting for people from all walks of life. In addition to those mentioned
above, Lighting the House will involve: Omni and Overtown NET offices for assistance with volunteer recruit-
ment, management and event cleanup; and Centro Campesino in Homestead, Community Partnership for the
Homeless and Overtown Youth Center, the African Heritage Cultural Arts Center and the City of North Miami
Parks and Recreation Department in order to provide the participants for The Walking Tall stiltwalkers. The
18-week production schedule began at the end of July with video and sound research and testing and includes
intensive video and sound pre-production and post-testing, culminating in the performance. It is expected that
MPAC will seek vendor commuitments for the event beginning in September 2005.

FY2005-2066 Tourist Deveiopment Gouncit Grants Program Application Page 3 THE-08



(PENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized budget

for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CASH GRANT CASH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NuMBER OF EMPLOYEES: 1 02,320 1 02,320

ARTISTIC: NUMEER OF ARTISTS:

TECHNICAL: NUMBER OF EMPLOYEES: .
OUTSIDE ARTISTIC FEES:  NUMBER oF ARTISTS: 40,130 10,000 30,130
OUTSIDE OTHER FEES: NUMBER OF EMPLOYEES: 1 2,000 12, 000
MARKETING/PUBLICITY 20,206 20,206
PRINTING 3,000 3,000
PoSTAGE 500 500
IN COUNTY TRAVEL 10,600 10,600
OuT OF COUNTY TRAVEL )
EQUIPMENT RENTAL 3,635 3,635
EQUIPMENT PURCHASE
SPACE RENTAL
INSURANCE 2,500 2.500
UTILITIES 3,000
SUPPLIES/MATERIALS 1,600 : 1,500
OTHER GOSTS (ITEMIZE BELOW): _

Security 12,174 12,174

Parking, Street Closures, Permiis 8,050 8,050

Production Costs 226,500 15,000 211,500

Admission Ticket Stock 1,000 1,000
(44) GRANT AMOUNT REQUESTED** 25 000

(MUST EQUAL #48 ON PAGE 8) ?
9 TOTAL CASH EXPENSES satis |, 25000 | 419115
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 3.000
{MUST EQUAL #50 oN PAGE 8) 25% of the Total Cash Expenses. ’

(47) TOTAL PROJECT EXPENSES
{MUST EQUAL #51 ON PAGE 7}

$447.115

Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third parties
which consist of real property or the value of goods and services.

FY2005-2006 Tourist Development Council Grents Program Application
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»* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested™ may not exceed request cap which is based on Total Project
Budget {cash expenses + no more than 25% in-kind})

Division A - Total Project Budget of $50,000 or less may request up to $5,000
DivisionB - Total Project Budget of $50,001 - $250,000 may request up to $15.000
Division C - Total Project Budget above $250,000 may request up to $25,000

PROJECTY RE\IENUE BUDGET (2005-2006)
List all project refated revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized budget
for'any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

‘ CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS

CONTRACTED SERVICES

TUITIONS

CORPORATE SUPPORT 3,000 Performing Arts Ctr. Builders

FOUNDATION SUPPORT ' 20.000

PRIVATE/INDVIDUAL SUPPORT

GOVERNMENT GRANTS ~ (IDENTIFY SOURCE)

FEDERAL

STATE

Commiunity
Redeavelopmeni Agency 75,000

APPLICANT CASH ON HAND 324.115

LocaL

OTHER REVENUES (ITEMIZE BELOW):

(48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE T) 25,000

{49) TOTAL CASH REVENUES
(MusT EQUAL #45 ON PAGE 7) 4441 15

{50) TOTAL iN-KIND CONTRIBUTIONS 3.000 ‘
{MUST EQUAL #46 ON PAGE T) *

(61) TOTAL PROJECT REVENUES :
(VUST EQUAL #47 N PAGE 7) *$447,115 *Sum of #49 Cash & #50 In-kind

EY2005-2008 Tourist Development Councl Grants Program Application Page 8 mﬂ'ﬂﬁ



Mijami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: A-1

i

ORGANIZATION;: Center for the Advancement of Jewish Education, Inc. GRANT REQUEST: $10,000
RECOMMENDATION: $5,000

TITLE OF EVENT: 9th Annual Miami Jewish Film Festival

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 3rd

STATUS: Non-Profit
DATE(S) OF EVENT: January 21 - 29, 2006

EVENT LOCATION:

DESCRIPTION:

Funds are requested to support the marketing, public relations, and preduction costs of the eighth annual Miami Jewish Film
Festival, which features award-winning, artistically innovative, and intellectually challenging films from around the globe;
many of the films are premiers. The week long Festival, held in four locations throughout the county (January 21-29, 2006), will
screen international films, many accompanied by special programming, such as lectures with visiting artists. Films reflect on
aspects of the Jewish experience, yet they speak to universal themes commeon to all ethnic minority groups. The Festival
impresses tourists, snowbirds and tri-county visitors with the diversity and sophistication of Miami-Dade's cultural offerings.

HOTEL CONFIRMATION:
Catalina (21 roomnights)

OUTSIDE MEDIA:
T.V.: WPBT2
Radio: WDNA 88.9

PREVIOUS TDC FUNDING:
$5,400 (04-05); $6,000 (03-04); (84,000 (02-03) - End of Cycle); $5,000 (01-02); $2,800 (00-01); $3,150 (99-00);
$3,500 (98-99)

OTHER GOVERNMENT FUNDING:




FY 2005-2006 TouRIST YEVELOPMENT

Miami-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS
FY 2005-2006 TQURIST DEVELOFMENT COUNCIL GRANTS PROGRAM APPLICATION

COUNCIL GRANTS PROGRAM
Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 + Miami, FL 33128
Phone: (305) 375-5092 + Fax: (305) 375-3068

| |
email: ndb1@miamidade.gov Tnelnﬁ
— UARTER/CATEGORY ‘

' (1) Please check one: [] First Quarter (10/01/05-12/31/05) ] Third Quarter (04/01/06-06/30106)
Second Quarter (01/01/06-03/31/06) L] Fourth Quarter (07/01/06-09/30/06)
© (2) Please check one: [ ] Sports Special Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name (exactly as it appears on Articles of Incorporation):
Center for the Advancement of Jewish Education

Organization Address: 4200 Biscayne Boulevard, 1% Floor

City: Miami State; FL  Zip: 33137 Website: www.caje-miami.org
(4) Applicant Institution Type: [] Cultural [X] Non-Cultural
{5) Corporate Status: Non-Profit [ ] For Profit (6) Year of Incorporation: 1944
(7) FEI#: 059 - 0624373 (8) State of Incorporation: FL
(9) Required Pre-application Consultation: Date: 10/12/05  Time: 11 a.m.
{10) Name: Roberta Shevin Cimr. RMmrs. [OMs. [Mmiss [Jor.
Title: Executive Coordinator ' Phone (day): (305) 576 - 4030 ext. 123
Email: robertashevin@caje-miami.org  Fax: (305) 576 - 0307 Phone (other): () . ext.
PROJECT INFORMATION

(11) Project Title: 9th Annual Miami Jewish Film Festival

{12) Starting and Ending Dates: 01/21/06-01/29/06 (13) Starting and Ending Times: Varies

(14) Address or Location of Project: Sunrise IntraCoastal Cinema-NMB, Regal Cinemas- South Beach and Cosford
Cinemas at U of M Coral Gables.

(15) Municipality in which project will take place (use codes): Primary: # 2 Secondary: # 3,7

01 -Miami 08 Opa-Locka 5 West Miami 22 Medley 29 Islandia

02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gabies 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah I'} Miami Shores 18 El Portal 25 Sweetwater 32 Palmerto Bay

05 Miami Springs 12 Bal Harbour ' 19 Gelden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami I3 Bay Harbor lsland 20 Pinecrest 27 Hialeah Gardens 34 Dorat

07 North Miami Beach |4 Surfside 2] Indian Creek Village 28 Aventura 99 Unincorporated

{16) Miami-Dade Commission District: # 3 Florida State Senate District: # 35
Florida State House District: # 109 U.8. Congress District: # 17

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.}

{(17) Primary Audi- [] White, Not Hispanic [ ] Hispanic [ ] Caribbean L] General (no specific empha-

(check only one) (] Black, Not Hispanic [ ] Asian [X] Other (specity): Jewish
Sj_) Expected Participation (number of individu- Attending Total: 6,700  Performing/Participating Total: 17
(19) Primary Popula- ] Children (] At-Risk Youth/Adults [ Persons with Disabilities
{check only one) "] senior Citizens (] Minorities General (no specific emphasis)

FY20085-2006 Tourist Development Countcil Grants Program Application Page 1 Tllc-ﬂﬁ



PLEATHE FLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED. Please do not
exceed the space allotted, '

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline.
‘. USE THIS SPACE ONLY

The ninth annual Miami Jewish Film Festival {MJFF) will present award winning, indie-style films from around the globe. in all,
over 25 countries have been represented at the Festival. MJFF is known for bringing important, otherwise unavailable, dramas and
documentaries to Miami-Dade. Two years ago, MJFF distributed free tickets to “The Pianist,” at a showing accompanied by Adrian
Brody to a packed audience, before the film went into distribution. Other notable films, such as Academy Award winner, "Nowhere in Af
rica,” came to MJFF in 2002 before they received any national attention. Other examples include “My Architect: A Son's Journey,” about
the life of architect Louis Kahn, which was nominated for an Academy Award; “Campfire” an Israelj prizewinner. For 2006 we will be
bringing in “Go Zucker” a German film that has swept the German Academy award this year. . These films gamered national attention
months after it showed in the MJFF. Moreover, programming, such as discussions with filmmakers, actors and scholars, add insight
and context to films.

The Festival, which runs from January 21-January 29, 2008, will be held in four locations: the Sunrise Cinema at the IntraCoastal
Mall in North Miami Beach, the Regal Cinemas South Beach 18 on Miami Beach; the Cosford Theater at University of Miami: and the
Miami Beach Botanical Gardens, where the Opening Night will be presented. A host of other events, such as our Young Professionals
Night at the Movies, take place throughout the Festival week.

MJFF is in currently selecting films for 2005. Festival staff have attended international Festivals, such as Cannes, Karlov Vary and
Jerusalem, to sefect films based on criteria, including artistic excellence, thought-provoking content and relevance to our community. In
order to show the newest and highest quality films, MJFF does not close its selection process untit three months prior to the Festival.

This year we are introducing two new exciting, tourist enhancing programs. First, we are negotiating with an Elder Hostel Pro-
gram to organize a trip to Miami Beach for our Festival that would include films, lectures, and trips to local sites. Second, we are devel-
oping a “Young Film Makers Project” in partnership with the Jewish Museum of New York, whereby MJFF will screen fiims created un-
der the auspices of both our program and New York's and vice versa. This program will attract the family of the young filmmakers to our
area for the screenings.

Film is a particularly important tourist offering because of its broad appeal and relatively low cost. The Festival is an ideal evening
for tourists, not interested in blockbusters, yet on a moderate budget. It is also important because it provides entertainment in foreign
languages, a gift for European and Latin visitors. Close relations with foreign Consulates and cultural organizations, help the Festival
attract foreign visitors, locate films and create programs. What's more, Snowbirds, in particular from the Northeast, and a large group of
Canadians, attend the Festival in droves. Many of them are on fixed budgets, and they appreciate hard-to-find, Jewish cuitural offerings
at affordable prices.

The Festival adds to the ever-growing palette of cultural offerings presented in Miami-Dade. Many of the films screened are Miami
premiers and have no other distribution in the area. The Festival helps cement our image as a mature city with the full complement of
cultural activities. The Festival places Miami-Dade squarely in the group of large, culturally significant cities, such as New York, Chicago,
and San Francisco, which host a Jewish Film Festival. The Festival week, with its concentration of premiers, celebrities and activities,
highlights our community's maturity and diversity.

As always, the Festival will work closely with the Miami Beach Chamber of Commerce, Greater Miami Convention and Visitors
Bureau, Miami-Dade School Systemn, Florida International University, the Ziff Museumn and the Sue and Leonard Miller Institute of Judaic
Studies at the Univ. of Miami, as well as with other civic, cultural and charitable organizations and the French, Argentinean, German and
Israeli consulates.6
Timeline:

Sponsor event on Nov. 20 # Film schedule announcement Dec. 12, 2005 + Brochure mailed December 25, 2005 & website up ¢ Spon-
sor Preview and CAJE Community Arts Award - Botanical Gardens Jan. 1, 2006 + Opening Night at Botanical Gardens Jan. 21 , 2006 ¢
Sun. Jan. 22, Movie Marathon at Cosford Cinema and two evening films at Sunrise Cinema IntraCoastal Maii + Mon., Jan. 23 thru
Thurs., Jan 26, two films per day including the Young Filmmakers program which is free  Thurs., Jan. 26, Britto Reception for screen-
ing of *Live and Become” + Sat., Jan. 28 one fitm and Sun., Jan. 29, 4 films at the Sunrise Cinema at the IntraCoastai.

FY2005-2008 Tourist Development Council Grants Program Application Page 3 Tﬂﬂ-ﬂﬁ



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000, NOTE: Total project expenses and revenues must equal.

ToTAL TDC
CASH GRANT CAsSH *IN-KIND
EXPENSES = DoLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 2 10,000 10,000
ARTISTIC: NUMBER OF ARTISTS: O 42 500 42,500
TE(_::HNICAL: Numeer oF EmpLoYEES: 1 1,850 1,850
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS!
OuTSIDE OTHER FEES:  NUMBER OF EMPLOYEES: 8,500 . 8,500 5,000
MARKETING/PUBLICITY 27,000 3,000 24,000 19,500
PRINTING 7,500 7,500
POSTAGE 1,800 1,800
IN COUNTY TRAVEL 4,500
OUT OF COUNTY TRAVEL 5,000 5,000
EQUIPMENT RENTAL 5,000 2,000 3,000
EQUIPMENT PURCHASE
SPACE RENTAL 12,500 5,000 7.500
INSURANCE 1,500 ' 1,500
UTILITIES : 250 250
SUPPLIES/MATERIALS ' 500 500
OTHER COSTS (ITEMIZE BELOW):
Film Fees 16,000 16,000
Film Shipping . 5,000 5,000
Gala 11,500 11,500
Young Filmmakers Project 8,000 3,000
Special Events 3,500 3,500 1,000
Miscellanecus 1,500 1,500
{44) GRANT AMOUNT REQUESTED** 10.000
{MUST EQUAL #48 ON PAGE 8) ’
) a5 Pt 169,400 |_ 10,000 , 159,400
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 30.000
{MuUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’
(47) TOTAL PROJECT EXPENSES $199,400 )
(MUST EQUAL #51 ON PAGE 7) ’ Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third parties
which consist of real property or the value of goods and services.

FY2005-2006 Tourist Development Council Grants Program Application Page 7 TDG-D6



»* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested™ may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-Kind)

Division A - Total Project Budget of $50,000 or less may request up to $5,000
Division B - Total Project Budget of $50,001 - $250,000 may request up to_$15,000
Division G - Total Project Budget above $250,000 may request up to $25.600

PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

‘ CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS :

; 37,900
CONTRACTED SERVICES
TUITIONS

Miami Herald, Miami New
Times, Social Miami, WPBT,

CORPORATE SUPPORT Rt
Jewish Journal and the

15,500 30,000 Catalina Hotel
FOUNDATION SUPPORT 17,500
PRIVATE/INDIVIDUAL SUPPORT 45 000
GOVERNMENT GRANTS — (IDENTIFY SOURCE)
FEDERAL 0
STATE 0

12,300- Miami Beach,

4,500- Coral Gables

and 4,200 - Community

Grant 21,000

APPLICANT CASH ON HAND

l.ocaL

OTHER REVENUES (ITEMIZE BELOW):

U of Miami — Miller Center 5,000
Consulates 1,500
Citizens Interested in the Aris 1,000
Misc: Auction, Film Society Member-
ship 8,000
Program Ads 2,500
QOpening Night 4,500
(48) GRANT AMOUNT REQUESTED

{MUST EQUAL #44 ON PAGE 7) 10,000
(49) TOTAL CASH REVENUES

{(MUST EQUAL #45 ON PAGE 7) 1 69’400

(50) TOTAL IN-KIND CONTRIBUTIONS 30.000
(MUST EQUAL #46 ON PAGE 7) ’

(51) (Tﬂf:c,ﬁiﬁsg:;ig)wss *$199,400 *Sum of #49 Cash & #50 In-kind

FY2005-2006 Tourist Development Council Granis Program Application Page 8 ToG-06



Miami-Dade County Department of Cuiltural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: A-2

ORGANIZATION: Centro Cultural de Puerto Rico en El Sur de la Florida GRANT REQUEST: $4,500

RECOMMENDATION: $4,500

TITLE OF EVENT: Sexto Festtval Puertorriqueno del Platano - Year 2006

EVENT CATEGORY: Special Events/Promotions

FU%NDING CATEGORY: Continuing

FUNDING YEAR: 4th

STATUS: Non-Profit
DATE(S) OF EVENT: January 15, 2006

EVENT LOCATION: Rivers of Hope Church, 10600 SW 40th Street

DESCRIPTION: ‘

Funds are requested to support the assemble of the "Cuarto Festival del Platano - Year 2006," which pays homage to Puerto
Rican handicrafts and its agriculture. This festival will offer the opportunity to the communities in South Florida to explore the
cultural heritage of Puerto Rico through the exposition of its art, crafismanship, food, and music. An imaginary voyage to the
"island of the enchantment” will turn the general public into tourists in their hometown. :

HOTEL CONFIRMATION:
La Quinta Inn (15 roomnights)

OUTSIDE MEDIA:
pending

PREVIOUS TDC FUNDING:
$4,500 (03-04); $4,500 (02-03); $5,000 (01-02)

OTHER GOVERNMENT FUNDING:
NA




e ORLGINA

MiamI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS I EY 2005-2006 TourisT DEVELOPMENT
FY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION Counci. GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin

111 NW 1st Street, Suite 625 O Miami, FL 33128 -
Phone; (305) 375-5092 O Fax: (305) 375-3068

email. ndb{@miamidade.gov

QUARTER/CATEGORY |

i(‘!) Please check one: [] First Quarter (10/01/05-12/31/05) [ Third Quarter (04/01/08-06/30/06)
Second Quarter (01/01/06-03/31/06) [T] Fourth Quarter (07/01/06-09/30/06)
‘(2) Please check one: [] Sports X Special Events/Promotions [J Television

;_ORGAN]ZATION AND CONTACT INFORMATION

{3) Organization Name (exactly as it appears on Articles of Incorporation):

CENTRO CULTURAL DE PUERTO RICO EN EL SUR DE LA FLORIDA
Organization Address: 1400 Saizedo St. # 401

city: CORAL GABLES  state: FL Zip: 33134 Website: WWW.CCPR SF.HOMESTEAD.COM

(4) Applicant Institution Type: [X Cultural ] Non-Cultural

(5) Corporate Status: Non-Profit [ ] For Profit (6) Year of Incorporation: 07/1999

(7) FEI#: 65 - 0947916 (8) State of Incorporation: FLORIDA

(9) Required Pre-application Consultation: Date: 10/14/05  Time: 10:00

(10) Name: NORAH VENEGAS COmr., XMmrs, [IMs. [IMiss [ ]Dr.
Title: PRESIDENT Phone (day): (305) 299 - 4898 ext.

Email: norahvenegas@aoi.com Fax: (305) 441 -0014  Phone (othen: {305) 441 - 0014 ext.

:PROJECT INFORMATION

{11) Project Titl
{12) Starting and Ending DatesZ3#N=1 .
{14) Address or Location of Project: RINERSO HOPE CHURGCH:0B00:SW4

(15) Municipality in which project will take place (use codes):  Primary: # 01 Secondary: #
01 Miami 08 Opa-Locka 15 West Miami 22 Medley 2¢ Islandia
02 Miami Beach 08 South Miami 16 Florida City 23 North Bay Vilage 30 Sunny isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne - 31 Miamilakes
04 Hialeah 11 Miami Shores 18 El Portat 25 Sweetwater 132 Palmetio Bay
08 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens
0€ North Miami 13 Bay Harbor sland 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miarmi Beach 14 Surfside 21 Indian Creek Village 28 Aveniura 95 Unincorporated
(16) Miami-Dade Commission District: # 13 Florida State Senate District: # 32

Florida State House District: # 103 U.S. Congress District: # 21

{Please cail the Miami-Dade County Elections Board at (305) 3754600 for assistance with district information.)

{17) Primary Audience: [_| White, Not Hispanic Hispanic [| Caribbean [7] General (no specific emphesis)

{check only one) ] Black, Not Hispanic [_] Asian [] Other (specify):
S:) Expected Participation (number of individu- Attending Totai: 3,500 Performing/Participating Total: 18
Children: 1,500 “Children:
{19) Primary Population: [ ] Children [l At-Risk Youth/Adults [_] Persons with Disabilities |
{check only one) . [J senior Citizens [J Minorities General (no specific emphasis)

FY2005-2006 Teurist Development Council Grants Program Appiication Page 1 TDC-06



I

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted. ‘

(33) Briefly describe below your propesed preject in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline. ‘
' USE THIS SPACE ONLY

WHAT IS THE PROJECT?

The “Sexto Festival del Platano — Year 2006” will pay homage to the Puerto Rican handicrafts and

Agricuiture through exceptional examples and samples of its art, craftsmanship, food and music.

Puerto Rico's culture will become accessible to thousand of people who will be “tourists for one day”,

without leaving their hometown. :
This Festival will allow the public to savor the variety of dishes made with the plantain, as well as

other culinary delights that expose the influence of the three cultures — Indigenous, European and Af-

rican — which represents the island’s food heritage. This mixture has made Puerto Rico be known as

the Gastronomic Capital of the Caribbean. Food will be prepared fresh “on the spot”.

Entrance is $5.00 for adults and free for children. -

HOW WILL IT ATTRACT TOURISTS TO MIAMI-DADE COUNTY?

The “Sexto Festival del Platano — Year 2006” will offer a variety of entertainment for the Hispanic au-
dience as well as for non-Spanish speakers. Having put together a festival that represents and digni-
fies the Hispanic culture, which is common to so many people in South Florida and that has become
so much a fundamental part of the mosaic of cultures in its communities, will make this activity a ma-
jor one-day-event for the tourist that wants to be part of a celebration to the “Latino spirit”. At least,
5,000 spectators are expected.

WHERE WIL.L THE EVENT TAKE PLACE?

At the Crossroad — Rivers of Hope Community Church, located at 10600 SW 40™ St Miami,FL 33165
WHO ARE THE ARTISTS INVOLVED IN THE PROJECT?

Arts and Crafts help expose the true feelings of the Puerto-Rican artists through paintings, sculptures,
masks, and souvenirs, that represents and/or portrait some of the Island/s significant features. Arti-
sans will be invited to participate and some will be flown from Puerio Rico to display their arts and
crafts in tents. Artisans will interact with the public to establish a personal atmosphere in which their
folkloric art forms could be fully appreciated. From approximately 20 to 25 vendors will participate.
This year the Festival will pay tribute to Tony Croatto and the Puerto Rican youth of the island
and abroad. Yabucoa will be the Puerto Rican town of choice and will be highlighted as "Guest of.
Honor”, represented by its mayor, William Garcia. The artists that will be performing during this one
day event are as follows: Haciendo Punto en Otro Son (main event), Payaso Remi, Pura Piena
de Orlando, Potencia Latina (Broward-based Salsa group), Trio Senorial (including Carlos
Davila), seven-year-cid Michael Torres-“El giiirerc bailarin” and ten-year-old Lorraine-“La Prin-
cesita de la Trova”. '

WHY IS THIS AN ATTRACTIVE PROJECT FOR THE USE OF TDC FUNDS? :

Since the first “Festival del Platano’, string orchestras, vocal performances and percussion groups
have performed for the South Florida public as well as for the tourists that are constantly visiting, ea-
ger to “taste” the Latin flavor of Florida. More than eight thousand spectators were brought together
at the “Festival del Platano — Year 2005 and every year numbers keep increasing.

Audience participation is an essential part of the various performances to be held by Puerto Rican
folkloric dancers’ groups. They V\\ill enco\;rage participation of the public, creating a joyful atmosphere
throughout their performance. This Festival will bring enjoyment and a variety of entertaining activi-
ties for the whole family. Hispanics, non-Spanish speakers, the tourists and the general population of
Dade County, will celebrate and be part of the first festival in South Florida that exposes to the South
Florida communities, the traditions and cultural expressions of Puerto Rico.




PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts o the nearest dollar {do not show cents). Frovide an additionat sheet with an iternized budget
for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and reveriues must equal.

ToTAL TDC
CAsH GRANT CAsH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTICNS
ORGANIZATION'S PERSONNEL '
:‘ADM!NISTRATWE: Numetr of Ewprovees: O 0] 0 0 2,000.00
.-ARTISTIC: NUMBER OF ARTISTS: O 0" 1] 0 0
TECHNICAL: Numser oF EmPLoveEs: O 0 0 0 0
Ou;'rsmE ARTISTIC FEES: NUMBER OF ARTISTS! 21 6,000 4] 6,000 0
OuTsipe OTHER FEES: MumssrorEmerovess: 10 2,750 0 2,750 2,750.00
MARKETING/PUBLICITY 300 300 0 0
PRINTING 6,000 2,500 3,500
POSTAGE ‘ 100 0 100 0
IN COUNTY TRAVEL 1,400 400 1,000 4]
OUT OF COUNTY TRAVEL 0 0 0
EQUIPMENT RENTAL _ 2,500 0 2,500 0
EQUIPMENT PURCHASE ' 1,250 ‘ 1,250 0
SPACE RENTAL 2,100 1,300 800 0
INSURANGE ' 800 0 ‘800 0
UTiLTiES : 500 . 0 500 0
SUPPLIES/MATERIALS i o 1 000 -0 1,000 0
OTHER COSTS (ITEMIZE BELOW: . '
LODGING 3,000 0 3,000 0
0 0 0 0
0 0 0 0
44) GRANT AMOUNT REQUESTED™ 4.500
(MUST EQUAL #48 ON PAGE 8) !
) s saunL 445 o PAGES) 27,700 | 4500 23,200
{46) TOTAL *_IN-KIND CONTRIBUTIONS Note: In-kind Contributi.on must not exceed . 4.750
{MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash £xpenses. ?

(47) TOTAL PROJECT EXPENSES $32.450
H

{MUST EQUAL #51 ON PAGET) Sum of #45 Cash & #46 In-kind

*In-kind.contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.
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= For NEW/FIRST TIME and ONGCING Projects, “Grant Amournt Requested” may pef exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% ir-kind)

Division A - Total Project Budget of $50,000 or less may request up io $5.000
Division B -  Total Project Budget of $560,001 - $250,000 may request up to $15.000
DivisionC - Total Project Budget above $250,000 may request up to $25,000

PPROJECT REVENUE BUDGET (2005-2006) _

List all project related revenues, Round amounts to the nearest dollar (do not show cents}). Provide an additional sheet with an itemized budget
for any items in the “Other Revenues” categery above $5.000. NOTE: Total project expenses and revenues must equal.

i CASHINCOME . IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 0
CONTRACTED SERVICES ) 0
TUITIONS 0
CORPORATE SUPPORT 0 3.750.00 Qféfgii: iic’:rgg;,t%ﬁ\: ;{Z |
FOUNDATION SUPPORT 0
PRIVATE/INDIVIDUAL SUPPORT 0 1,000.00 Private Sponsors
GOVERNMENT GRANTS — (IDENTIFY SOURCE) 0

FEDERAL O 0

STATE 0 0

LocAL D 0

" APPLICANT CASH ON HAND 0
OTHER REVENUES (ITEMIZE BELOW):
Publicity | 9.000.00 0 0
Donations 3,200.00 0 0
Admissions 3,000.00 0 0
Booth Rental 4,500.00 0 0
Sales Consumables 8,000.00 0 0
{48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGET) 4,500.00

@9 TOTAL CASH REVEES
L o
‘5“\{3;&';;??;5%1 PRAEG‘Q:-,;“UES *$32,450.00 *Sum of #49 Cash & #50 In-kind \




Miami-Dade County Departm eht of Cultural Affairs
FY2005-06 Tourist Devefopment Council - Second Quarter

Agenda Item No.: A-3

"

ORGANIZATION: Coconut Grove Arts & Historical Association, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: $17,500

TITLE OF EVENT: Coconut Grove Arts Festival

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 4th

STATUS: Non-Profit _
DATE(S) OF EVENT: February 18-20, 2006

EVENT LOCATION: Streets of Coconut Grove, Florida

DESCRIPTION: ,

Funds are requested to support the 43rd Annual Coconut Grove Arts Festival, which continues in its position as one of the
largest and most prestigious events of its kind in the world. The festival is one of Miami-Dade County's most visisble and
celebrated signature events. Held annually during President's Day weekend, the festival will be celebrating 43 years of tradition

and excellence February 18, 19, & 20, 2006.

HOTEL CONFIRMATION: .

Commodore Inn, Doubletree, Fortune House, Grove Isle Club & Resort, Hampton Inn, Holiday Inn Coral Gables,
Holiday Inn University of Miami, Mayfair House, Ritz-Carlton Coconut Grove, Sonesta, Terrace Inn, Mutiny, The
Residence Inn, (pending letters)

OUTSIDE MEDIA:

Print; The Miami Herald

T.V.: NBC 6, Telemundo

PREVIOUS TDC FUNDING:
$20,000 (04-05); $22,500 (03-04); $25,000 (02-03)

OTHER GOVERNMENT FUNDING:
FEST - $66,681




Miami-DAnE COUNTY DEPARTMENT OF CULTURAL AFFAIRS FY 2005-2006 TouriST DEVEL OPMENT
EY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION Councl GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin |:
111 NW 1st Street, Suite 625 0O Miami, FL 33128 _ | t § 1 E [ ]
Phone: (305} 375-5002 [ Fax: (305) 375-3068 -w

email: ndb1

QUARTERICATEGORY
:{1) Please check one: [ Firs_t Quarter (10/01/05-12/31/05) [J Third Quarter (04/01/06-06/30/06)
Second Quarter (01/01/06-03/31/06) (] Fourth Quarter (07/01/06-09/30/06)

;'(2) Please check one: . [] Sports X Special Events/Promotions [1 Television

ORGANIZATION AND CONTACT INFORMATION
(3) Orgénization Name (exacﬂj{ és if appears on Articles of Incorporation):
Coconut Grove Arts & Historical Association, Inc.
Organization Address: 3427 Main Highway

city: Coconut Grove State: FL  Zip: 33133 Website: www.coconutgroveartsfest.com
(4) Applicant Institution Type: Cultural [ ] Non-Cultural
(5) Corporate Status: Non-Profit [ ] For Profit (6) Year of Incorporation: 1963
(7) FEI#: 59 - 1652630 : (8) State of Incorporation: Florida
(9) Required Pre-application Consultation: Date: 9/26/05  Time: 12:00 pm
{10) Name: Katherine Phillips / Monty Trainer [Omr.  [Jmrs. XIMs. [IMiss []Dr.
Title: Director of Operations / President Phone (day): (305) 447 - 0401 ext. 23

Email: kathering@éoc_on_u_tgroveartsfest.com Fax: (305) 447 - 1499 Phone {other): (305) 447 - 0401 ext. 22

PROJECT INFORMATION

(11) Prbject Title: Coconut Grove Arts Festival

{12) Starting and Ending Dates: February 18,19, 20, 2006 (13) Starting and Ending Times: 9:00a - 6:00p
(14) Address or Location of Project: Streets of Coconut Grove, Florida

(15) Municipality in which project will take place (use codes): Primary: #1 Secondary: #
01 Miami 08 Opa-Locka . 15 West Miami 22 Mediey 29 islandia
02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Viliage 30 Sunny Isles Beach
G2 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 Ei Portal . 25 Sweetwater 32 Palmetto Bay -
05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 12 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated
(16) Miami-Dade Commission District: # 07 Florida State Senate District: # 18

Florida State House District: #38 U.S. Congress District: # 18

(Please call the Miami-Dade County Elections Board at (305) 3754600 for assistance with district information.)

{17) Primary Audience: [] White, Not Hispanic [ ] Hispanic [ Caribbean X General (no specific empha-

{check only one) ["]1Black, Not Hispanic [ ] Asian [] Other (specify):
Sj) Expected Participation (number of individu- ?tstgng{n)ng Total: Performing/Participating Total: 340
Children: Children:
(18) Primary Population: [_| Children ' [ 1 At-Risk Youth/Adults [_] Persons with Disabilities
{check only one) [] Senior Citizens [ Minorities 2 General (no specific emphasis)

FY2D05-2006€ Tourist Developrnent Council Grents Program Application Page 1 ’ Tl!ﬁ-ﬂﬁ



PROJECT DETAILS
PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.

- Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council

funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.

BIM T A M AR LS

‘The Coconut Grove Arts Festival continues its position as one of the iargest and most prestigious events of its kind in the
world. Drawing hundreds of thousands of people from all over the United States, Canada, Latin America and Europe, the
Festival is one of Miami-Dade County's most visible and celebrated signature events. Held annually during Presidents’' Day
Weekend, the Festival will be celebrating its 43" anniversary February 18, 19, 20, 2006. An artist applying to the Festival is
vying for a spot in a show continually ranked by Sunshine Artist Magazine as one of the top fine arts festivals in the country.
With 42 years of experience behind us, our international reputation has been instrumental in attracting artists from around
the world.- Each year more than 15,000 applications are mailed to artists from around the world for admission to the show.
in 2005 over 1,300 applications were received from artists representing 46 states. In total there were over 90 artists from
Florida participating, 19 from Miami-Dade and Broward counties. Artists for the Festival aré selected through a blind jurying
process in which a panel of local and national art experts review more than 6,500 slides submitted by the applicants. Once
our jurying process was completed, over one-third of the artists were first-time participants and of the 336 artists chosen for
the show almost 70% were from out-of-state. Thirty-nine states were represented in 2005. Aspiring young artists have the
opportunity to participate in the Festival through two programs: our Visiting Artist Program and the Kids' Creative Corner.
The Visiting Artist Program is administered by Miami ceramic artist Doug Adams. Each year, more than 100 Festival ariists
visit Miami-Dade County Schools and teach their craft to students in a classroom sefting. Some artists visit up to five
schools during their time in Miami. The Kids’ Creative Corner is coordinated by New World School of the Arts volunteers
who complete interactive projects with children ages 4 — 11 during the Festival. The program, held on the Festival site,
drew more than 300 participants in 2005. Students from New World School of the Arts are also on-hand the entire Festival
weekend selling paintings they created throughout the year. Proceeds from the sales are split between the students and
the school. In addition to these programs, the Festival and the New World School of the Arts work together throughout the
year to increase the exposure of both organizations and to provide the students a vehicle by which to begin developing
‘reaf-world” work experience. Food also plays an important role in the Festival. Our Global Food Village, set-up in Myers
Park, offers regional and ethnic foods from places such as New Orleans, Houston, Seattle and the Caribbean. Festival pa-
tfrons can sample delicacies ranging from arepas to chocolate-covered strawberries, alligator to conch, and everything in
between. The international array of foods adds to the unique cultural diversity of the Coconut Grove Arts Festival, Com-
munity outreach is also an integral component of our yearly marketing and communication initiatives. In 2005 the Coconut
Grove Arts & Historical Association helped 11 non-profit organizations and provided scholarships to students pursuing arts
related careers. The coconut Grove Arts Festival has a year-round public relations program which focuses on highlighting
the cultural arts community in South Florida, in addition to showcasing the three-day arts Festival. Our public and media
relations efforts this year have resulted in news coverage in publication throughout the United States and Latin America in-
cluding the New York Times, Southern Living and the Boston Glove, among may others, in addition to over $1.3 million
worth of advertising equivalency. Rounding out the offerings at our Festival is our entertainment. Live performances from
national and community groups are offered on our Main Stage in Peacock Park throughout the weekend. Headlining in
2005 was the Lovin’ Spoonful. As we continue to search for new sources of revenue, we pledge to continue the work and
programs that have made our event one of the premier fine arts festivals in the country.

TRC-86
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PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest doflar {do not show cents). Provide an additional sheet with an itemized
budaet for any items in the “Other Costs” category above $5,000. NOTE: Tota! project expenses and revenues must equal.

TOTAL TDC
CaSH GRANT CAsH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE:  NUWBER OF EMPLOYEES: 2 170051 170051
'A%TISTIC: NUMBER OF ARTISTS:
TECHNICAL: NUMBER OF EMPLOYEES! 2 111426 111426
OUTSéiDE ART!QTIC FEES: NUMBER OF ARTlsfs: .
OUTSIDE OTHER FEES:  NUMBER OF EMPLOYEES: 4 274600 274600
MARKETING/PUBLICITY ' 103000 103000
PRINTING 36700 36700
POSTAGE 13500 13500 :
IN COUNTY TRAVEL 4950 4950
OuT OF COUNTY TRAVEL 4050 4050 o
EQUIPMENT RENTAL 80900 25000 55900 7500
EQUIPMENT PURCHASE 0 - 9]
SpACE RENTAL 78340 78340
INSURANCE _ ' : 54000 54000
UTILITIES 53360 53360
SUPPLIES/MATERIALS ' : 34100 ‘ 344100
OTHER COSTS {ITEMIZE BELOW):
Artist Awards 30000 . 30000
Entertainment and Talent : 20000 ' 20000
Hard Ticket, Reentry and Booths 7200 ' 7200
Permits and Fees 50000 50000
Promotion & Education 4400 4400
Volunteer Expense 000 9000
Repairs & Maintenance : 3500 3500
Dues & Subscriptions 4200 4200
Taxes & Licenses 1250 1250
Bank & Credit Card Fees _ ‘ 5100 . 5100
(9 GRANT AMOUNT SEQUESTED
(45) fﬁiﬁ;ﬁfﬂfﬁfﬁgf 1453627 | _ 26000 , 1128627
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 7500
{MUST EQUAL #50 ON PAGE 8} 25% of the Total Cash Expenses.
(47) TOTAL PROJECT EXPENSES $1161127 - ]
{MUST EQUAL #51 ON PAGE 7) Sum of #45 Cash & #46 in-kind

“In-kind contributions are the documented fair market vaiue of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

FY2005-2006 Tourist Development Council Grants Frogram Application Page T JOC-06



« For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Prdject
Budget {cash expenses + O more than 25% in-kind)

Division A - Total Project Budget of $50,000 or iess may request up to $5,000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15,000
DivisionC - Total Project Budget above $250,000 may reguest up to $25,000

PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest dollar {(do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” caiegory above $5,000, NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE

ADMISSIONS ' : 350000

CONTRACTED SERVICES

TUWITIONS

Corporate Sponsor, NES

C 8
ORPORATE SUPPORT 399297 7600 Traffic Safety

FOUNDATION SUPPORT

PRIVATE/INDIVIDUAL SUPPORT

GOVERNMENT GRANTS — (IDENTIFY SOURCE)

FEDERAL

STATE

LocAL TDC Grant 25000

AFPLICANT GASH ON HAND

OTHER REVENUES {ITEMIZE BELOW):

Artist Fees 265500 .
Merchandise Sales 83900
Vendor Fees 75000

(48) GRANT AMOUNT REQU ESTED
(MUST EQUAL #44 ON PAGET) 25000

(49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7} 11 53627

{50) TOTAL IN-KIND CONTRIBUTIONS 7500
(MUST EQUAL #46 ON PAGE T)

(51) TOTAL PROJECT REVENUES . ' . o
(MUST EQUAL #47 ON PAGE T) ‘ $1161127 Sum of #49 Cash & #50 in-kind

FYZ005-2006 Tourist Development Council Grants Frogram Application Page B 1““'“‘5



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: . A4

ORGANIZATION: Dr. Martin Luther Xing Jr. Parade & Festvities Commutiee, Inc. GRANT REQUEST: $9,000

RECOMMENDATION: $6,300

TITLE OF EVENT: Dr. Martin Luther King, Jr. Parade & Festivities Committee, Inc.

EVENT CATEGORY: Special Events/Promotions

FUND]NG CATEGORY: Continuing

FUNDING YEAR: 2nd

STATUS: Non-Profit
DATE(S) OF EVENT January 13- 16, 2006

EVENT LOCATION: 54th Street & NW 8th Avenue - 32nd Avenue & 62nd Street

DESCRIPTION: _ ‘
Funds are requested to support the annual parade and week long activites to be held on January 13 - 16, 2006 to commemorate
the birth legacy and lifeworks of Dr. Martin Luther King, Jr. The 2006 celebration will consist of a Kick-off nondemoninational
spiritual breakfast and an oratorical essay contest, an awards and scholarship banquet and traditional parade through the heart o
Liberty City on MLK Boulevard which will wrap up the festivities. '

HOTEL CONFIRMATION:
Hilton Miami, Sheraton Biscayne Bay, Marriot Miami, Ramada Dupont Plaza, Days Inn Miami Airport North (all
pending)

OUTSIDE MEDIA:
T.V.. WNBC, WSVN, WMBM, BET, Channel 10, Channel 17, Hot 105, WEDR 99 JAM (all pending)

PREVIOUS TDC FUNDING:
$7,000 (04-05); (55,000 (03-04) - End of cycle); $5,000 (02-03); $7,000 (01-02); $7,000 (00-01); $5,000 (99-00)

OTHER GOVERNMENT FUNDING:
MDC CBO - $25.000 (Pending)
FACE/Special Events - $19,000




7 OGTORIST '
Councit. GRANTS PROGRAM

| TDC/06-

S VIAMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRE |
FY 2005-2006 TourisT DEVELCPMENT COUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 1 Miami, FL 33128
Phone; (305) 375-5092 1] Fax: (305) 375-3068

emall: noinidmiamigade ooy

QUARTER/CATEGORY

(5!) Please check one: [ | First Quarter {10/01/05-12/31/05) ] Third Quarter (04/01/06-06/30/06)
Second Quarter (01/01/06-03/21/06) 71 Fourth Quarter (7/01/06-09/30/06)

ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name fexactly as it appears on Articies of incorporation):
DR. MARTIN LUTHER KING, JR. PARADE & FESTIVITIES, INC
Organization Address: P.O BOX 510406

city: MIAMI State: FL  Zip: 33151 Website:
{4) Applicant Institution Type: Cultural [_| Non-Culturaj
{5) Corporate Status: X Non-Profit [ ] For Profit {6) Year of Incorporation: 1985
(7) FEM: 59 - 248519 {8) State of Incorporation: FLORIDA
{9) Required Pre-applicatioh' Consultation: Date: 08/20/05  Time: 10:00 AM
(10) Name: PRESTON W. MARSHALL, JR TIMmr.  [IMrs. [IMs. [IMiss = XDr.
Titie: PRESIDENT Phone (day): (305) 835 - 2464  ext.

Email: pumghost@belisouthnet  Fax: (305) 835-7684  Phone (other): (305) 464 - 5336 _ext.

PROJECT INFORMATION
{11) Project Title: Dr. Martin Luther King, Jr. Parade & Festivities, Inc

{12) Starting and Ending Dates: 01/13 — 01/16, 2006  {13) Starting and Ending Times: Various
(14} Address or Location of Project: 54" Street NW 8™ Ave — 32™ Ave & 62™ Street

{15) Municipality in which project will take place {use codes):  Primary: # 01 Secondary: # 30
01 Miami 08 Opa-Locka 15 West Miami 22 Mediey 29 tslandia
02 Miami Beach 09 Sputh Miami 16 Horida City 23 North Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 Ei Portal 25 Sweetwater 32 Palmetto Bay
05 Miami Springs 12 Bal Harbour 1¢ Golden Beach 26 Virginia Cardens 33 Miami Gardens
06 North Miami 13 Bay Harbor island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 indian Creek Village 28 Aventura 99 Unincorporated
{16) Miami-Dade Commission District: # 3 Florida State Senate District: # 39

Florida State House District: 104 U.S. Congress District: # 17

(Piease call the Miami-Dade County Elections Board at (306) 376-4600 for assistance with district information.)

(17} Primary Audience: [ | White, Not Hispanic [| Hispanic [} Caribbean X General (no specific emphasis)
{check oniy one} ] Biack, Not Hispanic | Asian 1 Other (specify):

(18) Expected Participation (number of individualsy:  Attending: 900,000  Performing/Participating: 1000

(18} Frimary Population: [_| Children ] At-Risk Youth/hdults [ ] Persons with Disabilities
{check oniy one} ] senior Citizens "1 minorities ¥ General (no specific emphasis) -

{20} Describe the proiect in two or three short sentences beginning “Funds are requested 1o supporn . .. -




ll PROSECT DETAILS |

PLEASE RESPOND TC THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.
(33) Briefiy describe below your proposed project in a clear and concise niarrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline,

: USE THIS SPACE ONLY
WHAT - The 2008 observance of Dr. Martin Luther King, Jr. National Holiday Celebration will mark
our organization’s 29" year in producing and sponsoring this event. This parade and its festivities
continue to foster unity and awareness in our inner-city youth and residents. It serves as a reminder
of the impact that Dr. King made on our society and the road that he paved for us. Not only does
this parade honor Dr. King; it provides a much-needed economic boost to our inner city. With more
that 1000 participants, It aliows us to display the talents of our youth through their participation with
more than 20 elementary, jr. high and senior high schools bands. i stresses the importance of
knowing about our Biack historians through our essay contests and reinforces the importance of.
family, friends, and support of community efforis.

WHEN & HOW MANY EVENTS - During January 13 -16, 2006, the State of Florida and Dade
County will join the rest of the Nation in observing the birth, legacy, and life works of the late Rever-
end Dr. Martin Luther King, Jr. The 2006 celebration will consist of a Kick-off nondenominational,
nonsectarian spiritual breakfast with Reverend Douglas Cook as guest speaker and an Oratorical |
Essay contest, a joint venture between MLK and Miami- Dade County Public Schools. The stu-
dent’s participate by writing an essay based on one of Dr. King’s speeches. The celebratory activi-
ties that will close the MLK festivities are the awards and scholarship banguet and the traditional
parade through the heart of the African American enclave of Liberty City/Brownsville on MKL Bivd.
(Entertainment, breakfast and awards banquet are stili in planning stage and are contingent
upon funding)

WHERE - Various locations for the youth oratorical contest of Dr. Kings speeches; spiritual break-
fast and wards and scholarship locations will be heid at the Sheraton, and the parade will start at
54™ Street NW 8" Avenue — 32™ Avenue and 62™ Street.

WHY - According to the media last year's (2005) celebration played to an audience of more than
850,000 speciators and participants. Due to the nature and geographical location of this event the
principal target group is African-Americans. The celebration is & county wide multicultural multi-
ethic activity designed to engage the participation of ali Dade Countians regardless of race, ethnic-
ity, gender religion or national origin.

WHOQ - The Mariin Luther King, Jr., Committee is successiul in increasing the number of Asians,
Caribbean Blacks, Anglos and Hispanics that attended the 2008 parade. The parinerships with Mi-
zmi-Dade County School and the different media outlets plaved & large role in drawing & diverse
crowd of participanis.




PROJECT EXPENSE BUDGET {2005-2006}

List alt project related expenses. Round amounts to the nearest doliar {do not show cents). Provide an additional sheet with an temized budget

for any items inthe «Other Costs” category above $5.000. NOTE: Total projeci expenses and revenues must equal.

TOTAL . TDC
CasH GRANT CasH *IN-KIND
EXPENSES = DOLLARS * MATCH CONTRIBUTIONS
ORGANIZATION’S PERSONNEL
ADWNISTRATIVE:  NUMBER OF EMPLCYEES: 4 5000 5000 10000
ART:iSTIc: NUMBER OF ARTISTS: 50 4000 1000 3000 ‘
TECHNICAL: NUMBER OF EMPLOYEES! 10 5000 5000
OUTSIﬁE ARTIETIC FEES: NUMSER OF ARTISTS: 20 5000 5000
OUTSIDE OTHER FEES:  NUMBER oF EMPLOYEES!
MARKETING/PUBLICITY o 8000 2000 6000
PRINTING 1000 1000
POSTAGE 500 500
IN COUNTY TRAVEL :
OuT OF COUNTY TRAVEL
EQUIPMENT RENTAL 5000 5000
EQUIFMENT PURGHASE 3000 3000
SPACE RENTAL 1000 1000
INSURANCE 15000 2000 13000
UTILITIES
SUPPLIES/MATERIALS 2000 2000
OTHER COSTS (ITEMIZE BELOW): _
Legal 1000 _ 1000
French Barricades 20000 2000 18000
Sanitation 5000 2000 3000 .
City Servicés {Police/Firemari,
Park & Recreations 20000 20000
Parade Float/Vehicles 40000 10000
—— [ —
44) GRANT AMOUNT REQUESTED™ I g.000
(MUST EQUAL #48 ON PAGE 8} _1 !
(45) T{h?:sﬁtguﬁf;gﬁﬁf;if 110,500 | 8000 . 101,500
(46 TOTAL “IN-KIND CONTRIBUTIONS Note: in-kind Gontribution must not exceed
(NIUST EQUAL #50 ON PAGE 8} ~ 259, of the_Total Cash Expenses. 40,000
7 S
) :p?:sﬁi;:;ﬁfﬁsiﬁiﬁfxis - $120,500.00 . Sum of #4 Cash & #46 In-kind

*In-kind contributions are the documented Tair market value of non-cash contributions provided to the grantee by third
parties which consist of real property of the velue of goods and services.

S



~ For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may hot exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Totat Project Budget of $50,000 or less may request up to §5.000
Division B - Total Project Budget of $60,001 - $250,000 may request up to $15.000
DivisionC - Total Project Budget above £250,000 may request up to $25.000

PROJECT REVENUE BUDGET {2005-2006)
Ligt all project related revenues. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized budget
for any items in the sOther Revenues” category above $6,000. NOTE: Total project expenses and revenues must equal.

\ CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS PARADE ENTRY FEES / BANQUET
TICKETS 9,000
CONTRACTED SERVICES
TUITIONS
CORPORATE SUPPORT 5 000
FOUNDATION SUPPCRT 10,000
PRIVATE/INDIVIDUAL SUPPORT ‘ 8,500
GOVERNMENT GRANTS ~ ({DENTIFY SOURCE) 84.000
CBC - 18,000
FACE/SPECIAL EVENTS-
30,000
COMMUNITY GRANT ~
LocAL 10,000
City of Miarni - $5,000
APPLICANT CASH ON HAND 5,000
OTHER REVENUES (ITEMIZE BELOW):
10,000 Volunteers
(48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE 7) 9,000
{49) TOTAL CASH REVENUES )
{MUST EQUAL #48 ONPAGE T} 1 0’500
(60} TOTAL IN-KIND CONTRIBUTIONS 1G,00C
(MUST EQUAL #46 ON PAGE 7} '
(81} TOTAL PROJECT REVENUES L s ' » HED i
MUST EQUAL $47 ON PAGE T} | $120.50C Sum of #48 Cash & #50 In-kind




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: A-5

ORGANIZATION: Florida International Unéversity Board of Trustees, for the benefit GRANT REQUEST: $25,000
of the South Beach Food and Wine Festival

RECOMMENDATION: §$4,500

TITLE OF EVENT: South Beach Wine & Food Festival

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 4th

STATUS: Non-Profit
DATE(S) OF EVENT: February 24-26, 2006

EVENT LOCATION: various locations on Miami Beach and Miari

DESCRIPTION:

Funds are requested to support the South Beach Wine & Food Festival which continues in its tradition of taking South Florida's
culinary profile to a new level by inviting thousands of local and visiting foodies and wine enthusiasts to enjoy a decadent yet
sophisticated multi-sensory experience over 3 event filled days. In addition to featuring the cuisine of world-famous chefs, the
festival spotlights the artistry of local culinary masters as well as wine and spirits from around the world. In its 5th
Anniversary, the festival aims to promote Jocal restauranteurs who continue to be elevated in the culinary world as well as
incorporate educactional programs geared towards children in the new Kidz Kitchen as well as stand alone wine education
seminars.

HOTEL CONFIRMATION: ‘

Royal Palm, Loews Miami Beach, the Standard Hotel, the Raleigh, the Sagamore the National, Cardozo, Fontainbleau
Resort, Raisson, Ritz-Carlton South Beach, Waldorf, The Biltmore Hotel, The Radisson Omni, Hotel Inter-Continental
and the S.Beach Marriot

QUTSIDE MEDIA:

Radio: Clear Channel Radio Y100, Newsradio 610 & Love 94, Univision Radio - AMOR & SALSA

T.V.: NBC 6, WPLG 10, Comcast, and CBS 4

PREVIOUS TDC FUNDING:
$4,500 (03-04); $4,500 (02-03); $5,000 (01-02)

OTHER GOVERNMENT FUNDING:
Miami Beach VCA - $11,481.75 (pending)




" FY 2005-2008 TOURIST DEVEL OPMENT
COUNCIL GRANTS PROGRAM

T

MiamI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS
FY 2005-2008 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION

" Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 [ Miami, FL 33128
Phone: (305) 375-5062 O Fax: (305) 375-3068

email: ndb1@miamidade.gov

QUARTERICATEGORY -

(1) Please check one: ] First Quarter {10/01/05-12/31/05) (] Third Quarter (04/01/06-06/30/06)
: Second Quarter (01/01/06-03/31/06) ] Fourth Quarter(owowos-os;soms)

(2) Please check one: [71 Television
ORGANIZATION AND CONTACT INFORMATION

(3) Organ'ization Name (exactly as it appears on Articles of Incorporation):
Florida International University

Organization Address: 11200 SW 8 Street

[] Sports Special Events/Promotions

City: Miami State: FL  Zip: 3319% Website: www.sobewineandfoodfest.com
(4) Applicant institution Type: [ Cultural [_] Non-Cultural
{5) Corporate Status: Non-Profit [ ] For Profit (6) Year of Incorporation: 1965
(7) FEI: 23 - 70471086 . (8) State of Incorporation: Florida
(9} Required Pre-application Consultation: Date: Time:
(10) Name: Lori-Ann Cox Olmr. O wrs. Ms. [Imiss [IDr.
Titte: Administrative Director Phone (day): (305) 625- 4171 ext. 1134

Email: coxla@fiu.edu
PROJECT INFORMATION _
(11) Project Title: South Beach Wine & Food Festival
{12) Starting and Ending Dates: February 24 - 26, 2008 (13) Starting and Ending Times: various
(14) Address or Location of Project: various locations on Miami Beach and Miami

Fax: (305) 624 - 1402 Phone (other): (305) 625 - 4171 ext. 1548

(15) Municipality in which project will take place (use codes): Primary: # (02 Secondary: # 01

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Isiandiz

02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isies Beach

03 Coral Gables 10 Homesiead 17 Biscayne Park 24 Key Biscayne 31 Miami Lekes

04 Hialeah 11 Mizami Shores 18 El Pertal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginis Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura ©9 Unincorporated

(18) Miami-Dade Commission District: # 11 Florida State Senate District; # 37
Florida State House District: #114 ‘ U.8. Congress District: #15-21

{Please call the Miami-Dade County Elections Board at (305) 375-4500 for assistance with district information.)

(17) Primary Audience: [ ] White, Not Hispanic [] Hispanic [ ] Caribbean General (nc specifiic empha-
{check only one) (] Black, Not Hispanic D Asian [] Other (specify):

18) Expected Participation ber of individu- L , e

ils)? P P (rum ' Attending Total: 22,000 Performing/Participating Total: 540

Children: 600 Children:

(19) Primary Population: [_| Children [ At-Risk Youth/Adults [| Persons with Disabitities

{check only one) [1 Senior Citizens [ Minorities I General (no.specific emphasis)

FY2005-2008 Tourist Development Couneil Grants Program Application Page 1 ?Eﬁ-ﬁﬁ



PLEASE RESPONDTS THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED, -
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
guestion please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc,, involved in
the project? Why is this an attractive project for the use of Tourist Development Council funds? Are there
other ‘organizations involved in the project’s production and, if so, who? Include details about the

pro;ect’s implementation strategies and accompanying timeline,
. USE THIS SPACE ONLY

As the fésﬁval approaches its 5th Anniversary, our goals are: To continue to produce first-class enjoyable, educational & unique events
with the top names in the culinary, wine and spirits industries along with the up and coming stars of the future that attracts locals and tour-
ists to the city. To continue to offer a unique hands on opportunity for the School of Hospitality & Tourism Management's student to work
alongside the masters of their trade. This is our investment in the future of Hospitality in So. Fla., as these are the future chefs, restaura-
teurs, winemakers, and hoteliers. To expand the festival's reach into the community by offering children's programs centered on heaithy
eating. Finally, to continue fo increase the awareness of the festival and Miami as a destination and sophisticated cultural Mecca.

PROPOSED PROGRAMS AND EVENTS:
Thursday, February 23, 2006 - Prefude to the Festfval
= Davidoff Dinner, Casa Casuarina & Screemng of Decoding Ferran Adria; The Documentary, The Wolfsonian-FIU

Friday, February 24, 2006
»  CELEBRITIES, CHEFS & WINEMAKERS GOLF TOURNAMENT, THE BILTMORE HOTEL, CORAL GABLES

»  SWS TRADE TASTING & SEMINAR PROGRAM, GRAND TASTING VILLAGE Ocean Drive & 13t Street
»  WINE SPECTATORS BEST OF THE BEST RESERVE TASTING The Fontainebleau Resort '
»  MOET & CHANDON BuBBLE Q — HOSTED BY: BOBBY FLAY & FRIENDS., Beachside Delano, Miami Beach
= BELVEDERE BALL - The Sagamore
Saturday, February 25, 2006
= WINE SPECTATOR WINE SEMINARS — THE HOTEL INTERCONTINENTAL MiaMI
«  WINE & FOOD PAIRING SEMINARS FEATURING CELEBRATED WINE AUTHORITIES/MASTER SOMMELIERS ANDREA (IMMER)
ROBINSON AND JOE BASTIANICH - South Beach Marriott {Sunday also)
KIDZ KITCHEN- Miami Children's Museum {Sunday also)
INTERACTIVE COOKING LUNCH - The Biltmore Hote! Country Club, Coral Gables
CULINARY DEMONSTRATIONS, LIFESTYLE SEMINARS AND GRAND TASTING (Sunday also)
DECODING FERRAN ADRIA: A TRIBUTE DINNER - Loews Miami Beach Hote! ‘
SWEET DECO-DENCE DESSERT PARTY -Loews Miami Beach Hotel
» CIROC VODKA LATE NIGHT PARTY , The Ritz Carlton Scuth Beach
Sunday, February 26, 2006,
*+  TRIBUTE BRUNCH - Loews Miami Beach Hotel

For a list of participants, please refer to the program of events attached

The South Beach Wine & Food Festival is recognized as one of the top 5 festivals of its kind in the country. National and international cov-
erage of the event continues to refer to the festival as "the place to be” the last weekend in February. The national PR and marketing cam-
paign reaches over 250 mitlion. The Tourism Development Council's support of this event ensures that South Florida is able to continue to
attract the growing segment of the population that is very interested in the culinary and wine world and wili spend the dollars to iearn and
enjoy a program of this caliber. This festival continues to grow as a destination event and will attracts thousands of visitors from outside of
the county, state and US. Together with SWS & with the support of Foed & Wine Magazine (who produces the Food & Wine Magazine
Classis at Aspen) the festival brings together giants in the wine, focd and hoespitelity industry. The mix of the top companies in the US such
as American Express, ConAgra Foods & Bank of America brings fogether corporations who only support top rated events.

Planned over an 18 month pericd, the festival focuses on developing a fresh program with the top names and brands in the industry, we
then move unto raising much needs sponsorship revenue, developing a markeiing and FR plan and then spending the remaining 6-8
months creating the operational plans, production schedule, selling tickets and finally producing & world class event in Late February. Afier
which, the cycle continues along with providing detailed wrap up packages teo every spensar, reporting to FIU and SWS and grant bodies

such as the TDC.

TRC-06

FY2005-2008 Tourist Development Council Grants Program Application Fage 3



List all project zelated expenses. Round amounts to the nearest-dollar{do not shovesents). Provide an addigional sheet with an itemized budget

for any items in the “Other Costs” category above $5,000. NOTE: Toial project expenses and revenues must equal.

" TOTAL TDC
CasH GRANT CasH- *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  Numeser of EmpLovees: 10 550,000 55C,000

A;TISTIC: NUMBER OF ARTISTS:

TECHNICAL: NUMBER OF EMPLOYEES: 5 - 150,000 25,000 125,000
OUTSIDE ARTISTIC FEES: NUMBER OF ARTISTS:
OUTSIDE OTHER FEES: NUMBER OF EMPLOYEES:
MARKETING/PUBLICITY 285,000 295,000 300,000
PRINTING 157,000 157,000
POSTAGE 40,500 40,500
IN COUNTY TRAVEL 10,000 10,000
OUT OF COUNTY TRAVEL 28,500 29,500 100,000
EQUIPMENT RENTAL 260,000 260,000
EQUIPMENT PURCHASE 50,000 50,000
SPACE RENTAL 50,000 50.000 35,000
INSURANCE 25,000 25,000
UTILITIES 17,500 17,500
SUPPLIES/MATERIALS 65,000 65,000
OTHER COSTS {ITEMIZE BELOW):

Design & Production of all events 450,000 450,000 130,000,

Contingency 82,500 82,500

Building Fund 260,000 260,000

Scholarship Fund 210,000 210,000

intern Program 100,000 100,000
(0 SEANT AMOUNT EQUESTED
e S 45 on Pace 51 2,802,000 25,000 2,827,000
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 565.000

{MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. !

{47) TOTAL PROJECT EXPENSES
{(MUST EQUAL #51 ON PAGE 7)

$ 3,392,000

Sum of #45 Cash & #4¢6 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third parties
which consist of real property or the vaiue of goods and services.

** For NEW/FIRST TIME and ONGOING Prejects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget {cash expenses + no more than 25% in-kind}

Division A - Total Project Budget of $50,000 or less may reguest up to $5.000

Division 8 - Total Project Budget of $50,001 - $250,000 may request up to $15.000

Divisien C - Total Froject Budget above $250,000 may request up {0 $25.000

FY2005-2008 Tourist Develcpment Councii Grants Program Applicstion

Page
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List-allpreject related revenues-Round amounts to the nearest dollar (do notshow cents). Provide-an-auditional sheet withran itemized budget
for any items in the “Other Revenues” category sbove $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 1 200 ODO
CONTRACTED SERVICES
Turmons
B Moet Hennessy, Evian, American Lamb
CORPORATE SUPPORT 048 837 565,000 Board, American Airlines, Food & Wine
FOUNDATION SUPPORT
PRIVATE/INDIVIDUAL SUPPORT 5000
GOVERNMENT GRANTS — {IDENTIFY SOURCE)
FEDERAL
STATE
LOCAL  VCA & Cult. Afiairs FEST 78,163
APPLICANT CASH ON HAND
QTHER REVENUES (ITEMIZE BELOW):
Merchandise Sales 50,000
Supplier Booths 150,000
Exhibitor Fees 60,000
Golf Tournament 10,000
Live Auction 280,000
Hotel Commissions 20,000
{48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7) 25,000
(49) TOTAL CASH REVENUES
(MUST EQUAL #45 ON PAGE 7) 2,827,000
{50) TOTAL IN-KIND CONTRIBUTIONS
{MUST EQUAL #48 ON PAGE 7) 565,000
(51 TOTAL PROJECT REVENUES . N L
(MUST EQUAL #47 ON PAGE ) $3,392,000 Sum of #49 Cash & #50 In-kind
FY2008-2006 Tourist Development Council Grants Frogram Applicstion Page & TEC-06



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council- Second Quarter

Agenda Item No.: A-6

ORGANIZATION: IsraFest Foundation, Inc. GRANT REQUEST: $15,000
RECOMMENDATION; $5,000

TITLE_ OF EVENT: 21st Israel Film Festival

EVEN’i‘ CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 5th

STATUS; Non-Profit

DATE(S) OF EVENT: March 22-29, 2006

EVENT LOCATION: Sunrise Intracoastal Theatre 3701 NE 163rd Street

DESCRIPTION:
Funds are requested to support the production, space rental fees and marketing of the 21st Israel Film Festival to the

Miami-Dade area in an effort to increase visibility and participation by area residents as well as the tourist market.

HOTEL CONFIRMATION:
Goldman Properties, Charles Group, and Sonesta Beach Resort (pendmg)

OUTSIDE MEDIA:
T.V.: Channel 4, 6, 7 & 10 pending
Cormcast - AEN, BRAVOQ, CNN, and Entertainment

PREVIOQUS TDC FUNDING:
$5,000 (04-05); $5,200 (02-03); $5,850 (01-02); $6,500 (00-01)

OTHER GOVERNMENT FUNDING:




T NVIAMIDADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS FY 2005-2006 TourIST DEVELOPMENT
FY 2005-2006 TouRrIsT DEVELOPMENT COUNCIL GRANTS PROGRAM AFPPLICATION CouNciL. GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin ]
111 NW 1st Street, Suite 625 0 Miami, FL. 33128
Phone: (305) 375 5092 O Fax: (305) 375-3068
d

bi@miamidade.gqov

_ QUARTERICATEGORY

(1)'-’P|ease check one: [ | First Quarter (10/01/05-12/31/05) (] Third Quarter (04/01/06-06/30/06)
: X Second Quarter (01/01/06-03/31/06) [T Fourth Quarter (07/01/06-09/30/06)
{2)‘1Please checkone: [ | Sports X Special Events/Promotions ] Television

ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name (exactly as it appears on Articles of Incorporation):
Israfest Foundation, Inc.
Organization Address: 6404 Wilshire Blvd., Suite # 1240

city: Los Angeles ' State: CA  Zip: 90048 Website: Israelfilmfestival.com
(4) Applicant Institution Type: X Cultural [ ] Non-Cultural
(5) Corporate' Status: X Non-Profit [_] For Profit (6) Year of Incorporation: 1982
(7) FER#: 13 -3137819 (8) State of Incorporation: New York
(9) Required Pre-application Consultation: Date: 8-24-05 Time: 4:30 pm EDT
{10) Name: Patricia Scharf CiMr. [IMrs. XMs. [ IMiss [ ]Dr.
Title: Director of Finance Phone (day): (323) 966 - 4166 ext.
Email: pat@israelfiimfestival.com  Fax: (323)658-6346  Phone (other): () - ext,

PROJECT INFORMATION
(11) Project Title: 217 Israel Film Festival
(12) Starting and Ending Dates: March 22-29, 2006 (13) Starting and Ending Times: 1 pm — 11:30 pm

(14} Address or Location of Project: Sunrise Intracoastal Theatre @ 3701 NE 163™ St., North Miami Beach
{15) Municipality in which project will take place (use codes): Primary: # 07

Secondary: #

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach 09 South Miami 16 Florida City 23 Norih Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay
05.Miami Springs 12 Bzl Harbour ‘ 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbeor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated
(16) Miami-Dade Commission District: # 4 Florida State Senate District: # 36

Florida State House District: #104 U.S. Congress District: # 17

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [] White, Not Hispanic  [] Hispanic [ ] Caribbean X General (no specific emphasis)
{check only one) [] Black, Not Hispanic  [_] Asian [] Other (specify):

(18) Expected Participation {number of individuals): Attending Total: 11,000 Performing/Participating Total: 100

Children: 300 Children:
(19) Primary Population: [ ] Children [] At-Risk Youth/Adults  [_] Persons with Disabilities
{check only one) ] Senior Citizens (] Minorities X General (no specific emphasis)

EY2005-2006 Tourist Development Council Grants Program Application Page 1 TRE-Ug



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the eventi(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.
| USE THIS SPACE ONLY

WHAT: Israfest Foundation, Inc. (IFF) requests funding from the Miami-Dade County Dept. of Cultural Af-
fairs TDC to support the 21st Israel Film Festival. The festival will showcase the best of feature films, docu-
mentaries, television programs and short student films. These films offer the audience an opportunity to ex-
perience Israel’s rich social and diverse cultural through the lenses of its talented filmmakers. The festival wili
take place in two other major cities in the US - Los Angeles and New York before coming to Miami.

Entering its 6th year in Miami, the festival schedule coincides with the winter tourist influx. Our audiences
are comprised of visitors and local residents who have continued to attend the festival year after year. In-
creased media interest in the festival has resulted in major press coverage for Miami in over 75 interna-
tional and national media outlets, including print, cable TV, radio spots and websites.

This year the festival will launch its “Jewish Identity in Israeli Films” this program is designed to help provide
a film series for students. The audience will be comprised of students from Dade-County schools, universities
and colleges. Two hundred tickets will be donated for this series to help the underserved population of our
communities.

WHEN: 21st Israel Film Festival ~ Miami: March 22 to 29, 2006. This year, the Festival is planning a pro-
gram that includes 8 feature films, 8 documentaries, 5 TV dramas and 3 student short films from the best film
schools in Israel. :

WHERE: All screenings, including Opening and Closing Night films will take place at the Sunrise Intracoastal
Cinemas at 3701 NE 163™ Street in North Miami Beach.

WHO: In the past 21 years of its existence, the festival has presented over 600 films to over 645,000 film pa-
trons, making the festival the largest showcase of Israeli films in the United States. Some of the festival films
have been nominated for an Academy Award, and many of the films have received awards at the Cannes and
Israeli Festivals. The festival has assisted in gaining these films US distribution in the past three years. “Turn
Left at the End of the World”, “The Syrian Bride”, “Nina’s Tragedies”, “Bonjour Monsieur Shiomi” “Miss En-
tebbe” and “Channels of Rage”.

WHY: The festival is a unique project because its helps to increase the visibility of Miami -Dade County and its
Beaches. The film industry is becoming important to the economy of South Florida, and its municipalities as
well as the state. Each City has recognized the benefit of this industry by establishing departments of film and
entertainment. Since the festival travels to other major cities in the US, the exposure for South Florida and its
thriving tourist industry is vast. This is accomplished through its major international and national media cover-
age through out the year.

Include: In June 05, ptanning, budgeting and fundraising schedules were set, including dates for all 3 cities,
staffing needs were determined and the programming for the Festival commenced. August the Miami Festi-
val marketing, advertising and PR schedules for the event were finalized. October, the PR agency started
their work to help promote the festival. Jan 06 the Opening Night invitations and the Festival Fiyer, detailing the
programs and schedule will be printed and mailed in late February. Advertising will begin the 1¥week in
March 06 and continue through the Festival.

FY2005-2006 Tourist Development Council Grants Program Application Page 3 ) T.ﬁ*llﬁ



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $6,000. NOTE: Total project expenses and revenues must equai.

ToTaL TDC
CasH GRANT CasH : *IN-KiND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMEER OF EMPLOYEES: 3 9,000 0 9,000 0

" armsTic: NoweERoF ARTsTs: 2 8,000 2,000 6,000 0
: TECHNICAL: NUMBER OF EMPLOVEES: 0 0 0 0 ‘ 1]

OUTSIDE ARTISTIC FEES: NumeemoF Armsts: 0 0 0 ‘ 0 ' 0
OUTSIDE OTHER FEES: Nuweer o EwpLovees: 4 21,000 3000 18000 2000
MARKETING/PUBLICITY : 22000 2500 19500 8000
PRINTING 18000 2500 15500 3000
PoOSTAGE 4000 1500 2500 0
IN COUNTY TRAVEL 1500 0 1500 0
OUT OF COUNTY TRAVEL 6000 0 6000 3000
EQUIPMENT RENTAL 4000 1000 . 3000 0
EQUIPMENT PURCHASE 500 0 500 0
SPace RENTAL 7500 1000 6500 2000
INSURANCE 1000 0 1000 0
UnLImes 1500 0 1500 0
SUPPLIES/MATERIALS 4000 500 3500 0
OfHER COSTS (ITEMIZE BELOW):

Film Freight 4000 1000 3000 1000

Catering Cpening Night Gala 8000 0 6000 1000
(44) GRANT AMOUNT REQUESTED* 15.000

(MUST EQUAL #48 ON PAGE 8) !
T 43 o PS8 118,000 | _ 15000 _ 103,000
(46) TOTAL “IN-KIND CONTRIBUTIONS i Note: In-i:ind Contribution must not exceed 20.000

(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. t
U s Eaun i1 o S $138,000 Sum of #45 Cash & #46 In-kind

“In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

** For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request upto $15.000
Division C - Total Project Budget above $250,000 may request up to $25.000

FY2005-2006 Tourist Development Council Grants Program Application Page 7 ™E-06



PROJECT REVENUE BUDGET (2005-2006}

List all project related revenues. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 35‘000
CONTRACTED SERVICES 0
TUITJC‘;NS 0
' Howard Miller Comm.
Jerusalem Post, Entertainment
. News & Views, Paper Chase
CORPORATE SUPPORT Printing, El Al Airlines,
Sunrise Intercostal Theatre,
Courier Network,
45 000 20,000 Epicure Catering
FOUNDATION SUPPORT 10.000
PRIVATE/INDIVIDUAL SUPPORT 8 000 0
GOVERNMENT GRANTS — (IDENTIFY SOURCE) 0
FEDERAL 0
STATE o
LoCAL 0
APPLICANT CASH ON HAND 0
OTHER REVENUES (ITEMIZE BELOW):
Program Bocks Sales 5,000 0
{48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7) 15,000
{49) TOTAL CASH REVENUES
(MusT EQUAL #45 ON PAGE 7) 1 8’000
(50) TOTAL IN-KIND CONTRIBUTIONS 20.000
{MUST EQUAL #46 ON PAGE 7) ’
(51) TOTAL PROJECT REVENUES e * -
(MUST EQUAL #47 ON PAGE 7) $138,000 Sum of #49 Cash & #50 In-kind
FY2005-2008 Tourist Development Council Grants Frogram Application Page 8 TIG-IIE



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council -~ Second Quarter

—

Agenda Item No.: A7

QORGANIZATION; Jamaica Awareness, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: $7,000

TITLE OF EVENT: Caribbean Celebration Series 06

EVENT CATEGORY; Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 4th

STATUS: Non-Profit
'DATE(S) OF EVENT: Apsil 1 - September 30, 2006

EVENT LOCATION: Various

DESCRIPTION:

Funds are requested to support fees affiliated the Miami-Dade County productions of Jamaica Awareness'’ international
presenting series, "Caribbean Celebration 2006." "Celebration 2006" is a serjes of multidisciplinary international and Jocal
cultural events celebrating the continued survival of the African culture in the Caribbean. These events reflect the diverse nature
of Caribbean culture and how it has been influenced by African culture, retained and propagated over the years and all over the
world.

HOTEL CONFIRMATION:
Holiday Inn Golden Glades (600 roomnights); Holiday Inn North Miami/Golden Glades

OUTSIDE MEDIA:
T.V.: Channel 4, 10, & 23
Radio: WLRN, HOT 105, WEDR, WVCG, WAVS

PREVIOUS TDC FUNDING:
$8,000 (03-04); $9,000 (02-03); $10,000 (01-02)

OTHER GOVERNMENT FUNDING:




Council GRANTS PROGRAM

WiaMI-DADE COUNTY DEFARTMENT OF CULTURAL AFFAIRS
EY 2005-2006 TOURIST DEVELOPMENT CoUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smari-Benjamin
111 NW 1st Street, Suite 625 + Miamni, FL 33128
Phone: (305) 375-5082 + Fax: (305) 375-3068
email: ndb1@miamidade.gov

QUARTER/CATEGORY

(_il) Please check one: [ | First Quarter (10/01/03-12/31/03) [ Third Quarter {04/01/04-06/30/04)
. Second Quarter (01/01/04-03/31/04) [[J Fourth Quarter (07/01/04-09/30/04)
(2) Please check one: [ Sports X] Speciat Events/Promotions [ Television

ORGANIZATION AND CONTACT INFORMATION

(3) Organization Name {exactly as it appears on Articies of Incorporation):
Jamaica Awareness, Inc.

{4) Applicant Institution Type: Arts [ Non-Arts

{5) Corporate Status: Non-Profit [ | For Profit (6) Year of Incorporation: 1985

(7) FEM#: 59 - 2832961 : ' (8) State of Incorporation: FL

(8) Required Pre-application Consultation: - Date: Time:

(10) Contact Name: Sydney S. Roberts Mr. [IMrs. [IMs. [Omiss [ ]Dr
Contact Title: Executive Director Phone (day): { 305) 891 -2944 ext.
Address: 1035 NE 125th Street Phone (othen): { 305) 519 - 8043 ext.

Suite 300 Fax: { 305) 891 - 0627

City: North Miai - ) Eil:amestbe!lsouth.ne
PROJECT INFORMATION |

{11) i’roject Title: Caribbean Celebration Series 05
{12) Starting and Ending Dates: April 1- September 30 (13) Starting and Ending Times: various

(14) Address or Location of Project: various

State: FL_ Zip: 33161

(15) Municipality in which project will take place {use Primary: # 07 Secondary: # 01 '
01 Miami 07 North Miami Beach 13 Bay Harbor Island 20 Piecrest 27 Hialeah Gerdens
£2 Miami Beach 08 Opa-Locka 14 Surfside 21 Indian Creek Village 2B Aventura
03 Coral Gables 09 South Miami 15 West Miami 2% Medley 29 islandia
04 Hialeah 1C Homestead }€ Florida City 23 Nerth Bay Village 30 Unincorporated
05 Miami Springs 11 Miami Shores 17 Biscayne Park Beach 24 Key Biscayne 31 Sunny Ysles
0& North Miami 42 Bal Harbour 18 El Porial 25 Sweetwatler 32 Miami Lakes
18 Golden Beach 26 Virginia Gardens 33 Palmetio Bay

(16} Miami-Dade Commission District: # 02 Fiorida State Senate District: # 42

Florida State House District: #1390 U.8. Congress District: # 17

{Please call the Miami-Dade Gounty Elections Board at {305) 3754600 for assistance with district infermation.}

(17) Primary Audience: [_] White, Not Hispanic [ IHispanic [ i Caribbean General (no specific
{check only one} "] Biack, Not Hispanic [_] Asian [} Other (specify):

{18) Expected Participation (number of individuais}: Attending: 10,000 Ferforming/Farticipating: 200

{1¢) Primary ] Chiidren ] At-Risk Youth/Adulte [ | Persons with Disabilities

{check only one} ] Senior Citizens ] Minorities X General (no specific emphasis)

TBE-RE
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. PROJE

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Elease do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this question
please answer the following questions with as much detail as possible. What is the project? How will it attract
tourists to Miami-Dade County? When will it take place? How many event(s) are planned? Where will the event(s)
take place? Who are the principal competitors, artists, etc., involved in the project? Why is this an attractive
project for the use of Tourist Development Council funds? Are there other organizations involved in the project’s
production and, if so, who? Include details about the project’s impiementation strategies and accompanying

timeline.

USE THIS SPACE ONLY

Celebration 2006 Series will feature dance, theater, music, visual arts and the symposium, “African Continuities” as well as educational
classes and workshops for students in Miami-Dade, Broward and Palm Beach counties. These evenis and periormances will bring
artists, historians, educators and patrons from throughout the Caribbean including Jamaica, Haiti, Trinidad and Tobago, Barbados,
Surinam, Belize and Miami in a variety of roles. Participants will include: artists collaborating to create new work reflective of the
contemporary Caribbean immigrant. historians and preservers of traditions and rituals retained in Caribbean culture in the United
States; and, as Caribbeans whose ar forms and creative direction have been influenced by African, American and European culture.
Celebration Series 2006 events include the following: _
a) “Street Art of the Caribbean” -July - August 2006 (Gallery fo be determined). These works reflect the visual arts found on
street comers in the istands. (free) (Artists are selected from the Street Arts Festival held during Trinidad & Tobago's Camival
in February of 2006.) :

b) “Big Tings A Gwaan” (Big things are going on)- March 26% ~ 27, 2006 at North Miami Beach Performing Arts Center and Coral
Springs Center for the Arts- This is an original Jamaican play that takes & comical look al the political scene in Jamaica and at
the lives of everyday people impacted. (815 - $30)

¢) The 8* Annual Caribbean Dance Celebration- January 1-April 2006 (final dates to be determined)}- North Miami Beach
Performing Arts Center and Coral Springs Center for the Arts - several days of performances, master classes and workshops
by participating artisis. At the core of the Celebration Series is a workshop component which brings together the companies’
choreographers with local dancers and choreographers to expiore the similarities and diversities in the choreography of dances
based upon indigenous African/Eastern/ Caribbean movement and its distinction from American and Eurocentric
choreography; and an educational component, “Caribbean Dance on the Road,” which takes dance workshops into Overtown,
Liberty City and a mini performance &t a large venue fo be determined later. {workshops are free) {performances $10/students

tp $30) Anticipated performers from the national dance companies of French Guyana, Trinidad , St Vincent and the
Grenadines and Jamaica.

d) Culturama 2006 ~ Mello-Go-Round-This folk show of dance, Mento music, dub poetry and other heritage-based art is our main
heritage festival as it celebrates Jamaica's independence and emancipation. This show will be seen in Miami, Broward County,
Tampa, Oriando and Atlanta. Featured performers include Clonmel Primary School, the annual heritage festival winner, and
Stella Maris dancers. ' ‘

g} The 5% annual Caribbean Theatre Festival will be used to introduce and present the theatre component of “Carifest Miami” in
August 2006 and will see new and exciting playwrights coming from Jamaica, Trinidad, Suriname and St. Lucia including the
work of Jamaican playwright David Heron.

“Carifest Miami® — September 9% — October 10%, 2008- sCarifest Miami” is a potpourti of Caribbean cutiure presented in
tandem with the Ministry of Cutture in pariicipating cultures to include music, dance, theatre, aris and crafts and traditional folk
aris. Featured performers include Malachi, Shik Shakti and other companies from participating Caribbean nations o be
determined by the Secretariat. :

T

g) African Refentions and inventions - FIU- lecture series -wili continue its iook at the life of the Honorable Michae! Maniey and
his contribution o the political and theory of development for the Caribbean. Distinguished scholar Dr. Anthony Brougues of
Brown University and the Honorable Rex Nettleford of Oxford University, Vice Chancelior of the University of the West indies,
will headline this event.

o e Themeam &nnDBCAtON Fage
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List all project related expenses. Round amounts to the nearest dollar {do not show cents}. Provide an additional sheet with an Kemized
budget for any iems in the sOther Costs™ category above $5,000, NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT CasH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
: EMPLovEss;ADMINIsmm: NUMEER OF 3 65,000 5,000 60,000
ARTISTIC: NUMBER OF ARTISTS: 1 3,000 3,000 5,000
- TECHNICAL: NUMBER OF EMPLOYERS: 2 22,000 22,000
OuTsiDE ARTISTIC FEES: Numeewof Amers: 100 130,000 15,000 115,000
OUTSIDE OTHER FEES: NUMBER OF EMPLOYEES: D 15,000 415,000 .
MARKETING/PUBLICITY 45,000 45,000 3,000
PRINTING 15,000 15,000
POSTAGE 3,000 3,000
IN COUNTY TRAVEL 7,000 7,000
OUT OF COUNTY TRAVEL 45,000 45 000 15,000
EQUIPMENT RENTAL 10,000 10,000
EQUIPMENT PURCHASE 1,000 1,000
SPACE RENTAL 40,000 5,000 35,000
INSURANCE 5,000 5.000
UTILITIES 2,500 2,500
SUPPLIES/MATERIALS 1,600 1,500
OTHER COSTS (ITEMIZE BELOW):
hotelflodging 20,000 20,000 5000
ticketing 1,500 1,500
sound and lights 15,000 : 15,000
t-shirts, posters 2,500 2,500
(4 CRANT ANOUNT RECUESTED™ 25,000
unTOTAL ChSH EXPENSES sasoon | 25000, 424000
(46} TOTAL *IN-KIND CONTRIBUTIONE Note: In-l:ind Contribution must not exceed 28.000
{MUST EQUAL #50 ON PAGE B) . 25% of the Total Cash Expenses. !
s oo1 om i $477,000 Sum of £44 Cash & #45 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided te the grantee by third

parties which consist of real property or the value of goods and services. .

*» Eor NEWIFIRET TIME and ONGOING Projects, “Grant Amount Requested” may hot exceed request Cap which is based on Total Froject
Budget (cash expenses + RO More than 28% in-kind}

] Division & - Totai Project Eudget of $5¢,000 or less may request up tc $5.000
Division B - Total Project Budget of $60,001 - 250,000 may reguest up fo $15.00C
Division & - Total Project Budget above $286,000 may request up 1o $25.000

L
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-__ROJEJC?_RE%IENUE*BubGEfizdbs

List all project rejated revenues. Round am

.2006) |

ounts to the nearest dollar {dc not sh

ow cents). Provide an additional sheet with an ftemized

pudget for any items in the “Other Revenues” category above $5,000. NOTE: Totai project expenses and revenues must equal.
CAsH INCOME IN-KIND VALUE IN-KIND SOURGE
Aumss;jous 203,000
CONTRAGTED SERVICES 56,000
TUITIONS
‘ e
; WAVS, WVCG, Air Jamaica,
CORPORATE SUPPORT Holiday Inn, Western Union,
50,000 28,000 Guiness
FOUNDATION SUPPORT
e ———
PRIVATE/INDIVIDUAL SUPPORT 24,000
GOVERNMENT GRANTS ~ {IDENTIFY SOURCE)
e
FEDERAL  NEA 5,000
STATE  Cult. Affalrs 5,000
Local  TDC, Cult. Affairs 55,000
APPLICANT CASHON HAND
e —
OTHER REVENUES (ITEMIZE BELOW):
Vendor booth fees 20,000
t-shirts/posters 3,000
Cd sales 3,000 :
/ —————— e T
(#8) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ONFPAGET) 25’000
o 2/0W
{49} TOTAL CASH REVENUES
(MuUST EQUAL #45 ON PAGE 7) 449 ’000
(50} TOTAL IN-KIND CONTR!BUTIONS 28.000
{(MUST EQUAL #46 ON PAGE 7) ’
(1) TOTAL PROJECT REVENUES +$477,000 +gum of #48 Cash & #49 In-kind

{MUST EQUAL #47 ON PAGE T}

L mpae o res Gevelopment Council Grants Program Ap|
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Ageénda Item No.: A-8

ORGANIZATION: Miami Dade Col]ege Foundation, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: $16,000

TITLE OF EVENT: 2006 Miami International Film Festival

EVENT CATEGORY; Special Events/Promotions

FUNDING CATEGORY: Contimuing

FUNDING YEAR: 3rd

STATUS: Non-Profit
DATE(S) OF EVENT: March 3 - 12, 2006

EVENT LOCATION: Downtown Miami, Little Havana, Miami Beach, Coral Gables

DESCRIPTION:

Funds are requested to support the 2006 Miami International Film Festival, presented by Miami Dade College, which will be
held from march 3 - 12, 2006. With screening venues in Downtown Miami, Miami-Dade County, Miami Beach, and Coral
Gables, the Festival will present a program of films from around the world. The Festival has active community and educational
outreach programs, with the mission of bringing films that tell stories, express viewpoints or relay ways of life that are different
from our own, and enrich the lives of the members of Miami's diverse community.

HOTEL CONFIRMATION: ,
National Hotel (612 roomnights), Dorchester Hotel (200 roomnights) pending

OUTSIDE MEDIA:
T.V.: Comcast; Univsion, Telemundo 69
Radio: WLRN; WDNA 88.9, Hot 105, Love 94, WQBA 1140 AM pending

PREVIOUS TDC FUNDING:
$18,000 (04-05); $20,000 (03-04); {$9,000 (02-03) - End of cycle}; $10,500 (01-02)

OTHER GOVERNMENT FUNDING:
MDC CBO - $150,000 (Pending)




I FY 2005-2006 TOURIST DEVELOPMENT
WMiaMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS COUNCIL GRANTS PROGRAM
EY 2005-2008 TourisT DEVEL 2MENT COUNCIL GRANTS PROGRAM APPLICATION '

Program Adminisirator: Nikenna Smar-Benjamin
111 NW 1st Street, Suite 625 « Miami, FL 33128 |
Phone: {305) 375-5092 + Fax: (305) 375-3068 -

email: ndbi@miamidade.gov ————

QUARTER/CATEGORY

{1) Piease check one: (] First Quarter (10/04/05-12/31/05) (] Third Quarter (04/01/06-06/30/06)
Second Quarter (01/01/06-03/31/06) [] Fourth Quarter (07/01/06-09/30/08)

[} sports
ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name (exactly as it appears on Articles of Incorporation):

Miami Dade College Foundation/Miami international Film Festival

(2) Please check one: Specia! Events/Promotions ] Television

Organization Address: 300 NE 2" Avenue, Room 5520

City: Miami State: FL.  Zip: 33132 Website: www.miamifilmfestival.com
{4} Applicant'lnstitution Type: X cultural ] Non-Cuitural
(5) Corporate Status: Non-Profit [_| For Profit (6) Year of Incorporation: 1959
(7) FE#: 59 - 6169745 ~ {8) State of incorporation: Florida
(9) Required Pre-application Consultation: Date: 10/11/05  Time: 10:00am
(10} Name: Elaine Parker Tmr. lwmrs, Ms. [ Miss [ Dr
Title: Corporate Relations Manager Phone (day): (305) 237 - 7466 ext.

Email: eparker@mdc.edu Fax: (305) 237-7344 - Phone (other): (05)27-3456 ext.‘

PROJECT INFORMATION

(11) Project Titte: 2006 Miami International Film Festival

(12) Starting and Ending Dates: March 3-12, 2006 {13) Starting and Ending Times: varies daily

(14) Address or Location of Project: Downtown Miami, Little Havana, Miami Beach, Coral Gables

{15) Municipality in which project will take place (use codes): Primary: # 0 Secondary: # 02

0F Miami 08 Opa-Locka 15 West Miarni 22 Medley 29 Islandia

02 Miami Beach : 09 South Miami }6 Florida City ‘ 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gables & Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah 1| Miami Shores 18 El Porzal 25 Sweetwater 32 Palmetto Bay

0% Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginiz Gardens 33 Miami Gardens

06 North Miami §3 Bay Harbor island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorperated

(16) Miami-Dade Commission District: # 5 Fiorida State Senate District: # 39
Fiorida State House District: # 107 U.S. Congress District: # 18

{Please call the Miami-Dade County Elections Board at'(305} 375-4600 for assistance with district information.)

{17) Primary Audience: [ ] White, Not Hispanic [ ] Hispanic [[] caribbean General (no specific empha-

{check only one) ] Black, Not Hispanic [ Asian [] Other (specify):
(_1_8) Expected Participation (number of individu-  Attending Total: 62,500 Performing/Participating Total: 400
Children: Children:
(18} Primary Population: {_] Chiidgren - [ At-Risk Youth/Adults 1 Persons with Disabilities
{check only one) [ 8enior Citizens [ Minorities Xl General o specific emphasis)
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PROJECT DETAILS.
PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is thisan attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.
. USE THIS SPACE ONLY

The mission of the Miami International Film Festival (MIFF) is to bring the best of world cinema 1o
South Florida and plays a leading role in maintaining and further enriching its film culture. MIFF uses the
unique geographical and cultural position of Miami to be a premiere venue for the exhibition of internaticnal
and US films, with a special focus on Iberoamerican cinema. By making the Festival a premiere independent
film festival in the United States, and the premiere film festival for Iberoamerican cinema, the greater Miami
area will become the place to visit for film lovers, filmmakers and representatives of the film industry, from
around the world.

The 2006 Festival will be held from Friday, March 3 through Sunday, March 12, 2006. The Opening
Night Festivities will begin at the Otympia Theatre at the Gusman Center for the Performing Arts, with the of-
ficial launch of the Festival, and will be followed by the Opening Night Gala, which is tentatively scheduled to
be held at the Bank of America Sky Terrace, a short walk from the Gusman Center. While the program is still
being put together, approximately 75 films (a combination of dramatic and documentary) will be selected to
participate, with each film being screened two to three times in different official Festival venues, including the
Gusman Center for the Performing Arts, Regal South Beach Cinema 18, Sunrise Cinemas intracoastal,
Tower Theatre and Cosford Theatre. Two additional venues are being considered, including the Regal Cin-
ema Stadium in Kendall, and the Colony Theater on Lincoln (with the Byron Carlyle being held as a backup.)
With the exception of Opening Night, multiple screenings will be held daily, at all venues. Filmmakers will be-
invited to attend the Festival, and will be asked to participate in Question and Answer sessions following
screenings, and in panel discussions. The Festival will bestow its third Career Achievement Tribute to a film-
maker who has made a significant contribution to world cinema. The recipient will be announced later this
fall. A number of evening events are currently being discussed with potential sponsors. An Award Ceremony

Brunch will be held Saturday, March 11 where both juried and audience awards will be announced. Closing
Night ceremonies will be held on Saturday, March 11, and will conclude with a celebration at Wachovia Plaza.
The final day of the Festival, Sunday, March 12. will feature special screenings of the films selected the pre-
vious evening by the Grand Jury and Audience for distinction.

The Miami International Film Festival has been referred to as one of South Florida’s most loved and
significant cultural events. Attendance and capacity crowds were the benchmark of the 2005 Festival. The
growth in attendance by filmmakers, credentialed media representatives, waik-up ticket sales, and the signifi-
cant increase in national attention garnered by the 2005 Festival serve to support the Festival's imporiance in
the greater Miami area. The Festival's Web site recorded more than 11.6 million hits for the 12-month period
surrounding the 2005 Festival, compared to 6.4 million for the comparable period for the 2004 Festival.

The Festival's Presenting Sponsor, Miami Dade College has a long reputation of suppeorting educational
and cultural opportunities for Miami-Dade’s rich ethnically diverse community. The Festival will benefit from the
relationship with MDC, through MDC’s Cultural Affairs Department, and the College’s extensive history in pro-

- ducing and supporting local events including film, dance, poetry, art, literature, music and drama.
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PROJECT EXPENSE BUDGET (2004-2005)

ounts to the nearest dollar {(do not show cents). Provide an additional sheet with an itemized
0. NOTE: Total project expenses and revenues must equal.

List all project related expenses. Round am
budget for any items in the “Other Costs™ category above $5,00

{47y TOTAL PROJECT EXPENSES
(MUST EQUAL #51 ON PAGE 7)

“In-kind contributions are the documented fair market value of non

$1,460,000

TOTAL TDC
CaASH GRANT CasH *IN-KIND
EXPENSES = DOLLARS + MaTCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE:  NUMBER OF EMPLOYEES! 490,000 490,000
ARTISTIC: NUMBER OF ARTISTS:
TECHNICAL: NUMBEER OF EMPLOYEES: 60,000 80,000
OufSIa:;E ARTISTIC FEES: NUMBER OF ARTISTS!
. —OUfSIDE OTHER FEES: NUMBER OF EMPLOYEES!
MARKETING/PUBLICITY 100,000 25,000 75,000 100,000
PRINTING 80,000 80,000
POSTAGE 25,000 25,000
N COUNTY TRAVEL 120,000 120,000 20,000
©OUT OF COUNTY TRAVEL 40,000 40,000
EQUIPMENT RENTAL 40,000 40,000
E£QUIPMENT PURCHASE 2,000 2,000
SPACE RENTAL 83,000 83,000 40,000
INSURANCE 0 0
UTiLITIES 0 0
SUPPLIES/MATERIALS 80,000 80,000
OTHER COSTS (ITEMIZE BELOW): - ]
Ticketing 65,000 65,000
Festival Events 80,000 80,000
Membership 15,000 16,000
Quireach 20,000 20,000
g e 2500
O e o Fase ) 1,300,000 25,000 , 1,275,000
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 150 000
(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’

Sum of #45 Cash & #46 In-kind

-cash contributions provided to the grantee by third par-

ties which consist of real property or the value of goods and services.

~ For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request ub to £5.000
Division B - Total Project Budget of $50,001 - $260,000 may request up to $15.000

Division C - Total Project Budget above $250,000 may request up to $25.000

FY2005-2008 Tourist Development Council Grants Program Application

Page 7
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PROJECT REVENUE BUDGET (2004-2005)

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 340,0DO
CONTRACTED SERVICES 0
Tut‘qons 0
CORlPDRATE SUPPORT Space rental, air vouchers, ad
_ 460,000 160,000 space , marketing
Fou‘rgm‘non SUPPORT _ 60.000
PRI\';ATEIINDIVIDUAL SUPPORT 50.000
GOVERNMENT GRANTS ~ (IDENTIFY SOURCE)
FEDERAL 0
STATE 0
FEST, CBO, DDA,
Locab — vca 150,000
APPLICANT CASH ON HAND 0
OTHER REVENUES (IT;EMIZE BELOW):
Membership 140,000
Government 75,000
{48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE T7) 25,000
(49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7} 1 ’300’000
(50) TOTAL IN-KIND CONTRIBUTIONS
(MUST EQUAL #46 ON PAGE 7) 160,000
{51 TOTAL PROJECT REVENUES * * ki
(MUST EQUAL #47 O PAGE 7) $1,460,000 Sum of #49 Cash & #50 In-kind
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

p—

Agenda Item No.: A9
ORGANIZATION: National Gay and Lesbian Task Force Foundation, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: §$7,200

TITLE OF EVENT: Winter Party Festival 2006

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 2nd

STATUS: Non-Proﬁt
DATE(S) OF EVENT: March 1 - 6, 2006

EVENT LOCATION: Miami Beach and Downtown Miami

DESCRIPTION:
Funds are requested to support Winter Party Festival 2006, a world-class celebration of social and cultural events including art,

dance music, food/wine. The week of events will include diverse activities at some of the most popular restaurants, hotels, and
nightclubs in Miami-Dade and will generate a significant impact on tourism. The celebration culminates with Winter Party, a
beach dance party. The five-day festival will attract thousands of visitors with an average stay of 4 days.

HOTEL CONFIRMATION: .
Doubletree Surfcomber Hotel (675 roomnights)

QUTSIDE MEDIA:
TV: Q Television, LOGO, and Deco Drive

PREVIOUS TDC FUNDING:
$8,000 (04-05)

OTHER GOVERNMENT FUNDING:
MB VCA - $12,757.50 (Pending)




Miami-DADE COUNTY DEPARTMENT OF CULTU AFFAIRS ' FY 2005-2006 TourIST DEVELDOFPMENT
FY 2005-2006 TourisT DEVELOPMENT CoOuNCIL GRANTS PROGRAM APPLICATION CounciL GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin 1
111 NW 1st Street, Suite 625 O Miami, FL 33128 m
Phone: (305) 375-5082 O Fax: (305) 375-3068
email: ndbi@miamidade.qov

QUARTERICATEGORY

i (1) Please check one: {] First Quarter (10/01/05-12/34/05) { ] Third Quarter (04/01/06-06/30/06)
Second Quarter (01/01/06-03/31/06) [l Fourth Quarter (07/01/06-09/30/06)

‘;(2) Piease check one: [ ] Sports & special Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION )

{3) Organization Name (exactly as it appears on Articles of Incorporation):
National Gay and Lesbian Task Force Foundation
Organization Address: 5455 Wilshire Blvd. Suite 1505

city: Los Angeles State: CA  Zip: 90036 Website: www.thetaskforce.org
(4) Applicant Institution Type: [ Cultural Non-Cultural
(5) Corporate Status: [<] Non-Profit [ | For Profit (6) Year of Incorporation: 1973
(7) FEH#: 52 - 1624852 | (8) State of Incorporation: New York
(9) Required Pre-application Consuitation: Date: ' Time:
(10) Name: Charles Robbins . Xmr. [mrs. [IMs. [Imiss []Dr.
Title: Director of Development Phone (day): (323) 857 - 8743  ext.

Email: crobbins@thetaskforce.org Fax: (323) 954 - 9454 Phone (other): {310) 592 - 9220 ext.

PROJ ECY INFORMATION '

{11) Project Title: Winter Party Festival 2006

(12) Starting and Ending Dates: March 1-6, 2006 (13) Starting and Ending Times: various

(14) Address or Location of Project: Miami Beach and Downtown Miami

{15) Municipality in which project will take place (use codes): Pri'ma:_-y: #02 ‘Secondary: # Q1

01 Miami 08 Opa-Locka 15 West Miarni 22 Medley 29 islandia

02 Miami Beach 08 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gabies 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialezh 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach " 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 21 indian Creek Village 2B Aventura 69 Unincorporated

{16) Miami-Dade Commission District: # 2 Florida State Senate District: # 36
Florida State House District: # 108 U.S. Congress District: # 17

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [ | White, Not Hispanic [ ] Hispanic [ Caribbean ] General (no specific empha-

{check only one) [[1Black, Not Hispanic [ ] Asian X Other (specity): Gay and Lesbian
!1-8) Expected Participation (number of individu-  Attending Total: 10,000 Performing/Participating Totak: 50
Children: Children:
© (19) Primary Population: [ ] Children [ ] At-Risk Youth/Adults [ | Persons with Disabilities
{check only one) (] Senior Citizens (] Minorities General (no specific empnasis)

FY2005-200€ Tourist Deveiopment Council Grants Program Application Fage 1% 'ﬂm-nﬁ



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS iN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include

details about the project’s implementation strategies and accompanying timeline.
‘ USE THIS SPACE ONLY

Winter Party Festival will create a 6-day festival of social and cultural events (including art, film, dance, music, and restau-
rant nights). The week of evenis culminates with the Beach Party, a world-class beach event attended by over 4,500 pa-
trons. Event schedule includes: 3/1/06 — Movie Under the Stars (315 Surfcomber Hotel — outdoor movie), The Out Trav-
eler’s Winter Welcome Reception (free to festival patrons, Surfcomber Hotel) 3/2/06 — Anchors Aweigh! The DJ Show-
case ($15 Shine Nightclub at the Shelbourne Hotel — dance party with up and coming DJ's), Forces of Nature ($55/ $100
VIP Manuel Artime Theatre — talent showcase) 3/3/06 Extreme Volleyball Challenge ($10 reg. fee, 12" st. Beach — vol-
leyball tournament) — Cruising: The Uniform Party ($60 Club Space — dance party), Dinner and Symphony ($125 New.
World Symphony), Winter Party Runway: A Fashion Show Extravaganza (Free, Lincoln Road Meridian — fashion show -
featuring local designers), Dinner and Ballet {$125 Miami City Ballet, Jackie Gleason Theatre), VIP Cocktail Reception
{$125 Private Miami Beach Residence), Times Talk (free South Beach Style — NY Times book talk}) 3/4/06 The Love Boat
Pool Party ($30 Surfcomber Hotel — dance party), Pirates of the Caribbean ($60 lce Palace Film Studios ~ dance party
and theatrical event), Family Picnic {price TBD, park location TBD — picnic for families), Gay on the Greens {3150 reg. fee
at Miami Beach Golf Course —~ 18 holes of golf) 3/5/06 The Beach Party ($75 14" Street Beach at Ocean Drive — dance
party), White Caps Tea Dance ($20 Score — dance party), Gangplank (360 Metropolis — dance party), Marooned ($60
Crowbar — dance party) 3/6/06 — Lifeboat ($55 Club Space — dance party).

Winter Party Festival is an extremely aitractive event for the use of Tourist Development Council Funds because this is a
long standing event with no principal competitors during this time period, nationally or internationally. The event is produced
by the National Gay and Lesbian Task Force, the oldest LGBET organization in the United States with an operating budget of
$9.1 million, 50 full time staff, and offices in Miami, Washington, D.C., Los Angeles, New York, and Cambridge, MA.. The
Task Force will be dedicating significant staffing resources and has proven experience in producing major national events
in the U.S. This project will be implemented by Task Force staff, as well as a local steering committee composed of over 25
persons, many of whom have worked on the Winter Party for several years. Additionally, the Winter Party Festival will util-
ize the services of professional event staff, security, sound, lighting and video companies, and over 500 [ocal volunteers.

The marketing pian for Winter Party Festival will include Internet marketing through www. WinterParty.com, radio, public re-
lations, promotional events, and media placement in the following major publications: Out Magazine, Out Traveler, HX
Magazine, In News Weekly, Instinct Magazine, London Times, Washington Blade, Windy City Times, Qutword Magazine,
David Atlanta, Capitol Q, Frontiers, Fugues, and Fab. Additionally, Winter Party Festival will be implementing an extensive
cross-promotional marketing plan with major gay and lesbian festivals around the country which include reciprocal place-
ment of ads/logos in programs, media placement, Internet marketing {(e-mail blasts).

We have secured the Surfcomber hotel as our host hotel on Miami Beach and have included the letter of agreement outlin-
ing the room block. We anticipate using 10,500 room nights fotal based on the expanded week of events. Our anticipated
attendance for 2006 will be 10,000 guests.

Timeline: Aug: File for necessary City of Miami Beach Permits, Sponsorship kits proditced, 1st meeting key management
volunteers, Sep: Vendor Agreements, Ad Design, Marketing Plan implemented, DJs and entertainers selected, advertising
budget finalized; Oct: Ad placement, public relations plan implemented, venues finalized, winter party committee assign-
ments determined, Tickets and pass prices set, Review winier party design bids, final venue agreements, and hotel agree-
ments received, grani applications filed; Nov: Kickoff Event, agreements with local ticket outlets, winter party committee
meeting, event budgets finalized, direct mail sent; Dec: Tickets go on sales, design agreements finalized, production
agreements finalized; January: volunieer recruitment letiers mailed, bi-weekly committee meetings, placement of regionai
and local eds, weekly production meetings, Feb: Verify all confracts, venue meetings set, inveniory and order supplies, voi-
unteer orientation; March: event production

FY2005-2006 Tourist Development Council Grants Program Application Page 3 . TDEG-06



| PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs™ category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT CasH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
~ ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 2 107,500 107,500
; ARTISTIC: NUMBER OF ARTISTS: 50 20,000 20,000
',: TECHNICAL: NUMBER OF EMFLOYEES: 20 34,500 34,500
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS: 50 20,000 20,000
OUTSIDE OTHER FEES: NUMBER OF EMPLOYEES:
MARKETING/PUBLICITY 48,000 25,000 23,000 156,280
PRINTING . 9,000 9,000
POSTAGE 3,500 _ 3,500
iN COUNTY TRAVEL 0 : 0
©uT OF COUNTY TRAVEL 23,500 _ 23,500
EQUIPMENT RENTAL ' ' 111,950 111,950
EQUIPMENT PURCHASE 500 500
SPACE RENTAL 12,000 12,000
INSURANCE 5,000 5,000
UTILITIES 6,660 , 6,660
SUPPLIES/MATERIALS 3,000 3,000
OTHER COSTS (ITEMIZE BELOW):!
Event Design - 47,000 47,000
invesiment Repayment _ 37,500 37,500
Grants to be distributed 271,000 271,000
(44) GRANT AMOUNT REQUESTED** 25 000
(MuUsT EQUAL #48 ON PAGE 8) i
(45) I&iﬂﬁfﬁg‘:ﬁﬁfﬁf 760,610 | _ 25,000 735,610
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-l:ind Con'.(ribution must riot exceed 156.280
(MUST EQUAL #50 ON PAGE B) 25% of the Total Cash Expenses. y
(47) TOTAL PROJECT EXPENSES $916.890 .
{MUST EQUAL #51 ON PAGE 7) ? Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguested” may not exceed request cap which ie based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000
Division C - Tota!l Project Budget above $250,000 may request up to $25,000
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PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest dollar {(do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME iN<KIND VALUE IN-KIND SOURCE
ADMISSIONS '638,693
CONTRACTED SERVICES
TUITIONS
CORPORATE SUPPORT 10,000 156,280 The Out Traveler
FOUNDATION SUPPORT
PRIVATE/INDIVIDUAL SUPPORT
GOVERNMENT GRANTS — (IDENTIFY SOURCE)
FEDERAL
STATE
LocaL vCA 12,757
APPLICANT CASH ON HAND
OTHER REVENUES (ITEMIZE BELOW):
Drink Tickets $0,000
Raffle 4,660
Merchandise 3,500
Program Ads 6,000
(48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE 7} 25,000
(49) TOTAL CASH REVENUES
(MUST EQUAL #45 ON PAGE 7) 760,610
(50) TOTAL IN-KIND CONTRIBUTIONS ;
{MuUsT EQuAL #46 ON PAGE T) 156,280
(51) TOTAL PROJECT REVENUES :
(MUST EQUAL #47 ON PAGE 7) *$916,890 *Sum of #49 Cash & #50 In-kind
FY2005-2006 Tourist Deveiopment Councii Grants Program Application Page 8 TRE-06



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: A-10
ORGANIZATION: South Florida Composers Alliance, Inc. GRANT REQUEST: $5,850

RECOMMENDATION: $5,850

'TITLE OF EVENT: Subtropics Experimental Music and Sound Arts Festival

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 2nd

STATUS: Non-Profit
DATE(S) OF EVENT: February 23 - March 4, 2006

" EVENT LOCATION: Miami-Dade County

DESCRIPTION:

Funds are requested to support the 18th annual Subtropics Music and Sound Arts Festival. As in 2005, the 2006 festival will
adopt a nine-day festival format rather than the previous five-week series due to feedback from previous festivals. This format
will allow out-of-town artists to stay for the entire festival, giving the increased opportunities to collaborate with locals and
other visiting artists. It also allows out-of-town audience members to attend the entire festival rather than choosing a particular
performance. This format is beneficial to the South Florida tourism industry by increasing hotel days as well as general
consumerism. :

HBOTEL CONFIRMATION:
Miami River Inn (60 roomnights)
Indian Creek Hotel (60 roomnights) pending

QUTSIDE MEDIA:
Radio: WDNA, WVUM, & WLRN
T.V.: Channel 7 & 10

PREVIOUS TDC FUNDING:
$6,500 (04-05)

OTHER GOVERNMENT FUNDING:




. JTHPLED why |

FY 2005-2006 ToURIST DEVELOPMENT
CouncCIL GRANTS PROGRAM

Miami-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS
FY 2004-2005 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 + Miami, FL 33128
Phone: (305) 375-5082 « Fax: (305) 375-3068
email: ndbi@miamidade.gov : :
QUARTER/CATEGORY .
(1) Please check one: [ | First Quarter (10/01/04-12/31/05) [} Third Quarter (04/01/05-06/30/06)
Second Quarter (01/01/05-03/31/06) [ ] Fourth Quarter (07/01/05-09/30/06)

(2} Please check one: [ ] Sports X] Special Events/Promotions ] Television

ORGANIZATION AND CONTACT INFORMATION

- {3} Organization Name (exactly as it appears on Articles of Incorporation}:
South Florida Composers Alliance
Organization Address: P. O. Box 01-5298

City: Miami State: FL  Zip: 33101 Website: www.subtropics.org

(4) Applicant Institution Type: [ Cultural ] Non-Cultural

(5) Corporate Status: [X Non-Profit [ For Profit (6) Year of Incorporation: 1985

(7) FEH: 59 - 2626561 (8) State of Incorporation: FL

(9) Required Pre-application Consuitation: Date: Time: 11:00

(10) Name: gustavo matamoros [ Mr. COMrs. X Ms. [ Miss []Dr
Title: artistic/executive director Phone (day): (305) 281 - 0600 ext.
Email: saw.sfca@earthlink.net Fax:( ) - Phone (other): (786) 206 - 7886 ext.

PROJECT INFORMATION

(11) Project Title: Subtropics Experimental Music and Sound Arts Festival
{12) Starting and Ending Dates: 02/23/06 — 03/04/06 (13) Starting and Ending Times: various times

(14) Address or Location of Project: Miami-Dade county

%

{15) Municipality in which project will take place (use codes):  Primary: # 01 Secondary: # 02

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia

02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gables |0 Hornestead ; 17 Biscayne Park 24 Key Biscayne " 31 Miami Lakes

04 Hialeah I'l Miami Shores 18 El Porzal 25 Sweetwater - 32 Palmetto Bay

G5 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens © 34 Dordal

07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 9% Unincorporated

(16) Miami-Dade Commission District: # 05 Florida State Senate District: . # 36
Florida State House District: #119 U.S. Congress District: # 17

(Please call the Miami-Dade County Elections Board at {305) 375-4600 for assistance with district information.) _

(17) Primary Audi- ] White, Not Hispanic [ ] Hispanic [_] Caribbean X General (no specific emphasis)
(check only one) "] Black, Not Hispanic [ ] Asian ] Other (specify):

(18) Expected Participation (number of individuals): Attending: 750 Performing/Participating: 30

{19) Primary Population: [ ] Children (7] At-Risk Youth/Adults [ ] Persons with Disabilities

{check only one) [} Senior Citizens ] Minorities Xl General (no specific emphasis)

A—— —



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED. Please
do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding
to this question please answer the following questions with as much detail as possible. What is
the project? How will it attract tourists to Miami-Dade County? When will it take place? How many
event(s) are planned? Where will the event(s) take place? Who are the principal competitors,
artists, etc., involved in the project? Why is this an attractive project for the use of Tourist
Development Council funds? Are there other organizations involved in the project’'s production
and, if so, who? Include details about the project’s implementation strategies and accompanying
timeline.

USE THIS SPACE ONLY

WHAT: Now in its 18t" year, the SUBTROPICS EXPERIMENTAL MUSIC & SOUND ARTS FESTIVAL is one of
the longest-running events of its kind in the US, It has become one of the largest contemporary music festivals outside
of New York City and receives international acclaim, attracting both the most respected artists in the field as well as
emerging artists. The festival has attracted the support of Miami Performing Art Center, which has come on board
as a partner and plans to host Subtropics at its facility when it opens in the winter of 2006-07. Experimental music and
sound art covers a wide range of style, as diverse as the range between ballet and swing dance or between classi-
cal and rap music. Sound work also falls into various genres, such as music, dance, visual art, video or web art,
placing most work in an interdisciplinary and/or multi-disciplinary category. SUBTROPICS is a venue for artists who
experiment with sound. For the audience, it is a unique opportunity to witness the future - the excitement of things fo
come.

HOW: In 2006, SUBTROPICS will be condensed to a ten-day festival as in the previous and very successful 2005
edition. The new format will allow out-of-town artists to stay for the entire festival, giving them increased opportunities
to collaborate with locals and other visiting artists. It also allows out-of-town audience members to attend the entire
festival rather than choosing a particular performance, which is beneficial to the South Florida tourism industry by in-
creasing hotel nights as well as general consumerism. As SUBTROPICS has grown to become an internationally
recognized event, this format increases visibility of participating artists and creates greater opportunities for SFCA’s
iISAW to partner with similar organizations internationally to create a network that will benefit arfists and audiences.

WHEN: During the ten days from February 23 through March 4, 2006, several conceris are planned with interna-
tionally renowned and South Florida-based artists, as well as a sound video program. ,

WHERE: Concerts will be held in various locations throu%hout Miami-Dade County. The Dorsch Gallery is con-
firmed as the primary venue for the festival. SFCA's iSAW has confirmed presentations of its sound video program at
Miami Beach Cinematique as well as outdoor performances on Lincoln Road in coliaboration with ArtCenter

South Florida.

WHO: SUBTROPICS guest artists will include the Alvin Lucier (Connecticut), Ben Manley (New York}, Gino
Robair (San Francisco?, Anna Homler (Los Angeles), Chris Brown (San Francisco), Guillermo Galindo (San
Francisco), Seth Jose (Germang) and others. Florida artists participating in SUBTROPICS will include Edward
Bobb, Charles Recher, Mait Roberts, Absolute Zero, Rene Barge and others.

WHY TDC: As one of the most respecied experimental music events in the world, SUBTROPICS attracts patrons
from an international core of followers, These patrons might not otherwise be inclined to visit South Florida, as they
are not necessarily more attracted to the traditionally marketed features of our area versus ancther international cos-
mopolitan locale. As an annual event, SUBTROPICS atiracts many of the same patrons every year, providing on-

oing tourism benefits. SFCA's iSAW is negotiating with Miami River Inn, Indian Creek Hotel, and the Abbey Hotel
?or hooking room nights for both artists and patrons. Additional% the festival is marketed internationally in aris publi-
cations and over the Intemet. Radio stations WDNA and WLRN also promote and cover portions of the festival, in-
creasing the range of the programs. Artemis Performance Network collaborates with SFCA’s ISAW in producing and
promoting portions of the event. Now in the 17t year producing the event, SFCA’s implementation strategies and
timelines have been proven effective and fine-tuned to eliminate production pitfalis and accomplish festival require-
ments in a timely manner.




IPROJECT EXPENSE BUDGET (2004-2005)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized budget
for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

ToTaL _TbcC
CasH GRANT Casn *IN-KIND
EXPENSES DoLLARS + MaTCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE:  Numaer oF EMPLOYEES: 3 26846 2150 24696
ARTISTIC: Numesr oF ARTISTS:
TECHNICAL: NumbER oF EmMpLOYEES:
OursiDe ARTISTIC FEES:  Numper or ARTTs: 12 4700 2200 2500
OUTSIDE OTHER FEES: Numecror Ewpiovess: 2 1500 1500 1000
MARKETING/PUBLICITY 2500 500 2000
PRINTING 1000 1000 850
POSTAGE 50 50
IN COuNTY TRAVEL 500 500
OuT OF CounTY TRAVEL 3600 3600
EQUIPMENT RENTAL
EQUIPMENT PURCHASE
" SPACE RENTAL 3030 3030 500
INSURANCE 375 375
UTILITIES 1200 1200
SUPPLIES/MATERIALS . 600 600
OTHER COSTS (ITEMIZE BELOW):
Lodging 5400 5400 6600
Hospitality 500 500
Production Contingency 250 250
(44) GRANT AMOUNT REQUESTED™
{MuUsT EQUAL #48 ON PAGE 8)
o o o panr B 52,051 5850 , 46,201
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: ln-nkind Contribution must not exceed “ 7.350
{MusT equaL #50 oN PaGE 8) 25% of the Total Cash Expenses. ’

(47) TOTAL PROJECT EXPENSES
(MusT EQUAL #51 ON PAGE 7)

|| $50,401

Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third parties

which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project

Budget (cash expenses + no more than 25% in-kind)
Division A -
DivisionB -

DivisionC -

Total Project Budget of $50,000 or less may request up to $5,000
Total Project Budget of $50,001 - $250,000 may request up to $15,000
Total Project Budget above $250,000 may request up to $25000




|PROJECT REVENUE BUDGET {2004-2005)

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an iternized budget
for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CasH INGOME In-KIND VALUE IN-KIND SOURCE

ADMISSIONS . 3000
CONTRACTED SERVICES 12801
Tuimpns
conronsesurrom ass0 Fiver in, Incian Gregk Hot
FounpamoN SuPPORT 1000
PRIVATEAANDIVIDUAL SUPPORT 1500 1000 isaw staff
GOVERNMENT GRANTS — (IDENTIFY SOURCE)

FEDERAL - NEA 5000

STaTE '

LocaL
APPL.ICANT CasH ON HaND
OTHER REVENUES (ITEMIZE BELOW):
Miami Beach Cultural Arts Council 7000
Fl. Discipline-based 3400
Southern Arts Federation 2500
MPAC 10000
(48) GRANT AMOUNT REQUESTED :

(MusT EQUAL #44 ON PAGE 7} 5,350

) s Souns 745 on Page T) H 52,051
(50) TOTAL IN-KIND CONTRIBUTIONS 7,350

{Mus7 EQUAL #46 ON PAGE 7)

{51) TOTAL PROJECT REVENUES
(MusT EQUAL #47 ON PAGE T)

" *$59,401

*Sum of #49 Cash & #50 In-kind




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Jtem No.: A-11

ORGANIZATION: St. Stephen's Episcopal Church, Inc. GRANT REQUEST: $15,000

RECOMMENDATION: $4,000

| TITLE OF EVENT: St. Stephen's Arts and Craft Show

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 3rd
STATUS: Non-Profit
DATE(S) OF EVENT: February 18-20, 2006

EVENT LOCATION: 2750 McFarlane Road, Coconut Grove, FL

DESCRIPTION:

Funds are requested to support marketing efforts for the 18th Annual St. Stephen's Arts and Craft Show, scheduled for February
18-20, 2006. The St. Stephen's Art and Craft is an annual event showcasing the work of apporoximately 140 fine artists and
craftspeople from all over the country, attracting over 350,000 visitors each year.

HOTEL CONFIRMATION:

OUTSIDE MEDIA:

PREVIOUS TDC FUNDING:
$5,000 (03-04); $4,000 (01-02)

OTHER GOVERNMENT FUNDING:
N/A




MiamI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS FY 2005-2006 TOURIST DEVELOPMENT
EY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION CounciL GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 O Miami, FL 33128
Phone: (305) 375-5002 T Fax: (3056) 375-3068

dbi@miamidade.go

QUARTER!CATEGORY

(1) Please check one:  [_] First Quarter (10/01/05-12/31/05) [C] Third Quarter (04/01/06-06/30/06)

X Second Quarter (01/01/06-03/31/06} [} Fourth Quarter (07/01/06-09/30/06)
] sports
ORGANIZATION AND CONTACT INFORMATION

(3) Organization Name (exactly as it appears on Articles of Incorporation):

St. Stephen’s Episcopal Parish
Organization Address: 2750 McFarlane Road

{2) Please check one: X Special Events/Promotions [] Teievision

City: Miami State: FL  Zip: 33133 Website: www.artshowss.com
(4) Applicant Institution Type: X Cultural [ ] Non-Cultural
{5) Corporate Status: X Non-Profit [ | For Profit (6) Year of Incorporation: 1925, reinc. 1983
(7) FEI#: 59 - 1276272 ' (8) State of Incorporation: Florida
{9) Required Pre-application Consultation: Date: Time:
(10) Name: Anne Johnson -Orsillo [ Mr. X Mrs. Ms. [IMiss [ ]Dr
Title: Show Director : Phone (day): () - ext.

Email: info@artshowss.com Fax: (305)448 - 2153  Phone (other): (305) 297 -8787 ext.

PROJECT INFORMATION

(11) Project Title: St. Stephen’s Art and Craft Show

(12) Starting and Ending Dates: February 18-20, 2006  (13) Starting and Ending Times: 9:00 am-6:00 pm
{(14) Address or Location of Project: 2750 McFarlane Road, Coconut Grove, FL 33133

{15) Municipality in which project will take piace {use codes):  Primary: # 01 Secondary: # N/A
01 Miami 08 Opa-Locka 15 West Miami 22 Mediey 28 Isiandia
02 Miami Beach 08 Scuth Miarni 18 Florida City 23 North Bay Village 30 Sunny lsles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 El Portai 25 Sweetwater 32 Palmetio Bay
05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginiz Gardens 33 Miami Gardens
0& North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hizleah Gardens 34 Daoral
7 North Miami Beach 14 Surfside 21 indian Creek Village 28 Aventurz 89 Unincorporated
{16) Miami-Dade Commission District: # 07 Florida State Senate District: # 38
Fiorida State House District: #113 1.8. Congress District: - # 18

{Piease call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [_] White, Not Hispanic [ ] Hispanic [_] Caribbean X General (no specific emphasis)

(check only one} [] Black, Not Hispanic [_] Asian (] Other (specity):
(13) Expected Participation (number of individu-  Attending Total: 350,000 Performing/Participating Total: 150
Children: Children:
(18) Primary Population: [ ] Children 7] At-Risk Youth/Adults [ | Persons with Disabilities

{check only one) [] Senior Citizens [ ] Minorities X General (no specific emphasis)




PROJECT DETAILS

" PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
“Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc,,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? include
details about the project’s implementation strategies and accompanying timeline.
USE THIS SPACE ONLY

The 18" Annual St. Stephen’s Art & Craft Show, hosted by St. Stephen’s Episcopal Parish, features
the talents of fine artists and craftspeople internationally and throughout the U.S. The show is annu-
ally ranked among the top 200 Best Fine Art Shows in the nation by the Sunshine Artist trade maga-
zine and is currently ranked as one of the top 40 shows in the country.

Each year, the St. Stephen’s Art & Craft Show is held during President's Day weekend. The next
show dates are scheduled for February 18-20, 2006, running Saturday through Monday from 9:00 am
io 6:00 pm. The show has become a significant attraction for local visitors, as well as tourists from
Florida and the United States, and has become an annual travel destination, not to be missed.

The show is held among the shaded walkways and gardens of St. Stephen’s historic 5,000 acre cam-
pus located at 2750 McFarlane Road. Over 350,000 estimated visitors stroll through the grounds
viewing the works of juried artists and craftspeople while sampling the specialty foods and beverages
found in the international food court. Live entertainment throughout, contributes to the multi-sensory
experience, in addition to a children’s alley that offers hands-on art experiences for the young.

The selection process for the show includes a panel of local individuals that contribute expertise in the
arts. The panel strives to ensure that the show maintains its high criteria of selected fine art and
crafts, diverse in terms of media and technique. Ariist applicants submit 3 slides of their work and 1 of
their booth set-up, to ensure consistency throughout the show.

Each year, the St. Stephen’s Art & Craft Show accepts entries for their official poster contest for the
upcoming years show. An Unveiling Reception is held at the Coconut Grove Gallery in January,
2006 to promote the upcoming show. The poster image, typically depicting the flavor and charm of
Coconut Grove and the Miami Dade region, is used in subsequent marketing materials

In keeping with St. Stephen’s Anglican heritage, the Art & Craft show hosts an authentic British Tea
Room throughout the weekend. The Tea Room is set up in the air conditioned parish center with
china and linens and offers a cool place in the heart of the show, for visitors to enjoy frue English
teas, homemade scones, and a variety of tea time treats that bring homesick Britons and many other
visitors back, year after year.

The planning and implementation of the show is coordinated by the Show Director. It includes
monthly volunteer subcommittee meetings to oversee the logistics, artist selection, publicity, volunteer
recruitment, sponsorship and hospitality for the show. Please see attached timeline for further details.

Sponsors for the event include NBC 6 and Telemundo 51 Television, Majic 102.7 FM Radio, Coca
Cola, and Budweiser among others. Local prominent professionals involved with the Art & Craft
Show's volunteer planning commitiees, assist with corporate support. Event marketing includes ad-
vertisements in trade publications and community newspapers, direct mail pieces, promotional post-
ers, television and radio spots, websites, and tourism guides and publications.

The St. Stephen’s Art & Craft Show continues to attract fourists year after year by featuring a sam-
pling of some of the best of what Miami has to offer; great food, balmy winters, and a richly ftavored
international cultural and artistic heritage.




PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Frovide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

(47) TOTAL PROJECT EXPENSES
{MUST EQUAL #51 ON PAGE 7)

$183,575

Sum of #45 Cash & #46 In-kind

ToTaL TDC
CasH GRANT CASH “IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION’S PERSONNEL
ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 20,000 20,000
‘ARTISTiC: NUMBER OF ARTISTS:
'fECHNICAL: NUMEER OF EMPLOYEES: 5,000
OuTSIDE ARTISTIC FEES: NUMBER OF ARTISTS:
OuTén:oE OTHER FEES: NUMBER OF EMPLOVEES:
MARKETING/PUBLICITY 13,425 10,000 - 3,425 18,000
PRINTING 6,270 5,000 1,270
POSTAGE 1,700 1,700
N COUNTY TRAVEL
OuT OF COUNTY TRAVEL
EQUIPMENT RENTAL 3,850 3,850
EQUIPMENT PURCHASE
SPACE RENTAL 68,242 68,242
INSURANCE
UTILITIES 1,100 1,100
SUPPLIES/MATERIALS 4,075 4,075
OTHER COSTS (ITEMIZE BELOW):
Permits/Fees 11,763 11,763
Food & Beverage Costs 25,975 25,975 3,000
Accounting & Bank Fees 1,175 1,175
{(44) GRANT AMOUNT REQUESTED* 15.000
{MuST EQUAL #48 ON PAGE 8) i
e 13 oty 157,575 15,000 142,575
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 26.000
(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’

*In-kind contributions are the documented fair market vaiue of non-cash contributions provided te the grantee by third par-

ties which consist of real property cr the value of goods and services.

* Eor NEW/FIRST TIME and ONGOING Frojects, “Grant Amount Requested™ may not exceed request cap which is based on Total Project
Budget (cash expenses + nc more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000
Division C - Total Project Budget above $250,000 may request up to $25.000




ll PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SCURCE
ADMISSIONS
CONTRACTED SERVICES
Turmions
CORPORATE SUPPORT 7,500 18,000 PSA's / NBC 6 & Majic 102.7 FM
Fouﬂmﬂon SUPPORT
PRNATEIIND!VIDUAL SUPPORT 300 5 000 Volunteer Labor
GOVERNMENT GRANTS — (IDENTIFY SOURCE}
FEDERAL
STATE
LocAL
APPLICANT CASH ON HAND
OTHER REVENUES (ITEMIZE BELOW):
Artist Booth & Application Fees 66,000
Non-Art Income (Vendors & Congessions) 26,975
Food & Beverages Income 41,500 3,060 Beverage Sponsor
Bank interest Income 150
Miscellaneous Income (Misc. Donations) 150
(48) GRANT AMOUNT REQUESTED
{MusT EQUAL #44 ON PAGE 7) 15,000
{49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7) 1 57’575
(50) TOTAL IN-KIND CONTRIBUTIONS 26.000
{MUST EQUAL #46 ON PAGE 7) ’
(61) TOTAL PROJECT REVENUES $183,575 *Sum of #49 Cash & #50 In-kind

(MUST EQUAL #47 ON PAGE 7)




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

-—

Agenda Item No.: A-12

—

ORGANIZATION: United Haitian American Artists, Inc. GRANT REQUEST: $10,000

RECOMMENDATION: $5,000

TITLE OF EVENT: 18th Annual Haitian Independence Day Gala

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 3rd

STATUS: Non-Profit
DATE(S) OF EVENT: January 1, 2006

EVENT LOCATION:

DESCRIPTION:

Funds are requested to support the largest and best established celebration of Haitian Independence in South Florida. This
annual event features numerous international singers, dancers, performers, plays and celebrity appearances in one big event,
hosted by renown Haitian artist and political activist, Farah Juste. :

HOTEL CONFIRMATION:
Hyatt Regency Knight Center (10 roomnights)

OUTSIDE MEDJA:
T.V.: HTN, Island, Comcast
Radio: Radio Carnaval, WL.RN, WRHB, WDNA, WLQY

PREVIOUS TDC FUNDING:
$5,000 (04-05); $5,000 (03-04)

OTHER GOVERNMENT FUNDING:




3 Y 2005-2006 TourlsT DEVELOPMENT
CouNCIL GRANTS PROGRAM

e e e it
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E————

" MiAM-DADE COUNTY DEPARTMENT OF CULTURAL AFFARE I
FY 2005-2006 TourIiST DEVELOPMENT CounciL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 0 Miami, FL 33128
Phone: (305) 375-5082 T Fax: (305) 375-3068

email; ndb1@miamidade qov

QUARTER/CATEGORY

(1} Please check one: [ First Quarter (10/04/05-12/31/05) [[] Third Quarter (04/01/06-06/30/06)
< Second Quarter (01/01/06-03/31/06) [ Fourth Quarter (07/01/06-09/30/06)

(2) Please check one: [l Sports X Special Events/Promotions ' [ Television
ORGANIZATION AND CONTACT INFORMATION

{3) Organization Name (exactly as it appears on Articles of Incorporation):
United Haitian American Artists, Inc.
Organization Address: 15002 NE 12" Ave

city: Miami State: FL  Zip: 33161 Website:

(4) Applicant Institution Type: Cultural [ ] Non-Cultural

(5) Corporate Status: [ Non-Profit {_1 For Profit (6) Year of Incorporation: 1990

(7) FEW: 87 - 0693426 (8) State of Incorporation: : FL

(9) Required Pre-application Consultation: Date: Time: '

(8) Name: Farah Juste Civr. XMrs. [Oms. [ Miss or
Title: President Phone (day): {(305) 944- 4348 ext.
Email: kdre1804@yahoo.com Fax: 305) 944 - 4361 Phone (other: { ) - ext.

PROJECT INFORMATION

{11) Project Title: 18" Annual Haitian Independence Day Gala

(42) Starting and Ending Dates: January 01, 2006 (13) Starting and Ending Times: January 30, 2005

(14) Address or Location of Project: James L Knight Center 400 SE 2™ Street Downtown Miami

(15) Municipality in which project will take place (use codes): Primary: # 01 Secondary: #

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia

02 Mizmi Beach 09 South Miami 46 Florida City 23 North Bay Village 30 Sunny isles Beach

03 Corai Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 18 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miarmi 43 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aveniura 99 Unincorporated

(16) Miami-Dade Commission District: # 5 Florida State Senate District: # 36

Florida State House District: # 107 U.S. Congress District: # 18

(Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: ] White, Not Hispanic [ ] Hispanic Caribbean 1 General (no specific empha-

{check only one) [7] Black, Not Hispanic  [] Asian [] Other (specify):
(18) Expected Participation number of individuals): Attending Total: 5,000  Performing/Participating Totak: 15
Children: Children:
(19) Primary Population: (] Children [] At-Risk Youth/Adults [] Persons with Disabilities
{check only one) ] Senior Citizens "] Minorities General (no specific emphasis)

FY2005-2006 Tourist Development Counci Grants Frogram Application Pzage 1 Tlﬁ-ﬂs



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe beiow your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s} are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved in
the project? Why is this an attractive project for the use of Tourist Development Council funds? Are there
other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline.

: USE THIS SPACE ONLY

The 18th Anpual Haitian Independence Day Gala 1s a musical concert with the participation of renowned artists
from around the United States, Canada, and Haiti. In the past, artists and performers that have participated in-
clude Gina Oriole (Jazz singer), KC Koudyay (Haitian band), Bemol Telfor (Keyboard player, bandleader) Erol
Christophe (soloist) Eddy Frangois (popular Jocal vocalist), Tines Salvant (popular vocalist), Gina Duperville
(romance vocalist), Margarette Laurent (soloist), and more. The event is one of the largest and definitely the
best-established celebration of Haitian Independence outside of Haiti. We feature live music from numerous
performers, dancing, plays and other artistic expressions. This is a very popular and well-respected show among
the Haitian community and supporters of Haitian art and culture. :

]

This vear performers will include Larry Legfent Sarah Bertrant, Nancy J Marie, Jocelin Hyppolite, Wilky For-
tuna, Misty Jean, Kid Coupe, Larose, Rojer Colas, Jr., Toto Necessite, Dionne Lamothe, and Wagner Lalane

Target Audience includes Haitian tourists coming from Haiti during this time of year that are attracted to this
show. As a well established and popular event, draw from Farah Juste and other artists, as well as the general
reputation of this long running annual celebration, tourists throughout the Florida travel to South Florida every

year for the Haitian Independence Day Gala.

This event will take place on January 1, 2006, the 201 Anniversary of Haitian Independence from French colo-
nial rule. This single event takes place in the evening from approximately 6 PM until 11 PM.

Venue for The Independence Day Gala is the James L. Knight Center in downtown Miami with the headliner of
the show as Farah Juste, a well-known Haitian artist and activist with a large regional and international follow-
ing. In addition, a number of Jocal and regional bands and artists also perform at this prestigious show. . Dr. An-
dre L. Pardo (aka Bob Lapierre), a decorated Haitian thespian will participate and author the show’s production
clements. Our target audience number is 5,000 which is the Center’s capacity. '

The Haitian Independence Day Gala is a prestigious event in South Florida and deserves the continued support
of Miami-Dade County and the Department of Cultural Affairs. This event is of high quality, very well attended
and is an institution in this Miami-Dade community. The Tourist potential for this event, both Haitian and non-
Haitian is high, and with proper support, can increase the media attention of the show and its benefits to the
county. Other supporters of this event include the City of Miami and a number of private corporations through

corporate sponsorship.

Hotel space will be used at the Hyatt Regency located at the James L Knight Center

EY2005-2006 Tourist Development Council Grants Program Application Page 3 TRE-O6



PROJECT EXPENSE BUDGET (2005-

List all project related expenses. Round amounts to the neatrest dollar {do not show cents), Provide an additional sheet with an itemized

budget for any items in the “Other Costs”

category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT CASH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS
i ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 3 24.000

ARTISTIC: NUMBER OF ARTISTS! 7.000 7,000

TECHNICAL: NUMBER OF EMPLOYEES: 10,400 5,000 5,400

QUTSIDE ARTISTIC FEES: NUMBER OF ARTISTS: 16 12,500 2,500 10,000
OUTSIDE OTHER FEES: NumBEeR OF EvpLovees: 4
MARKETING/PUBLICITY 8,000 9,000
PRINTING 300 300
POSTAGE 5,725 5,725
IN COUNTY TRAVEL
QuT OF COUNTY TRAVEL
EQUIPMENT RENTAL 30,000 2,500 27,500
EQUIPMENT PURCHASE
SPACE RENTAL 27,000 27.000
INSURANGCE
UTILITIES
SUPPLIES/MATERIALS 4,500 4 500
OTHER COSTS (ITEMIZE BELOW):
{44) GRANT AMOUNT REQUESTED* 10.000
{MUST EQUAL #48 ON PAGE 8) 4
e eaon 43 o PAGE®) 106425 | 10000 96425
(46) TOTAL *IN-KIND CONTRIBUTIONS 24.000
(MUST EGUAL #50 ON PAGE 8) »
(47) TOTAL PROJECT EXPENSES *$130,425 Sum of #45 Cash & #46 In-kind

{MUST EQUAL #51 ON PAGE 7)

*in-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third
parties which consist of real property or the value of goods and services. >

* For NEW/EIRST TIME and ONGOING Projects, “Grant Amount Reguested” may not exceed request cap which is based on Total Project
Budget {cash expenses + no more than 25% in-kind} :

Division A - Total Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000
Divicion C - Total Project Budget above $250,000 may request up to $25.000

FY2005.2006 Tourist Development Council Grants Program Application

Page 7
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PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

) CasH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 15 0DO

CONTRACTED SERVICES

TUITIONS

(Farah’s Angels Day Care)

CQRPORATE SUPPORT 25 425 24.000 Administrative Staff

Fo:}NDATION SUPPORT

PRIVATE/INDIVIDUAL SUPPORT - 31.000

GOVERNMENT GRANTS ~ {IDENTIFY SOURCE)

FEDERAL

STATE

LocaL

APPLICANT CASH ON HAND - 25,000

OTHER REVENUES (ITEMIZE BELOW):

{48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7} 10,000

{49) TOTAL CASH REVENUES

(MUST EQUAL #45 ON PAGE 7) 106,425

) TOTAL IN-KIND CONTRIBUTIONS
(MUST EQUAL #46 ON PAGE 7) 24,000

(41) TOTAL PROJECT REVENUES * ki
(MUST EQUAL #37 ON PAGE 6) *$130,425 Sum of #39 Cash & #40 In-kind

FY2005-200€ Tourist Develapment Council Grants Program Application Fage & Tl E'“E



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: . B-1

ORGANIZATION: Creation Ballet I Company, Inc. d/b/a Creation Art Center GRANT REQUEST: $15,000

RECOMMENDATION: $7,500

TITLE OF EVENT; Ballet Clasico Nacional Dominicano

* EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Ongoing

FUNDING YEAR: Ist

STATUS: Non-Profit
DATE(S) OF EVENT: January 14 - 15, 2006

EVENT LOCATION: Manuel Artime Theater

DESCRIPTION: \

Funds are requested to support the outside artistic, marketing and space rental costs associated with the ballet performances
from Ballet Clasico Nacional Dominicano, a renowned ballet company from the Dominican Republic. Ballet Clasico Nacional
Dominicano will perform its best repertoire with all its dancers in a two day event from January 14 through 15 at the Manuel
Artime.

HOTEL CONFIRMATION:
Four Ambassadors Suites Hotel (60 roomnights) and Biltmore Hotel (60 roomnights)

OUTSIDE MEDIA:
Radio: WDNA 88.9, WQBA 1140 AM, AMOR 107.5, Radio Mambi WAQI 710 AM and WLRN (all pending)
T.V.: :

PREVIQUS TDC FUNDING:
{End of cycle - $4,200 (03-04)}; $4,200 (01-02); (00-01) - $4,800; (99-00) $5,400; (98-99) - $6,000

OTHER GOVERNMENT FUNDING:




: FY 2005.-2006 TourisT DEVELOPMENT
FY 2005-2006 TouriST DEVELOPMENT CounciL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 « Miami, FL 33128
Phone: (305) 375-5092 « Fax: (305) 375-3068 i

email: ndb1@miamidade . gov

QUART_ERICATEGORY :

{n Please check one: [_] First Quarter (16/01/65-12/31/05) ' [1 Third Quarter (04/01/06-06/30/06)
‘ Second Quarter (01/01/06-03/31/06) [ Fourth Quarter (07/01/06-09/30/06}
(2) Please check one: [| Sports X Special Events/Promotions ] Television

ORGANIZATION AND CONTACT INFORMATION
{3) Organization Name (exactly as it appears on Articles of Incorporation):
Creation Il Ballet Company — DBA: Creation Art Center
Organization Address: 900 SW 1% Street, Suite 306

City: Miami State: FL  Zip: 33130 Website: n/a
{4) Applicant Institution Type: Cultural [] Non-Cultural
(5) Corporate Status: Non-Profit [ _! For Profit (6) Year of Incorporation: 1983
(7) FEI%: 59 - 2420408 (8) State of incorporation: Florida
(9) Required Pre-application Consuttation: Date: 10/20/05  Time: 10:00am
(10) Name: Regina Moore Omr. Xmrs. [OMs. [IMmiss [ ]Dr.
Title: Grants Writer Phone (day): (305) 442 - 8055 ext.

Email: reginabm@bellsouth.net  Fax: (305) 549 .-7771 Phone (other): (305} 987 - 1421 ext.

PROJ ECT INFORMATION

(11) Project Title; Ballet Clasico Nacional Dominicano
(12) Starting and Ending Dates: January 14-15, 2006 (13) Starting and Ending Times: 8:00pm — 11:00pm
(14) Address or Location of Project: Manuel Artime Theater — Miami, FL

{15) Municipality in which project will take place {use codes): Primary: # 01 Secondary: #

01 Miami 08 Opa-Locka |5 West Miami 22 Mediey 29 Islandia

02 Miami Beach 09 South Miami |6 Florida City 23 North Bay Village ) 30 Sunny Isles Beach

02 Coral Gables {0 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah {1 Miami Sheres 18 El Portal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor island 20 Pinecrest ) 27 Hiateah Gardens 34 Doral

07 North Miami Beach {4 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated

(16) Miami-Dade Commission District: # 5 Florida State Senate District: # 36
Florida State House District: #107 U.S. Congress District: # 18

(Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.}

(17) Primary Audience: [ | White, Not Hispanic [X] Hispanic [ ] Caribbean [[] General (no specific empha-

{check only one) "] Black, Not Hispanic [ ] Asian [ ] Other (specify):
(18) Expected Participation (number of individuais) Attending Total: 2,500  Performing/Participating Total: 32
Children: 800 Children: 0
(19) Primary Population: {_] Children [T] At-Risk Youth/Adults [_| Persons with Disabilities
{check only one) 1 Senior Citizens "1 Minorities General (no specific emphasis)

FY2005-2006 Tourist Development Council Grants Program Application Page 1 TE-06



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s} take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline. :
! LUSE THIS SPACE ONLY

What — Creation Art Center will bring to Miami the full Ballet Company from Dominican Republic - Bal-
let Clasico Nacional Dominicano. The company’s mains purpose is to gather the most important pro-
fessional figures of the classical dance as well as to promote its repertoire. The international re-
nowned ballet company will perform its best respertoire with all the dancers in a two day event. Iis
classical repertoire includes three ballets: “La Carta de Anais Nin” (full ballet); “The Black Swan Pas
de Deux”; and “Carmen”. With Ballet Clasico Nacional Dominicano, the famous Cuban Prima Balle-
rina Alihaydee Carreno will perform for the first time in Miami. Ms. Carreno is one of the world’s new
greatest ballerinas and she has been highly recognized by national and international media and press
by her strong technigque and dramatic strength.

How — Ballet Clasico Nacional Dominicanco’s dance performances will provide Miami-Dade county
residents and tourists a sampling of the best in dance, expanding their horizon beyond cultural and
- language barriers. This event has significant cultural and tourism aspects: (1) allow Miami-Dade to
host international renowned ballet dancers; (2) present an outstanding figure in the dance world —
Prima Ballerina Alihaydee Carreno, one of the most famous baliet dancers from Cuba; (3) attract lo-
cal, national and international media attention; (4) expand Miami-Dade County cultural experience by
presenting classical performances from a famous international ballet company. To promote this event
for residents and tourists, Creation Art Center will mount advertising coverage in television, radio and
newspapers. The TV and radio spots will be placed in South Florida for a period of two weeks prior
the event. The print ads wifl be placed in the regional and international newspapers.

When/How Many/Where — There will be two ballet performances at the Manuel Artime Theater. On
Saturday, January 14 of 2006, the performance will be at 8pm. On Sunday, January 15 of 2006, the
performance will be at 3:00pm. The performance ticket price will be $18.00. Each day, Ballet Clasico
Nacional Dominicano will perform three ballets. During the ballet company’s rehearsal, students will
be invited to attend and experience world famous classical ballet. More than 30 artists will participate
in this performance and they are committed to stay at the Four Ambassador Suite Hotel (downtown
Miami) and the Biltmore Hotel (Coral Gables).

Who — The Creation Art Center and Pedro Pablo Pena, the organization’s Artistic Director, will bring
the most renowned ballet company from Dominican Republic — Ballet Clasico Nacional Dominicano.
The full company will perform in Miami. This includes the company’s (a) artistic director, Monika De-
spradel; (b) Prima Ballerina, Alihaydee Carreno, (c) Principal Dancers, Carolina Silvestri and Raul
Valdez, (d) more 20 dancers; and () technicians — stage manager, assistant director, light designer,
etc.

Why - The international diversity makes Miami-Dade County one of the most interesting and promis-
ing regions on the cultural scene. The people appreciate art and dance. Creation Art Center strives to
bring the best new ideas and performances along with the top dancers from around the world. Miami-
Dade County is an especially appropriate area to host the unigue ballet performance. Our communi-
ties’ diversity and openness encourage the best performances. Also, by bringing a famous ballet com-
pany from Dominican Republic, it attracts Hispanic community that lives in the US, and tourists from
Latin America. Miami Hispanic Ballet anticipates that 2,500 people will attend the two Ballet Perform-
ances and the rehearsals. It is expected that 20% of the Ballet Performances’ attendees will be tour-
ists. '

FY2005-2006 Tourist Development Council Grants Program Application Page 3 TDEG-06



PROJECT EXPENSE BUDGET (2004-2005)

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT CasH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMBER 0|.= EMPLOVEES: 3 6,000 1] 6,000 1,000

ARTISTIC: NUMBER OF ARTISTS: 2,000 4] 2,600 0

T;ECHNICAL: NUMBER OF EWPLOYEES: & 1,500 0 1,500 0
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS: 92 16,000 7,000 9,000 0
OUTSIDE OTHER FEES:  NUMBER OF EMPLOYEES: 3 1,500 0 1,500 0
MARKETING/PUBLICITY 15,000 6,000 8,000 10,000
PRINTING 2,000 0 2,000 1,000
POSTAGE 1,000 1,000 -0
IN COUNTY TRAVEL 3,000 0 3,000 1,000
OuT OF COUNTY TRAVEL 3,000 3,000 2,000
EquiFMENT RENTAL 2,000 0 2,000 0
EQUIPMENT PURCHASE 0 0 0
SPACE RENTAL 4,000 2,000 2,000 0
INSURANCE 1.000 0 1,000 0
UTILITIES 800 0 800 0
SUPPLIES/MATERIALS 1,000 0 1,000 0
OTHER COSTS (ITEMIZE BELOW):

Costumes 1,500 0 1,500 0

Sets 1,500 0 1,500

Photography/Video 1,000 0 1,000 0
AT oUNT EQUESTED
O e e Eoca 145 o Pt 6 63,800 15,000 48,800
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 15.000

(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’

(47) TOTAL PROJECT EXPENSES

$78,800

(MUST EQUAL #51 ON PAGE 7}

Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Divicion A - Total Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to _$15.000
DivisionC - Total Project Budget above $250,000 rmay request up to $25.000

FY2005-2006 Tourist Development Council Grants Frogram Application Page 7 TBEC-06



PROJECT REVENUE BUDGET (2004-2005)

List all project related revenues. Round amounts to the nearest dollar (do not show c¢ents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 18 000
CONTRACTED SERVICES 2 000
TUITIONS 0
L American Airlines, Univision
CORPORATE SUPPORT . ! . !
‘ 15,000 14,000 Diario de Las Americas
FOUN“DATION SUPPORT 0
PRIVATE/INDIVIDUAL SUPPORT 2 000 1.000 Volunteer work
(GOVERNMENT GRANTS — (IDENTIFY SOIIJRCE)
FEDERAL 0
STATE 0
LocAL  Miami Dade ADV 6,000
APPLICANT CASH ON HAND 5800
OTHER REVENUES (ITEMIZE BELOW):
(48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7) 15,000
(49) TOTAL CASH REVENUES
(MUST EQUAL #45 ON PAGE 7) 63’800
(50) TOTAL IN-KIND CONTRIBUTIONS 15.000
{MUST EQUAL #46 ON PAGE 7) )
(61) TOTAL PROJECT REVENUES *$78,800 *Sum of #49 Cash & #50 In-kind

{MUST EQUAL #47 ON PAGE 7)

FY2005-2006 Tourist Development Council Grants Program Application
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: B-2

—

ORGANIZATION: Miami Design Preservation League, Inc. GRANT REQUEST: $25,000

. RECOMMENDATION: $20,000
TITLE OF EVENT: Art Deco Weckend 2006 .

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Ongoing

FUNDING YEAR: 1st

STATUS: Non-Profit
DATE(S) OF EVENT; January 13 - 15, 2006

EVENT LOCATION: 5th thru 14th Streets, Ocean Drive Miami Beach

DESCRIPTION:

Funds are requested to support the 29th Annual Art Deco Weekend Festival on January 13 - 15, 2006. This festival celebrates
and showcases the National Architectural Historic District in Miami Beach and has 90 programmed events including films and
lectures, tours and educational exhibits, musical and theatrical entertainment for children and adults, antique automobile parade
and vendor booths between 7th and 13th streets on Ocean Drive. The festival theme is "Putting on theRitz" which celebrates th
pagentry of the 1930's.

HOTEL CONFIRMATION:
Sherbrooke (3 roomnights); Clevelander (9 roommnights) ; Best Western (7 roomnights); Aqua (5 roomnights);
Beachcomber (4 roommnights)

OUTSIDE MEDIA:
T.V.: Local 10 WPLG
Radio: Coast 97.3

PREVIOUS TDC FUNDING:
{$12,000 (04-05) - End of cycle}; $14,000 (03-04); $20,000 (02-03); $18,000 (01-02); $20,600 (00-01)

OTHER GOVERNMENT FUNDING:
FEST - $48,375




“MiAMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS FY 2005-2006 TOURIST DEVELOPMENT

FY 2005-2006 TourisT DEVELGPMENT COUNCIL GRANTS PROGRAM APPLICATION

COouNcCIL GRANTS PROGRAM
Program Administrator: Nikenna Smart-Benjamin
411 NW 1st Street, Suite 625 [ Miami, FL. 33128
Phone: (305) 375-5092 © Fax: (305) 375-3068

email: ndbi@miamidade.gov Lo —
QUARTERICATEGORY ' . '

i{1) Please check one: [] First Quarter (10/01/05-12/31/05) ] Third Quarter (04/01/06-06/30/06)
™ Second Quarter (01/01/06-03/31/06) ] Fourth Quarter (07/01/06-09/30/08)
{2) Please check one: [] Sports X special Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name_ (exactly as it appears on Articles of Incorporation):
Miami De'sign Preservation League
Organization Address: PO Box 190180

city: Miami Beach State: FI  Zip: 33119 Website: mdpl.org
(4) Applicant Institution Type: X Cultural ] Non-Cultural
(5) Corporate Status: X Non-Profit [ For Profit (6) Year of Incorporation; 1976
(7) FE}: 59 - 1788634 (8) State of Incorporation: Florida
(9) Required Pre-application Consultation: Date: 10/31/05  Time: 11:30am
(10) Name: BiliFarkas ' O XWr  DOwmrs. Tms.  [Omiss  [TDr
Title: Executive Director Phone (day): (305) 672 - 2014 ext.
Email: bill@mdpl.org Fax: (305)672-4319  Phone(other): { ) - ext.
PROJECT INFORMATION
(11) Project Title: Art Deco Weekend
(12) Starting and Ending Dates: January 13" thru 15™. (13) Starting and Ending Times:10:00am thru11:00pm
(14) Address or Location of Project: 5™ thru 14" Street Ocean Drive
{15) Municipality in \yhich project will take place (use codes}): Primary: # 02 Secondary: #
1 Miami 08 Ope-Locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach 08 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach
03 Corzl Gabies 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay
08 Miami Springs 12 Bal Harbour 18 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 98 Unincorporated
{16) Miami-Dade Commission District: # 05 Florida State Senate District: # 03
Fiorida State House District: - #18 U.S. Congress District: # 22

{Ptease call the Miami-Dade County Elections Board at {305) 375-4600 for assistance with district information.)

(17) Primary Audience: [l White, Not Hispanic [ Hispanic [ Caribbean [] General {no specific empha-

(check only one) [ Black, Not Hispanic [[] Asian [ Other (specity):
(1) Expected Participation (number ofindividu-  Atiending Total: 400,000 Performing/Participating Total: 325
Chiidren: 35,000 | Children: 75 -
(19) Primary Popuiation: [ ] Children [ At-Risk Youth/Adults {_] Persons with Disabilities
{check only one) [ Senior Citizens [ Minorities X General (no specific emphzsis)

TDC-06
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PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are ‘planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.
: USE THIS SPACE ONLY

The 29" Art Deco Weekend Festival will be the largest seaside hased architectural and cultural cele-
bration in the U.S. Itis dedicated to increasing local, nationa! and international awareness of Miami
Beach's heritage of Art Deco Buildings. The Festival's theme this year is “Puttin on the Ritz" in honor
of the 1930's flamboyant legacy of design—from hotels and restaurants to Hollywood musicals. Fes-
tival events begin January 8" and culminate with the street festival on January 13-15. There are over
90 programmed events and include the following: 8 lectures which look at the design of hotels, res-
taurants, movie palaces, and movie sets; 10 films which examine the political, social, and cultural as-
pects of the times; 6 musical performances and a new musical parade on Friday night; non-stop en-
tertainment presented by the Fantasy Theater Factory that includes local arts companies; 33 tours of
the Art Deco District; 4 outdoor films on the beach; and an antique automobile parade on Saturday

morning.

The Lecturers this year are:_ (1) Julio Vera, “Hollywood and Art Deco in motion” (2) Marilyn Friedman,

“the United States and the 1925 Paris Exposition’ (3) Judithy Gura; “The Americanization of Le Style

Modeme” (4) Deidre Clemente, “The Social and Cultural Significance of American Resort Wear” (5)
Richard Gray, “Art Deco to ‘Art Deco Barogue' (6) Thomas Dewey, “Pioneers of Art Deco in the 1930s
films” (7) Seth Bramson, “To Florida by rail in the Art Deco Era” (8) Sharon Koskoff "Puttin on the Ritz
New York Style”. Fiims include “Top Hat” and “Grand Hotel”. Musical Artists include Peter Betan,
Jessie Jones, Brenda Alford, Nathaniel Reed, the Albert Castiglia Band, and vintage Latin jazz featur-
ing the Brass Kings and the Alma Allstars Latin Jazz.

All events take place on Ocean Drive in Miami Beach with more than 100 vendor booths between 7"
and 13" Sts. Last year the attendance estimate by Miami Beach police was 325,000 despite rain on
Friday. All events are free except for tours. Hotel occupancy in Miami Beach during ADW 2005 was
almost 27% higher than the previous year according GMCVB. MDPL surveys taken last year by our
volunteers reported 19% were foreign visitors, 34% were first time visitors and 27% were staying in

iocal hotels (These numbers were probably skewed by the rain).

Festival planning is almost complete and on December 6" the initial festival press conference takes
place unveiling the ADW 2006 Poster. The format for this year wili continue 1o be upgraded with a
more rigorous jury process for artists and merchandize vendors, a new beverage vendor system, the
use of both county showmabiles as mainstages, completion by the city of a widened sidewalk up to

15" St., a new musical parade on Friday night, and special so0d vending operations by Ocean Drive
Hotels.

70C-06
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Miami Design Preservation League

in-Kind
Category Discription 05-06 Amount
Expense:
:, Administrative . Volunteers 17,000
Outside Artistic Fees Design & Graphis, Lecturers 7,000
: Outside Other Fees Printing, Vendor Coordinator 10,000
Marketing Channel 10, 5,000
_in- County Travel Hote! Partners, 7,000
City Services | 5,000
Total In-Kind 54,000
Income
Cérporate Support Advertising & birector of Operations 22,000
Private/individual Support Legal & Artistic Services 24,000
Other Revenue City Services: Parking, Space 5,000

Total in-Kind 51,000



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized

budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT CAsH *IN-KIND
EXFENSES = DOLLARS MATCH CONTRIBUTIONS
ORGANIZATION’S PERSONNEL '
. ADMINISTRATIVE:  NUmBER OF EMPLOYEES: 9 90,000 0,000 17,000
: ARTISTIC! NUMBER OF ARTISTS: 0 0 G
 TECHNIGAL: NUMBER OF EMPLOYEES: 8] 0] 0
OQTS]DE ARTISTIC FEES: NUMSER OF ARTISTE! 285 24,500 5,000 19,500 7,000
OQTSIDE OTHER FEES: NUMBER OF EMPLOYEES: 110 55,300 55,300 40,000
MARKETINGIPUBLICITY 33,000 10,000 23,000 5,000
PRINTING 16,600 0 16,600 0
POSTAGE 600 0 600 0
IN COUNTY TRAVEL 2,500 0] 2,500 7,000
OuT oF COUNTY TRAVEL 0 0 0 0
EQUIPMENT RENTAL 24,000 5,000 19,000 0
EQUIPMENT PURCHASE 0 0 0
SPACE RENTAL 1,500 0 1,500 0
INSURANGE 12,000 0 12,000 0
UTILITIES 3,000 0 3,000 0
SUPPLIES/MATERIALS 0 0 0 0
OTHER COSTS (ITEMIZE BELOW):
City Services includes: parking 66,800 5.000 64,800 5.000
meters, police, fire and code 0
Misc. 2,000 0 2,000 0
Dues & Subscriptions 200 0] 200 6]
N/A 0 C 0 0
N/A 0 0 0 0
o SR ST 25,000
{45) TOTAL CASH EXPENSES 332.000 25 000 307.000
(MUST EQUAL #48 ON PAGE 8) ’ = ! i
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-king Contribution must not exceed 51.000
(MUST EQUAL #50 ON PAGE 8) 25% of the Totai Cash Expenses., :

{47) TOTAL PROJECT EXPENSES
(MUST EQUAL #51 ON PAGE 7)

*in-kind contributions are the documented fai

5383,000

Sum of #45 Cash & #46 In-kind

ties which consist of real property or the value of goods and services.

= For NEW/FIRST TIME and ONGOING Frojects, “Grant Amount Reguested”

Budget (cash expenses + no More than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up tp £5.000
Divieion B - Total Project Budget of $30,001 - $250,000 may request up to $15.000

Division C -

Total Project Budget zbove 8250,000 may request up fo §£25.000

r market value of non-cash contributions provided to the grantee by third par-

may not exceed reguest cap which is based on Total Project

EY2005-2006 Tourist Development Councll Grants Frogram Appiicgtion
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PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Round amounts to the nearest doltar {do not show cents). Provide an additional sheet with an temized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CasH INCOME iN-KIND VALUE IN-KIND SOURGE

ADMISSIONS 7.000
CDN;QRACTED SERVICES 150.000

" 1
TUITIONS 0

‘ S - A
CORPORATE SUPPORT Advertising & .Dlrector of

- 45,000 22,000 Operations
FOUNDATION SUPPORT 0
PRIVATE/INDIVIDUAL SUPPORT 4000 24,000 ' Legal & Artistic Services

GOVERNMENT GRANTS — (IDENTIFY SOURCE)

FEDERAL
—————— e
" STATE
e e ————
LoCAL EESTIVALS & SPECIAL
EVENTS 48,375
APPLICANT CASH ON HAND 0
e ——————
OTHER REVENUES (ITEMIZE BELOW):
Registration Fee 3,600 N.?A
Program Ad’s 12,500 0 N/A
Liguor 36,625 0 N/A
City Services 0 5,000 City of Miami Beach
N/A 0 0 0
N/A : 0 0 NIA
(48) GRANT AMCU NT REQUESTED
{MuUST EQUAL #44 ON PAGE T} 25.000
e —
{49) TOTAL CASH REVENUES
{MUST £QUAL #45 ON PAGE 7) 332’000
{50) TOTAL IN-KIND CONTRIBUTIONS
(MUST EQUAL #46 ON PAGE 7) 51 ’000
{51) TOTAL PROJECT REVENUES * .
(MUST EQUAL 247 ON PAGE T) $383,000 A sgsum of #49 Cash & #50 In-kind
£Y2005-2006 Tourist Development Council Grents Program Application Page & TN}*BE



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: B-3

ORGANIZATION: National Foundation for Advancement in the Arts , GRANT REQUEST: $25,000

RECOMMENDATION: $15,000

TITLE OF EVENT: 2006 ARTS Program and 2006 ARTS Week E'ducatofs
: Conference

EVEﬁT CATEGORY: Special Events/Promotions

FUNDING CATEGORY; Ongoing

FUNDING YEAR; Ist

STATUS: Non-Profit
DATE(S) OF EVENT: January 9 - 15, 2006

EVENT LOCATION: UM, Ransom Everglades, Miami City Ballet, Miami Children's Museum

DESCRIPTION:

Funds are specifically requested to support the purchase of ads in national publications and websites with a combined
circulation of +1 million. The program identifies the nation's most talented high school seniors in the performing, visual and
literary arts and brings them to Miami-Dade County for ARTS week each January, which includes an all-expense paid week of
master classes, showcase performances, exhibitions, readings, interdisciplinary activities and final, live auditions. The funds
will support the marketing and publicity costs associated with the recruitment of apphcants for the ARTS Program, the
Educators Conference, which brings American high school arts teachers and administrators to Miami-Dade County during
ARTS Week, and will defray the costs incured for the pucblication of the "youngARTS" magazine, which is distributed to
50,000 teachers, students and arts patrons nation wide.

HOTEL CONFIRMATION:
Marriot (1,396 roomnights), Intercontinental Hotel (2,061 roomnights)

OUTSIDE MEDIA:
pending

PREVIOUS TDC FUNDING: ,
{$3,000 (02-03) - End of Cycle}; $3,500 (01-02); $12,000 {00-01); $4,500 (99-00); $5,000 (98-99)

OTHER GOVERNMENT FUNDING:
FEST - §69,711 (05-06)




" MiaMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFARS || FY 2005-2006 TOURIST DEVELOPMENT
FY 2005-2006 ToURIST DEVELOPMENT COUNCIL GRANTS PROGRAM APFPLICATION COoUNCIL GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 0 Miami, FL 33128 L
Phane: (305) 375-5092 D Fax (305) 375-3068
db1

QUAR'I‘ERICATEGORY
(1)'Please check one: ] First Quarter (10/01/05-12/31/05) ] Third Quarter (04/01/06-06/30/06)
: XX Second Quarter (01/01/06-03/31/06) [C] Fourth Quarter (07/01/06-09/30/06)

(2) Please check one: [ ] Sports XX Special Events/Promotions [ Television
ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name (exactly as it appears on Articles of Incorporation):
National Foundation for Advancement in the Arts
Organization Address: 444 Brickell Avenue, P-14

City: Miami State: FL  Zip: 33131 Website: www.NFAA ARTSawards.org

{4) Applicant Institution Type: XX Cultural [(] Non-Culturat

(5) Corporate Status: XX Non-Profit [] For Profit (6) Year of incorporation: 1981

(7) FEI#: 59 - 2141837 . (8) State of Incorporation: FL

(9) Required Pre-application Consultation: - Date: Time:

(10} Name: Christopher Schram X Mr. Cimrs. [OMs. [Omiss  [Jor.
Title: Vice President ' Phone (day): (305) 377 - 1140 ext. 228
Email: Chris@nfaa.org Fax: (305) 377 -1149  Phone (other): { ) - - ext.

PROJECT INFORMATION |

(11) Project Title: 2006 ARTS Program and 2006 ARTS Week Educators Conference

(12) Starting and Ending Dates: 1/9-1/15/2006 (13) Starting and Ending Times: Full Days

(14) Address or Location of Project: UM, RansomEverglades,Miami City Ballet,Margulies Coliection

{15) Municipality in which project will take place (use codes):  Primary: # 01 Secondary: # 03

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia

{2 Miami Beach 09 South Miami 16 Florida City 23 North Bay Viilage 30 Sunny Isles Beach

03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

G4 Hiateah 11 Miami Shores 18 El Pontal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach 28 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 21 Indian Creek Village 2B Aventura 99 Unincorporated

(16) Miami-Dade Commission District: # 07 Florida State Senate District: # 38
Florida State House District: # 107 1..S. Congress District: # 18

{Please call the Miami-Dade County Elections Board at {305) 375-4600 for assistance with district information. )

(17) Primary Audience: [ 1 White, Not Hispanic [ Hispanic [] Caribbean X General (ro specific emphasis)

(check only one) [ Black, Not Hispanic [ Asian  [] Other (specify):
_(_:‘f) Expected Participation (number of individu-  Attending Total: 4,000  Performing/Participating Total: 500
Children: 500 ' Chiidren: 160
(19) Primary Population: X Children 1 At-Risk Youth/Adults [} Persons with Disabilities
(check only one) ["] Senior Citizens I Minorities [} General (no specific emphesis)

FY2005-2006 Tourist Development Council Granis Frogram Application Page 1 'I'Illl-(lﬁ



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline.
: USE THIS SPACE ONLY

NFAA’'s ARTS (Arts Recognition and Talent Search) program annually identifies the nation’s most tal-
ented high school seniors in the performing, visual and literary arts and brings them to Miami-Dade
County in January for an all-expenses-paid week of master classes, performances, exhibitions and fi-
nal adjudications. Up to 160 actors, dancers, photographers, jazz musicians; writers, film makers,
singers, instrumentalists and visual artists are selected each year from 6,000-8,000 national appli-
cants. They share an award package totaling over $1 million, have access to $3 million in college
scholarships and are guaranteed unrestricted cash grants up to $10,000 each. Over the past 25
years more than 150,000 students from all 50 states have applied to ARTS. Over 10,000 students
have shared $5+ million in cash awards from ARTS. As well, NFAA/ARTS is the exclusive nominating
body for the Presidential Scholars in the Arts awards. The 20 Presidential Scholars in the Arts are
chosen exclusively from among the 160 ARTS Week finalists and travel to Washington, D.C. in June
to participate in National Recognition Week which includes a White House medallion ceremony with
the President., in 2006, NFAA/ARTS will award over $525,000 in cash (up 50% from 2005) to the 160
ARTS Week finalists and to approximately 600-800 students who receive Honorable Mention or Merit
awards. The 2006 ARTS Winners will travel to Miami-Dade County January 9-15, 2006 for ARTS
Week. The students will be welcomed at a dinner at the Marriott Airport Hotel on Monday, Jan. 8. On
hand will be the 75 judges, master teachers, accompanists, coordinators and advisors, who travel {o
Miami from New York, Los Angeles, Chicago, Washington, D.C., etc. to work with the students
throughout the week. Also in attendance throughout the week will be NFAA’s 46 Trustees (35 of
whom live outside of Florida), their spouses as well as NFAA patrons, supporters and volunteers. Be-
ginning on Tue., Jan 10, NFAA/ARTS presents the winners in showcase performances and exhibitions
that are open to the public free of charge. On Jan 10, the Jazz & Voice finalists will be showcased at
Ransom-Everglades School at 8:00 pm. On Jan. 11, the Theater and Writing finalists will be show-
cased at Ransom-Everglades at 8:00 pm. On Jan 12, the Finalists in Dance and Film will be show-
cased at Ransom-Everglades at 8:00 pm. On Fri., Jan 13 the Visual Arts and Photography Finalists
will be exhibited at the the Margulies Collection at the Warehouse at 7:00 pm. On Saturday, Jan. 14
the Musicians will be featured in a Chamber Music concert at the University of Miami’s Gusman Con-
cert Hall at 12:30 pm: and later that evening the Finalists will complete their week as the guests of
honor at NFAA’s 25" anniversary fund raising gala An Affair of the Arts in Bayfront Park.

NFAA will produce the 3™ annual ARTS Week Educators Conference during ARTS Week 20086, offer-
ing high school arts teachers the opportunity to travel to Miami-Dade County for a week of workshops
under the theme of “How to Prepare Students for College Auditions/Admissions, Major Recognition
Programs, Competitions and Festivals, as well as for Career Opportunities.” Representatives of
schools with major, nationally-recognized arts programs such as The Juilliard School, New York Uni-
versity’s Tisch School of the Arts, and the Maryland institute College of Art, are sending representa-
tives to ARTS Week to discuss this topic with participating teachers. With the ARTS Week activities
as a backdrop, observing the best students who have come from the best teaching programs, teach-
ers will have the chance to network, share best practices and learn from the strongest schools about
how to better prepare their students for admission into the best arts programs. The Conference activi-
ties will take place at the Marriott Airport Hotel from Wednesday, Jan. 11 - Sat the 14™._Teachers will
be visiting New World School of the Arts and the Design and Architecture Senior High School as well
as the ARTS Week activities at UM, Miami City Ballet Studios, Ransom-Everglades, Miami-Dade Col-
lege and the Children’s Museum. The 2004 Conference attracted 125 participants from 18 states and
the 2005 Conference attracted 200 participanis from 22 states.

FY2005-2006 Tourist Deveiopment Council Grante Program Application Page 3 TDIHIE



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized

budget for any items in the “Other Costs” category above §5,000. NOTE: Total project expenses and revenues must equal.

ToTAL TDC
CAasH GRANT CasH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMSER OF EMPLOYEES: 12 535000 535000

Ii\RTISTIC: NUMBER OF ARTISTS: |

'fECHNICAL: NumegR OF EMPLOYEES:
OUTSIDE ARTISTIC FEES: NUMBER OF ARTISTS: 262 574650 574650
OUTSIDE OTHER FEES: NuMBER OF EmpLovERs: 27 16200 16200
MARKETING/PUBLICITY 350000 25000 325000
PRINTING 80000 80000
POSTAGE 65000 65000
IN COUNTY TRAVEL 25000 . 25000
OUT OF COUNTY TRAVEL 135000 135000 30000
EQUIPMENT RENTAL 10000 10000
EQUIPMENT PURCHASE 25000 - 25000
SPACE RENTAL 164750 164750
INSURANCE 25000 25000
UTILITIES
SUPPLIES/MATERIALS 102250 102250
OTHER COSTS (ITEMIZE BELOW):

Food 145000 145000

L odging 135000 135000

Ship ant, instruments to Miami 5000 5000
R i
) eiS o Pases) 2,392,850 25,000 , 2367850
(46) TOTAL *IN-KIND GONTRIBUTIONS Note: In-kind Contribution must not exceed 30000

(MUST EQUAL #50 ON PAGE 8} 25% of the Total Cash Expenses.

“o [ﬁiﬁt&f&i‘fﬁ o $2.422,850 Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

FYZ2005-2006 Tourist Development Council Grants Program Application
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* For NEW/EIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget {cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up to $5.000

Division B - Total Project Budget of $50,001 - $250,000 may request up to_$15,000

DivisionC - Total Project Budget above $250,000 may request up to §25.000

PROJECT REVENUE BUDGET (2005-2006) .

List®all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must egual.

CASH INCOME IN=KIND VALUE IN-KIND SOURCE
ADM:iSSIONS
CONTRACTED SERVICES
TUITIONS
CORPORATE SUPPORT 450000 30,000 American Airlines
FOUNDATION SUPFORT 175000
PRIVATEAINDIVIDUAL SUPPORT . 31 31 50
GOVERNMENT GRANTS ~ (IDENTIFY SOURCE]}
FEDERAL
STATE _FI Arts Council 19,989
LOCAL  Festivals 69,711
APPLICANT CASH ON HAND
OTHER REVENUES (ITEMIZE BELOW):
Registration Fees 200,000
Gala net income 550,000
Endowment Investment income 600,000
(48) GRANT AMOUNT REQUESTED
{MusT EQUAL #44 ON PAGE 7} 25,000
{49) TOTAL CASH REVENUES
{MusT EQUAL #45 ON FAGE T) 2,392,850
{50) TOTAL IN-KIND CONTRIBUTIONS
{MUST EQUAL #46 ON PAGE 7} 30,000
(51) TOTAL PROJECT REVENUES 2,422,850 *Sum of #49 Cash & #50 In-kind

{MUST EQUAL #47 ON PAGE 7)

FY2005-2006 Tourist Development Council Grants Frogram Application Fage &
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: B-4

ORGANIZATION: North Beach Development Corporation of Miami Beach, Inc. GRANT REQUEST: $15,000

RECOMMENDATION: $7,500

TITLE OF EVENT: Miami Beach Festival of the Arts

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Ongoing

FUNDING YEAR: 1st

STATUS: Non-Profit

DATE(S) OF EVENT: February 11-12, 2006

EVENT LOCATION: Ocean Terrace (East of Collins between 73rd & 75th St.)

DESCRIPTION:
Funds are requested to support the marketing costs of the 32nd annual Miami Beach Festival of the Arts. This Fine Arts Festival

showcases approximately 125 participating artists and 15 local arts organizations. The festival provides a unique arts and
cultural experience for the underserved neighborhood of North Beach and makes an important contribution to the economic
resurgence and improved quality of life in the area.

HOTEL CONFIRMATION:

OUTSIDE MEDIA:
T.V.: WLRN
Radio: WLRN, Atlantic Broadband

PREVIOUS TDC FUNDING:
{$5,000 (04-05) - End of cycle}; $5,250 (03-04); $8,000 (02-03); $6,750 (01-02); $7,500 (00-01)

OTHER GOVERNMENT FUNDING:
CG - £10,000/pending




> “0

" FY 2005-2008 TOURIST DEVELOPMENT
CouncIL GRANTS PROGRAM

MIAMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS |}
FY 2005-2006 TourisT DEVELOPMENT CounciL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smarnt-Benjamin
111 NW st Street, Suite 525  Miami, FL 33128
Phone: (305) 375-5082 Fax; {305) 375-3068
email: ndb1@miamidade.g

QUARTER! CATEGORY

(1) Please check one: 7 First Quarter (10/01/06-12/31/05) [7] Third Quarter (04/01/06-06/30/06)
‘ X Second Quarter (01/01/06-03/31/06) [] Fourth Quarter (07/01/06-09/30/06)
(2) Please check one: [_] Sports X Special Events/Promotions [J Television

bRGAN IZATION AND CONTACT INFORMATION

(3) Organization Name (exactly as it appears on Arficles of Incorporation):
North Shore Development Corporation of Miami Beach, Inc.
Organization Address: 210 71 Street. Suite 310

City: Miami Beach ~ State: FL. Zip: 33141 Website: gonorthbeach.com
{4) Applicant Institution Type:  Cultural x Non-Cuttural
(5) Corporate Status: X Non-Profit [ ] For Profit (6) Year of [ncorporat'ion: 1988
(7) FEI#: 65 - 0011853 (8} State of Incorporation: Florida
{9) Required Pre-application Consultation; Waived 11/1 per N Smart-Benjamin {phone)
{10) Name: Jenna Ward M. CIMrs. xMs. [ IMiss [ Dr.
Title: Events Director Phone (day): (305) 865-4147 ext.
Email: Jenna@oonorthbeach.com Fax: (305) 865 - 4147 Phone (other): { ) -

PROJECT INFORMATION

(11) Project Title: Miami Beach Festival of the Aris

(12) Starting and Ending Dates: Feb 11-12 2006 (13) Starting and Ending Times: 10:00AM — 86:00PM
{14) Address or Location of Project: Ocean Terrace, Miami Beach (North Beach)
{18) Municipality in which project will take place (use codes):  Primary: # 02 Secondary: #
01 Miami 08 Opa-Locka 18 West Miami 22 Medley 29 Islandia
02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Shores 18 El Pertal 25 Sweetwater 32 Palmetto Bay
05 Miami Springs 12 Bal Harbour 18 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated
{16) Miami-Dade Commission District: # 5 Florida State Senate District: # 35
Florida State House District: # 106 U.S. Congress District; # 18

(Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [ ] White, Not Hispanic [] Hispanic [_| Caribbean X General (no specific emphasis)

{check only one} [] Black, Not Hispanic [ Asian [] Other (specify):
(18) Expected Participation (number of individu-  Attending Total: 50,000 Performing/Participating Total: 150
- Children: Children:
(19} Primary Population: [ ] Children [[] At-Risk Youth/Adults [ | Persons with Disabilities
{check only one) [] Senior Citizens "] Minorities X General (no specific emphasis)

FY2006-200€ Tourist Deveiopment Council Grants Program Apphication _ Page 1 I‘ 8' . ‘



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event(s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? Include details about the
project’s implementation strategies and accompanying timeline.

' USE THIS SPACE ONLY

‘The Miami Beach Festival of the Arts will be celebrating its 32" year in 2006. Free to the public, this
two-day event has as its main focus a visual arts show of about 125 participating artists. The artists
are chosen by a selection commitiee made up of members of the Miami Beach Fine Arts board, who
review slides from hundreds of artists from the U.S., Canada, and Europe. In addition to participat-
ing in a juried art competition, the artists display and sell their work. Each year one distinguished art-
ist is chosen by the Fine Arts Board as the Festival's “featured artist,” who creates the Festival's
poster artwork which becomes the visual signature for that year's event. Over the last few years, in-
ternationally recognized artists such as Nam June Paik have been selected as the Festival feature
artist. For 2006, Miami-based artist Jacqueline Roch, who has won numerous awards for her pas-
tels, has been chosen. The Festival also features a local artist program of first-time invited artists
from the community, exhibits by local arts organizations, musical performances, and interactive arts
activities for young people.

The Festival has attracted tourists for the past 31 years. It is the number one tourist event in North
Beach and is one of the City of Miami Beach’s primary visual arts event. The Festival is held the
weekend prior to the Coconut Grove Arts Festival, so North Beach hotels offer attractive packages to
artists, tourists and visitors to stay through both two weekends and “come to the beach.” In addition
North Beach Development generates an intensive marketing campaign that includes print and
broadcast advertising and promotional events. In 2005 atiendance was estimated at 50,000.

In 2006 the Miami Beach Festival of the Arts will be held on February 11-12 (Saturday-Sunday),
10:00AM-6:00PM. The event is held on beautiful Ocean Terrace in North Beach. Ocean Terrace is
conveniently located between 73™ and 75 Streets, just east of Collins Avenue. Ocean Terrace of-
fers all necessary amenities to both visitors and participants, due to its close proximity to City facili-
ties, the local business district, and the beach.

The Festival should receive County funding because it is an important annual tourist and community
event in North Beach, an area that had been underserved and neglected for many years but is now
experiencing economic resurgence and a general improvement in quality of life for its residents.
There have been great strides recently in establishing North Beach’s presence in the arts commu-
nity; the Byron-Carlyle Theater was recently renovated and offers a range of cultural programs to the
local community and the North Beach Band Shell has been increasing its number of concerts. The
Miami Beach Festival of the Arts is the capstone of North Beach’s panoply of cultural offerings, and it
provides our community with an unparalleled opportunity to partake in a high caliber arts and cultural
experience.

FY2005-200€ Tourist Development Council Grants Program Application Fage 3 T'E-“



PROJECT EXPENSE BUDGET (2005-2006)
List all project related expenses. Round amounts to the nearest doflar (do not show cents). Provide an additional sheet with an itemized
pudget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

ToTAL TDC .
CAsH GRANT CASH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 2 20,000 20,000

ARTISTIC! NUMBER OF ARTISTS! 0 4]

TECHNIGAL: NumEER OF EMPLOYEES! 0 O
OU'rs;bE ARTISTIC FEES:  NUMBER OF ARTISTS! 15 12,000 12,000
OuTSIDE OTHER FEES:  NUMBER OF EMPLOYEES! 1 5,000 5,000
MARKETING/PUBLICITY 45,000 15,000 30,000 35,000
PRINTING 8,500 8,500
POSTAGE 2.000 2,000
IN COUNTY TRAVEL 250 250
OUT OF COUNTY TRAVEL 250 250
EQUIPMENT RENTAL 15,000 15,000
EQUIPMENT PURCHASE 0 0
SpACE RENTAL 2,000 2,000
INSURANGE 1,000 1,000
UTILITIES 1,200 1,200
SUPPLIES/MATERIALS 1,500 1,500
OTHER COSTS {ITEMIZE BELOW):

Awards 2,350 ‘ 2,350

Sales ax, licenses 3,025 3,025
P Pprofessional Services 1,800 1,800

City Services 15,625 15625

T —
(0 GRANT ANOUNT RECUESTEE 15,000
%) mﬁ‘;ﬁﬁ*ggﬁ}’,ﬁ"gg’s 136,500 |_ 15000 , 121,500
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 25.000
{MusT EQUAL #50 ON PAce 8} 25% of the Total Cash Expenses. ’

“n ?&Iftgﬁi%‘éfiffé‘:‘?i" SES $171,500 Sum of #45 Cash & #46 In-kind

*in-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguested” may hot exceed request cap which is based on Total Project
Budget [cash expenses + no more than 25% in-kind) .
Divizion A - Total Froject Budget of $50,000 or {ecs may request up {o £$5.000
Divicion B - Total Project Budget of $506,001 - $250,000 may request up to $15.000
Divicion C - Total Project Budget above $260,000 may requestup 1o $25.000

FY2008-200€ Tourist Development Councii Grante Program Applicstion Page K ) T‘E"“




PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues. Kound amounts to the nearest doflar {do not show cents}. Provide an additional sheet with an itemized

budget for any items in the “Other Revenues

» category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS ‘2 500
CONTRACTED SERVICES 0
TuméNs 0
.' Various media organizations
CORFORATE SUPPORT
: 22,000 35,000 (see attachment to p.9)
FOUNDATION SUPPORT. 0
PRIVATE/INDIVIDUAL SUPPORT 2 500
GOVERNMENT GRANTS — AIDENTIFY SOURCE) 0
FEDERAL 0
STATE ] . 0
- City of MB, Resort Tax
LocA- CcaAC 90,000
APPLICANT CASH ON HAND 0
OTHER REVENUES (ITEMIZE BELOW):
Children’s Cultural Coalition 4,000
Sale of Merchandise 3,500
{48) GRANT AMOUNT REQUESTED
{MusT EQUAL #44 ON PAGET) 15.000
{49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7) 1 36’500
{50) TOTAL IN-KIND CONTRIBUTIONS
(MusT EQUAL #46 ON PAGE 7) 35’000
(81) TOTAL PROJECT REVENUES *$171,500 *Sum of #49 Cash & #50 In-kind

(MusT EQUAL #47 ON FACGET)

FY2005-2006 Tourist Development Council Grants Frogram Application
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Yourist Developmént Council - Second Quarter

Agenda Item No.: C-1
ORGANIZATION: Artistic Dance Theater, Inc. GRANT REQUEST: £15,000
1 RECOMMENDATION:
TI'}“LE OF EVENT: Nutcracker Ballet REFERRED TO COMMUNITY
' GRANTS

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: 1st
STATUS: Non-Profit

DATE(S) OF EVENT: October 1, 2005
EVENT LOCATION: Gusman Performing Arts Center

DESCRIPTION:

Funds are requested to support the traditional holiday classic the "Nuicracker” Ballet at the Gusman Center for the Performing
Arts, 174 East Flagler Street, Miami. The performances will include six renowned guest dancers, corps de ballet, scenery,
elaborate costumes and special effects to make this a worthwhile event for the residents and tourists, especially those that stay
in hotels in the downtown area, close to the theater. The performances will take place on Friday, December 2nd and Saturday,
December 3rd. Tickets are $30, $25, $20 and $10 (students/senior citizens).

HOTEL CONFIRMATION:
Crest Hotel Miami Beach (12 roomnights)

OUTSIDE MEDIA:
Print: Diario las Americas, Clipper Magazine, Anos Dorados, New Times, el Nuevo Herald
Radio: Radio Mambs, 101.5

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:




' Y 05200TOUR|ST DEVELOPMEN
MIAM"'DADE COUNTY DEPARTMENT OF CULTURA]. AFFA!RS COUNCH_ GRANTS PROGRAM
FY 2005-2006 TouriST DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION -

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suile 625 + Miami, FL 33128 :
Phone: {305) 375-5092-« Fax: (305) 375-3068 - :
I

email: ndbi@miamidade.goy

QUARTER!CATEGORY |

{1) Please check one: [J First Quarter (10/01/05-12/31/05) (] Third Quarter (04/01/06-06/30/06)
: Second Quarter (01/01/06-03/31/06) [] Fourth Quarter (07/01/06-09/30/08)
(2) Please check one: [ ] Sports [X Special Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION |

(3) Organization Name (exactly as it sppears on Articles of Incorporation):

ARTISTIC DANCE THEATER, INC.
Organization Address: 10181 N.W. 58th Street - Unit 13

City: Miami State: FIL. Zip: 337178 Website:

{4) Applicant Institution Type: [£] Cultural '] Non-Cultural

(5) Corporate Status: [X] Non-Profit [] For Profit (6) Year of Incorporation: 2002

{7) FEl#: 91-2186741 (8) State of Incorporation: FL

(9) Required Pre-application Consultation: Date: October  Time: 10:30 AM

(10) Name: Elizabeth Nuevo ] mr. Mrs. [ IMs. [Jmiss []Dr.
Title:  President/Artistic Director Phone (day): (305)471 4994 ext.
Email; Fax: (305)471 -4995 Phone {other): { ) - ext.

PROJECT INFORMATION

(11) Project Title: NUTCRACKER BALLET

(12) Starting and Ending Dates: 10/01/05 (13) Starting and Ending Times: 12/31/05

(14) Address or Location of Project: Gusman Performing Arts Center, Miami

(15) Municipality in which project will take place (use codes): Primary: #01 Secondary: #

0§ Miami 08 Opa-lLocka 15 West Miami 22 Medley 29 islandia

02 Miami Beach 09 South Miami |6 Florida City 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah || Miami Shores {8 B Poreal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Gelden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside 2} Indian Creek Village 28 Aventura - 99 Unincorporated

{16) Miami-Dade Commission District: # {2 ‘ Florida State Senate District: # uo
Florida State House District: #uz U.S. Congress District: # oo

(Please call the Miami-Dade County Elections Board st (305) 375-4600 for assistance with district information.}

(17) Primary Audience: [ ] White, Not Hispanic [ '] Hispanic [_] Caribbean K] General (no specific emphe-

(check only one) [C] Black, Not Hispanic [ | Asian ] Other (specify):
(18) Expected Participation (number of individu-  attending Total: 4,000+ Performing/Participating Total: 80
Children: 2,000 Children: 40
(19) Primary Population: [_| Children [7] At-Risk Youth/Adults [ ] Persons with Disabilities

{check oniy one) ["] senior Citizens [ ] Minorities General (no specific emphasis)

TBE-06
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PROJECTY DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. in responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.
‘. USE THIS SPACE ONLY

Established in 2002 Artistic Dance Theater has already made an impact in the South
Florida Arts Scene with their productions of the traditional Holiday Classic the
“Nutcracker” Ballet by Peter Tchaikovsky with renowned classical ballet dancers. The
company also performs throughout the year classical and contemporary ballets in
different venues throughout Miami-Dade as a means of expanding our audience base.

We would like to request a TDC Grant for our production of the “Nutcracker” to take
place at the Gusman Center for the Performing Arts on Friday, December 2™ and
Saturday, December 3™, 2005. There will be two scheduled performances on Friday, a
free matinee performance for students at Eugenia B. Thomas Elementary and a Friday
evening performance (8 pm) for the general public. On Saturday there will be an
aftemoon (3 pm) and evening performances (8 pm) for the general public. The
production will include six guest artists, the corps de ballet, scenery, costumes and
special effects to make this a memorable experience for everyone. Ticket prices are the
following: $30 -25 - $20 - $10 (students/senior citizens).

Target Audience: Although our target audience is all of Miami-Dade County because
the performances will take place at the Gusman Center for the Performing Arts, 174 East
Flagler Street, Miami, special effort will be made to attract tourists staying in downtown
Miami hotels. We will print over 5,000 promotional post cards to be distributed in all the
hotels located along Biscayne Blvd. (downtown Miami) and Brickell Avenue. Also ads
will appear in various print media including The Miami Herald, el Nuevo Herald, Diario
las Americas, New Times, among others. We will also send press releases to various
tourist orientated magazines like Welcome/Bienvenidos, Anos Dorados (Golden Years),
U.S. Travel Magazines, and the Sun-Sentinel in Broward County.. The event should
attract significant tourists because the “Nutcracker” is a holiday classic with universal
appeal and the six guest dancers will be a draw for tourists to attend a high quality
performance. '

We are including brief resumes of the guest dancers and a synopsis of the “Nutrcracker™.

Our project should be funded by the TDC because our performances will generate tourist
dollars since both visitors and residents attending the performances will bring added
revenues to downtown Miami by purchasing tickets, using parking garages, taxi service
and eating in restaurants located in the area of the theater. It will also bring a quality
cultural event to downtown Miami during the height of the tourist and holiday season.

FY2005-2006 Jourist Development Council Grants Program Application Page 3 Tnc-llﬁ



PROJECT EXPENSE BUDGET (2004-2005)

List all project related expenses. Round amounts to the nearest doliar {do not show cents). Provide an additional sheet with an itemized -

budget for any items in the “Other Costs” category above $5,000, NOTE: Total project expenses and revenues must equal.

TovAL TDC
CasH GRANT CASH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS

ORGANIZATION'S PERSONNEL

ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 2 2,000 0 2,000

ARTIST)C: NUMBER OF ARTISTS! 1 0 0 0 3,000

TECHNICAL: NUMBER OF EMPLOYEES: 6 15,000 0 15,000
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS: 80 12,000 8,000 ' 4,000 i
OUTSIDE OTHER FEES:  NUMBER OF EMPLOYEES: 0 0] 0
MARKETING/PUBLIGITY 10,000 4,000 6,000 12,000
PRINTING _ 2,000 1,000 1,000
POSTAGE 500 0 500
IN COUNTY TRAVEL 0 0 0
OuT OF COUNTY TRAVEL | 500 500
EQUIPMENT RENTAL 0 0 0
EQUIPMENT PURCHASE 0 0
SPacE RENTAL 10,000 2,000 8,000
INSURANCE 0 0 0
UTILITIES 0 0 0
SUPPLIES/MATERIALS 500 0 500
OTHER COSTS (ITEMIZE BELOW):

Costumes 2,000 0 2,000
Sets ‘ 6,000 ' 0 6,000

(44) GRANT AMOUNT REQUESTED™ 15 000

(MUST EQUAL #48 ON PAGE 8) ’
{45) TOTAL CASH EXPENSES $60,500 15,000 45,500

(MUST EQUAL #49 ON PAGE 8) = +
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed

{(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. $15,000
(47) TOTAL PROJECT EXPENSES § 75,500 _

{MUST EQUAL #51 ON PAGE 7) Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Profect
Budget (cash expenses + no more than 25% in-kind)

Division A - Totat Project Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000
Division C - Total Project Budget above $250,000 may request up 1o $25.000

FY2005-2006 7 ourist Development Council Grants Program Application F‘age 7 : Tllﬁ-llﬁ



PROJECT REVENUE BUDGET (2004-2005) |

List alt project related revenues. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000, NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS . 40 , 000
CONTRAGTED SERVICES 0
TurnoNs 0
CORPORATE SUPPORT 5,500 12,000 Media Support
FOUNDATION SUPPORT 0 Diario las Americas,

‘: el Nuevo Herald, Radio
PRIVATE/INDIVIDUAL SUPPORT 0 3,000 Artistic Director
GOVERNMENT GRANTS — {iDENTIFY SOURCE) 0

‘ FEDERAL 0

STATE 0

LocaL 0
APPLICANT CASH ON HAND 0
OTHER REVENUES (ITEMIZE BELOW):

{48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7) 15,000
(49) TOTAL CASH REVENUES £60,500
{MUST EQUAL #45 ON PAGE 7)
(50) TOTAL IN-KIND CONTRIBUTIONS $15,000
{MUST EQUAL #46 ON PAGE 7) '
{51) TOTAL PROJECT REVENUES e 7 .
(MUST EQUAL #47 ON PAGE 7) $ 75,500 : *Sum of #49 Cash & #50 In-kind

TDEC-0%
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

"

Agenda Item No.: C-2

ORGANIZATION: Historical Association of Southern Florida, Inc. ‘ GRANT REQUEST: $15,000

RECOMMENDATION: $7,500

TITLE OF EVENT: 13 Annual Miami International Map Fair

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: 1st

STATUS: Non-Profit
- DATE(S) OF EVENT: February 3-5, 2006

EVENT LOCATION: 101 West Flagler Street

DESCRIPTION;

Funds are requested to support the marketing and advertisement of the 13th Annua) Miami International Map Fair. Held the first
weekend in February, the event brings over 1,800 anitque map dealers, collectors and enthusiasts from around the world to buy,
sell, and discuss historical and contemporary cartography through special functions and public Jectures. Funds from the Tourist
Development Council will support and enhance the ongoing effort to encourage an appreciation for cartography and antique
maps, and to showcase the status of the annual Miami-Dade County hosted event, as #1 in the world.

HOTEL CONFIRMATION:
(?77) 1374 roomnights

OUTSIDE MEDIA:
Radio: WLRN
T.V.: WLRN

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:
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MIAMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFARS ||  EY 200552008 TouRisT DEVELOPMENT
FY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION CounciL GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin
141 NW 1st Street, Sulte 625 O Miami, FL 33128 :
Phone: (305) 375 5092 O Fax {305) 375-3068

QUARTER/CATEGORY

(1) Please check one: [C] First Quarter (10/01/05-12/31/05) (] Third Quarter (04/01/06-06/30/06)
[X Second Quarter (01/01/06-03/31/06) [0 Fourth Quarter (07/01/06-09/30/06)
(2) Please check one: [ ] Sports X special Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION

{3) Organization Name (exactly as It appears on Articles of Incorporation):
Historical Association of Southern Florida -
Organization Address: 101 West Flagier Street

City: Miami State: FL  Zip: 33130 Website: www.historical-museum.org
(4) Applicant Institution Type: [X] Cultural (] Non-Cultural
{5) Corporate Status: X Non-Profit [] For Profit (6) Year of Incorporation: 1940
(7) FEl#: 59 - 0968005 (8) State of Incorporation: Florida
_(9) Required Pre-application Consultation: Date: 10/06/05  Time: 3:00 p. m.
(10) Name: Robert McCammon - Kimr. [IMrs. [IMs. IMiss []Dr.
Title: President and CEO Phone (day): (305) 375 - 1492 ext.
Email: president@historical-museumn.org.  Fax: (305} 375 1609 Phone (othery: { ) . ext.

PROJECT INFORMATION

(11) Project Title: 13th Annual Miami International Map Fair
(13) Starting and Ending Times: Fri. 11AM —10PM

12) Starting and Ending Dates: February 3-5, 2006
(12) 9 g i Sat. & Sun.: 10AM-5PM
(14} Address or Location of Project: Miami-Dade Cultural Center:101 West Flagler St., Miami, FL 33130
{(15) Municipality in which project will take place (use codes): Primary: #01 Secondary: # 01
01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach 00 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah 11 Miami Sheres 18 El Portal 25 Sweetwater 32 Palmetio Bay
05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Doral
07 North Miami Beach 14 Suriside 21 indian Creek Village 28 Avenlura 99 Unincorporated
{16) Miami-Dade Commission District: # 5 Florida State Senate District: # 38
Fiorida State House District: #107 U.S. Congress District: # 18

(Please call the Miami-Dade County Elections Board at {30%) 375-4600 for assistance with district information.)

_{17) Primary Audience: [] White, Not Hispanic [ ] Hispanic [ Caribbean General (no specific empha-

(check only one) [ Black, Not Hispanic [ ] Asian {1 Other (specity):
{18) Expected Participation (number of individuals): Attending Total: 2,000 Performing/Participating Total: 97
Children: 50 | Children:
(19) Primary Population: [ ] Children [] At-Risk Youth/Adults [ ] Persons with Disabilities
(check only one) [] senior Citizens [ Minorities B General (no specific emphasis)

FY2005-2006 Tourist Development Gouncll Grents Program Application Page 1 ' TBE-D6




PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are.planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeline.
' USE THIS SPACE ONLY

The 13™ Annual Miami International Map Fair, hosted by the Historical Museum of Southern Florida, is a 3-day
event to be held February 3-5, 2006. The event draws a significant number of seasoned map collectors from
every section of the U.S. and overseas. The Fair also has a growing constituency of new collectors from Miami-
Dade, Broward, Palm Beach & Monree Counties. Attendees view and purchase maps from 54 prestigious an-
tique map dealers representing 9 foreign countries and 15 states within the U.S. It is the #1 event of its kind in
the world in terms of number of attendeés, number of dealers, number of maps sold, and highest price received
for the rarest maps. Other important map fairs are held in London, Paris, Breda (Holland) and Denver. A series
of educational lectures is held throughout the weekend featuring leading experts in cartography (including those
from the Library of Congress, which is represented every year.) Attendees are encouraged to bring in maps of
their own for an expert opinion. One of two lectures for the 2006 Map Fair will be given by James A. Flatness
of the Geography and Map Division at the Library of Congress on “Resources Available to the Map Collector;™
and another lecture by Thomas Suarez, map scholar and author, on “Pacific Isles: The Curious Case of the Is-
lands of Solomon.” The Keynote Address will be given by Dr. Matthew Edney, Director of the History of Car-
tography Project at the University of Wisconsin, on “The History of Cartography: A New FEra, a2 New Vista.”
The Miami International Map Fair also features several social events including a reception and dinner at the In-
terContinental Hotel on Friday evening, a catered reception at the museumn on Saturday evening, box lunches on
the Plaza both days of the Fair, and a breakdown party at the conclusion of the Fair. The Historical Museum’s
resident historian, Dr. Paul George, leads a historical boat tour of Miami’s waterways for registered participants.
The main daily events will be held at the Historical Museum, with several lectures at the Miami-Dade Public Li-
brary. These opportunities allow map dealers and collectors to share experiences and fellowship as well as enjoy
both the history and contemporary activities available in South Florida.

The Map Fair is expected to attract many tourists in 2006 because it has built a substantial following over time.
Each year the number of attendees grows (1,800 in 2005) and there is a waiting list for dealers because of space
constraints at the museurm.

The Map Fair provides a means for participants to enjoy South Florida through business, cultural involvement,
and social functions. Local, national, and international guests spend money on transportation, accommodations,
dining, shopping and visits to other cultural venues. Many attendees and dealers extend their stays to remam in
South Florida, take cruises and other excursions. For these many reasons the Miami International Map Fair, a
global event unique to South Florida, is an appealing project to utilize Tourist Development Council funds.

The implementation of the Fair is a year-round process. Primary responsibility rests with the chairman and the
Map Fair Manager, both of whom have held their positions for 13 years, since the inception of the fair. The
founder and chairman, a volunteer, is the ambassador. At his own expense he travels to map-related events
worldwide, making friends for the Fair. He chairs the International Advisory Committee of the Fair composed
of map dealers, collectors and professional staffers of the Library of Congress and the New York Public Library,
who determine lecture topics and speakers. The Map Fair Manager, a museum staff member, employs a month-
by-month timeline and is the main point of contact with dealers and attendees. She solicits corporate, founda-
tion, and individual sponsorships, writes all copy for direct mail pieces and event publications, sells ads for the
program booklet, supervises databases numbering 5,000 names, works with the museum’s marketing department
to develop the advertising campaign, with museum preparators, who build booths and other Fair infrastructure.
She coordinates the lecture series, blocks hotel rooms, arranges for dinner and receptions, special security, park-
ing, recruits volunteers, and delegates staff assignments. She, too, attends other international map events at her
own expense to publicize the Miami International Map Fair.

FY20058-2006 Tourist Development Council Grants Program Application Page 3 T‘S-ﬂli



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the *Other Costs” category above $5,000. NOTE: Total project expenses and revenues-must equal.

-

TotaL TDC _
CASH GRANT . CASH *IN-KIND
EXPENSES = DoOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL ' '
ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 10 25800 25800
'ﬁjuRTlSﬂc: NUMBER OF ARTISTS:
'i'ECHNICA!.: NUMBER OF EMPLOYEES!:
Om"‘smE ARTISTIC FEES: NUMBER OF ARTISTS!
OUTSIDE OTHER FEES:  NumBer oF EmPLOvEES: 3 2342 2000 342 _
MARKETING/PUBLICITY 12093 7400 4693 16,285
PRINTING ' _ 4913 4000 913
POSTAGE '
IN COUNTY TRAVEL N 258 258
OUT OF COUNTY TRAVEL
EQUIFMENT RENTAL
EQUIPMENT PURCHASE
SPACE RENTAL
INSURANCE
utumes |
SUPPLIES/MATERIALS 21868 1000 1168
OTHER COSTS (ITEMIZE BELOW):
Display Malerials 1377 600 777
Events N 24,903 24,903
{44) GRANT AMOUNT REQUESTED* 15.000
{MUST EQUAL #48 ON PAGE 8) !
) ouns 348 o P ) 73,854 |_ 15000 58854
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 16.285
(MUST EQUAL #50 ON PAGE B} 25% of the Total Cash Expenses. ’

{47) TOTAL PROJECT EXPENSES
(MUsT EQUAL #51 ON PAGE 7) $90,139

Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguesied” may hot exceed request cap which is based on Total Project
Budget {cash expenses + no more than 25% in-kind)

Division A - Total Froject Budget of $50,000 or less may request up to $5,000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15,000
DivisionC - Total Froject Budget above $250,000 may request up to $25.000

FY2005.2006 Tourist Deveiopment Council Grents Frogram Application Page 7 ' TDC-06



PROJECT REVENUE BUDGET (2005-2006)

List all project related revenues, Round amounts to the nearest doliar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

ADMISSIONS

CASH INCOME
45,450

CONTRACTED SERVICES

TUONS

CORPORATE SUPPORT

IN-KIND VALUE

16,285

IN-KIND SOURCE

Brandsmart’s Herald Advertising

FOUNDATION SUPPORT

PRIVATE/INDIVIDUAL SUPPORT

13,404

GOVERNMENT GRANTS — (IDENTIFY SOURCE)

FEDERAL .

STATE

LocaL

APPLICANT CASH ON HAND

OTHER REVENUES (ITEMIZE BELOW):

(48) GRANT AMOUNT REQUESTED
* (MUST EQUAL #44 ON PAGE 7)

15,000

(49) TOTAL CASH REVENUES
(MUST EQUAL #45 ON PAGE 7)

73,854

{50) TOTAL IN-KIND CONTRIBUTIONS
(MUST EQUAL #46 ON PAGE 7)

16,285

(51) TOTAL PROJECT REVENUES
(MUST EQUAL #47 ON PAGE 7)

*$90,139

*Sum of #49 Cash & #50 in-kind

FY2005-200€ Tourist Development Council Grante Program Appiication
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: C-3
ORGANIZATION: Miami Contemporary Dance Company a/f/a for Phulorida Bhangra, GRANT REQUEST: $5,00¢
Inc.
RECOMMENDATION:
TITLE OF EVENT: South Beach Bhangra DEFERRED

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: 1st

STATUS: Non-Profit
DATE(S) OF EVENT: February 18, 2006

EVENT LOCATION: Jackie Gleason Theater

DESCRIPTION: o

Funds are requested to support South Beach Bhangra, an intercollegiate dance competition with ten participating teams from al
over North America. In its third consecutive year of production, this one of a kind event held in the southeast United States,
draws a very large, culturally diverse audience. A family oriented event, South Beach Bhangra draws Bhangra enthusiasts from
Florida as well as over 500 visitors from other states, Canada, and the UK.

HOTEL CONFIRMATION:
Hotel Hadden Hall, Best Western, Howard Johnson Miami Beach pending

OUTSIDE MEDIA:
Radio: WHSR 980; WVUM
T.V.: TV Asia

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:
CG - $10,000 (pending)




Miami-Dade County Department of Cultural Afféirs
FYZ005-06 Tourist Development Council- Second Quarter

Agenda Item No.: C-4

ORGANIZATION: Roots and Culture, Inc. GRANT REQUEST: $10,000
| RECOMMENDATION: $5,000

TITLE OF EVENT: The 10th Annual Haitian Music and Entertainment Awards

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: Ist

STATUS: Non-Profit
DATE(S) OF EVENT: January 1 - March 30, 2006

EVENT LOCATION: North Miami Beach Performing Arts Center

DESCRIPTION:
Funds are requested to support costs surrounding The 2006 Haitian Music and Entertainment Awards Show, scheduled for

Friday, March 24, 2006 at the North Miami Beach Performing Arts Theater. The HME Awards is a celebration of Haitian
Creole heritage, talent, culture, and music while honoring and recognizing the creator, performer, and producers of Haitian
Creole music and entertainment.

HOTEL CONFIRMATION:
pending

OUTSIDE MEDIA:
Radio: HOT 105, 99.1, WLQY 1320, TNH Haitilsland, BET Showbiz FM, WHSR 980

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:
N/A




” 005~2006 TOURiT DEVELOPMENT ]

MiAMI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS
FY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION

Counci, GRANTS PROGRAM
Frogram Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 O Miami, FL. 33128
Phone: (305) 375-5092 O Fax: (305) 375-3068

email: ndb1@miamidade.gov _———
QUARTERICATEGORY

(1):Please check one: [} First Quarter (10/01/05-12/31/85) [} Third Quarter (04/01/06-06/30/06)
Second Quarter (01/01/06-03/31/06) 1 Fourth Quarter (07/01/06-08/30/06)
{2)“'Please check one: [| Sports Special Events/Promotions ] Television

ORGANIZATION AND CONTACT INFORMATION
{3) Organization Name (exacﬂf as it appears on Articles of Incorporation):
Roots & Culture Inc
Organization Address: 11854 West Dixie Highway

City: Miami State: FL  Zip: 33161 Website:

(4) Applicant Institution Type: Cultural [} Non-Cultural .

(5} Corporate Status: [XJ Non-Profit [_] For Profit (6) Year of Incorporation: 1997

(7) FEM#: 65-0784709 (8) State of Incorporation: FL.

(9} Required Pre-application Consultation: Date: Time:

(10) Name:  Maggie Bellabe Cmr.  XMrs. [OMs. [IMiss []Dr.
Title: Project Director Phone (day): (954-588-0883 ext.
Email: maggiebellabe@yahoo.com Fax:{ ) - Phone (other): { ) - ext.

PROJECT INFORMATION

(11) Project Title: Haitian Music & Entertainment Awards Show

(12) Starting and Ending Dates: January 1, 2006 (13) Starting and Ending Times: March 30, 2006

(14) Address or Location of Project: North Miami Beach Performing Art Theater

{15) Municipality in which project will take place (use codes): Primary: # 01 Secondary: #

1 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia

02 Miami Beach 08 South Miami 16 Florida City 23 North Bay Village 30 Sunny Istes Beach

03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah 11 Miami Shores 18 El Porial 25 Sweetwater 32 Paimetio Bay

05 Miami Springs 12 Bal Herbour © 18 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor island 20 Pinecrest 27 Hialeah Gardens 34 Doral

07 North Miami Beach 14 Surfside . 21 Indian Creek Village 28 Aventura 98 Unincorporated

{16) Miami-Dade Commission District: # 05 Florida State Senate District: # 39
Florida State House District: # 107 U.S. Congress District: # 18

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [_] White, Not Hispanic [ | Hispanic [] Caribbean [X] General (no specific empha-
{check only one) ] Black, Not Hispanic [ | Asian [] Other (specity):
(18) Expected Participation (number of individuals) Attending Total: 3,500  Performing/Participating Total: 35

Children: Children:
(19) Primary Population: [_] Children [] At-Risk Youth/Adults [ ] Persons with Disabilities
(check only one) ] Senior Citizens [1 Minorities [<) General (no specific emphasis)

FY2005-2006 Tourist Development Councit Grants Program Application Page 1 TEC-06



PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted. A

(33) Briefly describe below your proposed preoject in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many
event(s) are planned? Where will the event(s) take place? Who are the principal competitors, artists,
etc., involved in the project? Why is this an attractive project for the use of Tourist Development
Council funds? Are there other organizations involved in the project’s production and, if so, who?
Include details about the project’s implementation strategies and accompanying timeline.

‘ USE THIS SPACE ONLY

The 10th Annual Haitian Music & Entertainment Awards Show is the only event of its kind in the
World for Haitian & Creole music. Within this 5 hour event, this year’s best entertainers, producers, musi-
cians, writers, etc... will be honored with awards while the biggest names in Haitian /Creole entertainment
will perform on stage. We will showcase our Haitian Entertainers, and promote Haitian culture and art. Dur-
ing this gala event we will celebrate our history as well as sharing our entertainment custom.

The Haitian Entertainment Awards Show is an opportunity to boost the economy of South Florida
through the promoting and advancement of a variety of communities that include movies, music, music vid-
eos, musical performers, comedian, and many other entertaining and make Miami-Dade Florida their home or
often visited location.

Qur event will be broadcasted via radios, televisions, printed materials and the World Wide Web (inter-
net). This year’s event will be more culturally enlightening and socially entertaining.

The 10" Annual Haitian Entertainment Awards will take place on Friday March 24™, 2006 at the beauti-
ful North Miami Beach Performing Art Theater. The HME’s target market include participants from South
Florida, NY, Boston, Washington, and Chicago, as well as other Creole markets from Paris, Martinique, Do-
minica, Guadeloupe, New Orleans, and the French Antilles. There is a $15 door entrance fee.

Wycliff Jean 1s the major headlining performer with others already participating or in discussion, that
include Jack Severgean, Mr. Jean, Stanley Tousant from the group, Lacole, the Miami Phitharmonic Orches-
tra, Yol Derose from Haiti, and Bithova Obas from NY.

The HME Awards wil] be begin at 7 PM on Friday, March 24™ with a red carpet entrance for all artists,
performers, and special guests received and treated to a VIP Cocktail reception until the award presentations
begin. The event will continue through a progression of entertainment, performers, and award ceremonies.

Its cultural aspect is entertaining as an event that focuses on the Haitian musical culture and all its facets and
characteristics, including those that have excelled for the year. '

This event is worthy of the County’s funding because the HME Awards is an attractive project for Mi-
ami-Dade as it attracts County’s residents, visitors from around the world, and offers incentives to senior
citizens and high school students. This event will continue to promote Miami-Dade County as the home of
the event, thus generating tourism to Miami-Dade County, thus in creasing the economy of the County. Ad-
ditionally, this event is the only one of its kind in the world.

All major promotions will starts in January of 2006 with various strategies to include press releases,
newspaper, magazines and flyer promotions. The plan also includes television and radio PSAs. Many per-
formers and participants attended that event from outside of Miami-Dade County and over 40 rooms were
booked on behalf of the event alone. '

FYZ2005-2006 Tourist Development Council Grants Frogram Application Fage 3 THE-06



PROJECT EXPENSE BUDGET (2005-

List all project related expenses. Round amounts to the nearest d

ollar {do not show cents). Provide an additional sheet with an itemized

budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC :
CasH GRANT CasH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS
CRGANIZATION’S PERSONNEL
" ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 4 12,000 12,000 9,000
ARTISTIC: . NUMBER OF ARTISTS:
‘ TECHNICAL: NuUMBER OF EMPLOYEES:
OUTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS: 35 32,000 32,000 5,000
OUTSiDE OTHER FEES: NUMBER OF EMPLOYEES: ‘
MARKETING/PUBLICITY 12,500 5,000 7,500
PRINTING 1,000 1,000
POSTAGE
IN COUNTY TRAVEL
OuT OF COUNTY TRAVEL
EQUIPMENT RENTAL 5,000 4 2,500 2,500
* EQUIPMENT PURCHASE
SPACE RENTAL 3,000 2.500 500
INSURANCE 1,000 1,000
UTILITIES
SUPPLIES/MATERIALS
OTHER COSTS (ITEMIZE BELOW):
Accommeodations (Hotels) 10,000 10,000
Transportation 4,000 4,000
Police 2,500 2,500
Sound & Light & Technical 8,000 8,000
(44) GRANT AMOUNT REQUESTED* 10.000
(MUST EQUAL #48 ON PAGE 8) ’
wTOTALCASHEXPENSES st |, tog0 |, siom
{46) TOTAL *IN-KiIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 14.000
(MuST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’
(47} TOTAL PROJECT EXPENSES $105.000 .
{MUST EQUAL #61 ON PAGE 7) s Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third

parties which consist of real property or the value of goods

and services.

FY2005-2006 Tourist Development Council Grants Program Application

Page 7 TRE-0C



* For NEWIFIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request UQ‘ to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may request up to_$15,000
DivisionC - Total Project Budget above $260,000 may request up to $25.000

PROJECT REVENUE BUDGET (2005-

2006) o

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

; CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS

CONTRACTED SERVICES

TUITIONS

CORPORATE SUPPORT 25 000

FOUNDATION SUPPORT 25,000

PRIVATE/INDIVIDUAL SUPPORT 31,000 14,000 Performers & Hotels

GOVERNMENT GRANTS ~ (IDENTIFY SOURCE)

FEDERAL

STATE

LOCAL

APPLICANT CASH ON HAND

OTHER REVENUES (ITEMIZE BELOW):

(48) GRANT AMOUNT REQUESTED
{MusT EQUAL #44 ON PAGE 7) 10,000

{49) TOTAL CASH REVENUES 94.000
{MUST EQUAL #45 ON PAGE 7) ’

{50} TOTAL IN-KIND CONTRIBUTIONS 14.000
{MUST EQUAL #46 ON PAGE 7) !

tsu(Tmflgozfgigngi\g;“UES ~*$  *$105,000 *Sum of #49 Cash & #50 In-kind

FY2005-2008 Tourist Development Gouncil Grants Frogram Application Page g Tlﬁ-ﬂﬁ



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council- Second Quarter

Agenda Item No.: D-1

ORGANIZATION: Florida Room, LLC; The GRANT REQUEST: $2,850

RECOMMENDATION: $2,850

TITLE OF EVENT: The Fourth Documentary Film Festival

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: Continuing

FUNDING YEAR: 2nd

STATUS: For Profit
DATE(S) OF EVENT: February 9 - 11, 2006

EVENT LOCATION: Espanola Way, Miami Beach

DESCRIPTION:

Funds are requested to support the Fourth Documentary Film Festival, an event produced by the Florida Room, which
celebrates award-winning filmmakers and artists who are changing the way America thinks. The Florida Room is an
organization that promotes social consciousness through entertainment. The project will attract spectators with a series of films
that offer inspirational and working examples of how individuals are able to transform and unite communities through the arts.

HOTEL CONFIRMATION:
pending

OUTSIDE MEDIA:
pending

PREVIOUS TDC FUNDING:
$2,850 (03-04)

OTHER GOVERNMENT FUNDING:




' TOURIST DEVELOMEN
Miami-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS COUNCIL GRANTS PROGRAM
FY 2005-2006 TourisT DEVELOPMENT COUNCIL BRANTS PROGRAM APPLICATION ;

Program Administrator: Nikenna 8mart-Benjamin
111 NW 1st Street, Suite 625 « Miami, FL 3312&
Phone: {305) 375-5092 + Fax (305) 375-3068 -

email: ndbl@miamidade.qov

QUARTER/CATEGORY

{1} Please check one: First Quarier (10/01/05-12/31/05) [3 Third Quarter 04/01/06-06/30/06)
' [[] second Quarter (01/01/06-03/21/06} [T} Fourth Quarier (07/01/06-08/30/05)
(2} Please check one: [ | Sports Special Events/Promotions [l Television

ORGANIZATION AND CONTACT INFORMATION
(3) Organization Name fexactly as it appears on Articles of incorporation}:
The Fiorida Room™

Organization Address: 2628 NW 2™ Avenue

city: Miami State: FL Zip: Website: www.thefloridaroom.org
(4) Applicant Institution Type: [X] Cultural ] Non-Cultural
(5) Corporate Status: [ | Non-Profit [X] For Profit {6) Year of Incorporation: 2002
{7) FEM: 37-1453374 {8) State of Incorporation: FL
(9) Required Pre-application Consultation: Date: 7/12/05 Time: 3:00 pm
(10) Name: Rhonda L. Mitrani [IMr.  [IMrs. Ms. [IMiss [ ]Dr.
Title: Co-Director Phone (day): {305) - 576-6161

Email: rimitrani@aol.com Fax: (305) 576 -6112 Phone (other): { ) - ext.

PRDJECT INFORMATION.
(11) Project Title: The Fourth Documentary Film Festival™

(12) Starting and Ending Dates: February 9 -11,06 {43) Starting and Ending Times: 6:00 — 10:00 pm

(14) Address or Location of Project: Espafnola Way, Miami Beach

(15) Municipality in which project will take place (use codes):  Primary: # 2 Secondary: #
01 Migmi 08 Opa-Locka 15 West Miami 2Z Mediey 29 Islencic
02 Miami Beoch 07 South Micmi 16 Forlda City 23 North Bay Village 30 Surny Isies Beach .
03 Corol Gobies 10 Homestead 17 Biscayne Pork 24 Key Biscayne 31 Miami Lokes
04 Hiciech 11 Miaml Shores 18 H Porital 25 Sweetwater 32 Paimetio Boy
05 Miami Springs 12 Baf Haorbour 19 Golden Beoch 26 Virginic Gardens 33 Miomi Gardens
06 North Miarmi 132 Bay Harbor Islond 20 Pinecrest . .27 Hidleah Gardens 34 Dorgd
(7 North Migmi Beoch 14 Surfsicle 21 Indion Creek Vilage 28 Aveniurg 99 Unincomoraied
{16) Miami-Dade Commission District: # 5 Fiorida State Senate District: # 38
Florida State House District: #1086 U.S. Congress District: # 22

{Please call the Miami-Dade County Elections Board at (305} 375-46060 for assistance with district information.}

(17) Primary Audience: [ | White, Not Hispanic [ ] Hispanic [{ Caribbean < General {no specific emphasis)

{check only one) [} Black, Not Hispanic [ | Asian ] other (specity):
(18) Expected Participation (number of individuals):  Attending Total: 3,000  Performing/Participating Total: 15
Children: Children:
(18} Primary Population: [ chitdren - [T At-Risk Youth/Adults [} Persons with Disabilities

(check only one) [ 1 Senior Citizens [} Minorities B General ino specific emphasis)



PROJECT DETAILS “
PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to this
question please answer the following questions with as much detail as possible. What is the project?
How will it attract tourists to Miami-Dade County? When will it take place? How many event(s) are
planned? Where will the event{s) take place? Who are the principal competitors, artists, etc., involved
in the project? Why is this an attractive project for the use of Tourist Development Council funds? Are
there other organizations involved in the project’s production and, if so, who? include details about the

pro;ect’s implementation strategies and accompanying timeline.
USE THIS SPACE ONLY

WHAT?

" The Florida Room™ Fourth Documentary Film Festival is a three-day event that celebrates
award-winning filmmakers and continues to promote social consciousness through entertainment.
For 2005, the festival focuses on the environment, with particular attention to the importance of
water. From the oceans we swim in, to the bottled water we drink, there is a vital relationship
between water and every living creature in the planet. However, pollution, climate change, water-
related disease and the destruction of our natural systems threaten the purity and availability of our
most precious resource. This year's festival explores what are the solutions and identifies the
voices that are defining our relationship with water.

HOW?

This program appeals to all the movie fans in South Florida. In addition, it follows a unique
concept by using basic elements of community-organizing strategies to bring together several
sectors of the population and expose them to a combination of entertainment and social
consciousness. Each screening is followed by a panel discussion, and special invitations will be
sent to the film departments of local colleges and universities.

WHEN & WHERE?

The program will take place on three consecutive nights, from November 11 — 13, 2008, with
screenings beginning at 6:00 pm, to be followed by panel discussions. As in the previous three
years, The Documentary Film festival will take place outdoors, on Plaza de Espafia, located in
Miami Beach’s historic Espafiola Way. The cost of admission is $10 for single seats and $20 for
tables with dinner service. The program will end with a block party that will bring together the
community of artists, local restaurants, and the general public.

WHO?

Movies are the most popular form of entertainment in the country. By presenting the work of
internationally recognized filmmakers (please see attached program) who will be showcasing their
films, the festival will attract film fans from the region and other areas of the country. in addition,
well known panelists will participate in the follow-up discussions after the film presentations.

WHY?

Although Miami-Dade County ha= become the site of several film festivals, the documentary is
a category that is seldom explored in spite of its growing popularity as a medium that analyzes
serious social issues and provokes the public into action. Since 2004, was an election year, last
year's festival focused on the political process while the program for 2003 dealt with social issues
like aging and iliness. Water, the topic chosen for 2005, has particular relevance for an area of
Fiorida that is not only surrounded by water but aiso deeply affected by weather-related events
such as hurricanes and floods. Through the films, the audience will become aware of the
imporiance that ecological and environmental issues have in everyday life.

FY2006-2006 Tourist Deveiopment Council Grants Program Application Page & TRE-BE



PROJECT EXPENSE BUDGET (2004-2005) |

List all project related expenses. Round amounts to the nearest dollar {do not show cents). Provide an additional sheet with an itemized budget

for any items in the “Other Costs” calegory above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL

T™DC

CASH GRANT CASH *IN-KIND
EXPENSES DoLLARS + MATCH CONTRIBUTIONS

ORGANIZATION’S PERSONNEL

ADMINISTRATIVE:  NUMBER OF EWPLOYEES! 3 15,200 1,000 14,200 10,000

A':!i'rls*nc: NUMBER OF ARTISTS: 2 14,000 14,000

TECHNICAL: Numeer o Ewpiovess: 10 14,100 14,100 8,000
OUTSIDE ARTISTIC FEES: NUMBER OF ARTISTS! 4 10,000 10,000
OUTSIDE OTHER FEES:  NUMBER OF EMPLOYEES: 2 2,500 2,500
MARKETING/PUBLICITY 4.000 1,850 2,150 4,000
PRINTING 3,100 3,100
POSTAGE 2,700 2,700
IN COUNTY TRAVEL -
OUT OF COUNTY TRAVEL 2,400 2,400
EQUIPMENT RENTAL 15,000 15,000
EQUIPMENT PURCHASE
SPACE RENTAL
INSURANCE
UTILITIES
SUPPLIES/MATERIALS
OTHER COSTS (ITEMIZE BELOW):

Hotel Rooms 4,000 4,000

Permits 3,000 3,000

Contingency 10,000 10,000
o e T e 2050 )
) on S 145 on PAGE ) 100000 2850  o7is0
{46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed

(MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. 22,000

47} TOTAL PROJECT EXPENSES $122,000 [/ Sum of #45 Cash & #46 Inkind

{MUST EQUAL #51 ON PAGE 7)

~in-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third
parties which consist of real property or the value of goods and services.

FY2005-200¢ Tourist Development Counchi Grants Program Application

Page 7
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4

= Eor NEW/FIRST TIME and ONGOING Projects, “Grant Amount Reguesied” may not exceed request cap which is based on Totai Project

Budgei {cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up fo 85,000
DivisionB - Total Project Budget of $56,001 - $260,000 may request up to $1E.000
DivisionC - Total Project Budget above $250,000 may request up to £25.000

PROJECT REVENUE BUDGET (2004-2005)

List all project related revenues. Round amounts to the pearest dollar (do not show cents). Provide an additional sheet with an itemized budget
for any items in the “Other Revenues™ category above $8,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 15,000
CONTRACTED SERVICES
TUITIONS
CORPORATE SUPPCRT 66,000 3,000 Miami Herald/PSAs
FOUNDATION SUPPORT 7.000
PRIVATEANDVIDUAL SUPPORT Directors/StafffVolunteers/Technical

19,000 : Support

GOVERNMENT GRANTS — {IDENTIFY SOURCE}

FEDERAL

STATE

LocAL M-D CAC Community

7,500

APPLICANT CASH ON HAND

1,650

OTHER REVENUES (ITEMIZE BELOW):

{48} GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE T)

2,850 /

{49) TOTAL CASH REVENUES
{MusT EQUAL #45 ON PAGE 7)

Vel
100,000L"]

{50) TOTAL IN-KIND CONTRIBUTIONS
(MUST EQUAL #46 ON PAGE7)

22000

{5%) TOTAL PRCJECT REVENUES
(MUST EQUAL #47 ONPAGE7)

*$122,000 ‘/ *Sum of #42 Cash & #50 In-kind

FY2005-2006 Teurist Development Council Grants Program Application
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Miami-Dade Coun'ty Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Ttem No.: E-1
ORGANIZATION: ART + Gallery, LLC GRANT REQUEST: $25,000
‘T o Sal Dali: M Sl RECOMMENDATION:
TI LE F EVENT: Salvatore Dali: Monumental Sculptures DEFERRED

EVENT CATEGORY: Special Events/Promotions

FUNDING CATEGORY: First Time

FUNDING YEAR: 1st

STATUS: For Profit
DATE(S) OF EVENT: October 4, 2005 - April 30, 2006

EVENT LOCATION: Village at Merrick Park (outside) and ART + Gallery (inside)

DESCRIPTION:

Funds are requested to support the Salvador Dali: Monumental Sculptures exhibition. 15 of the surrealist master's large-scale
sculptures will be displayed among the Juxorious gardens of the Village of Merrick Park, while inside the spacious ART + third
floor galleries an additional 20 smaller but equally famous pieces will be showcased. The recent centennial of his death has
reignited a Dali Vogue, Monumental Sculptures will be running from October 2005 through May 2006 - enough time for art
aficionados, visitors and residents alike to get their fill of this eccentric art genius.

HOTEL CONFIRMATION:
N/A

OUTSIDE MEDIA:
pending

PREVIOUS TDC FUNDING:
N/A

OTHER GOVERNMENT FUNDING:
N/A




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: F-1
ORGANIZATION: Orange Bowl Committee, Inc., The GRANT REQUEST: $25,000

RECOMMENDATION: $10,000

TITLE OF EVENT: 2006 FedEx Orange Bowl

EVENT CATEGORY: Sports

FUhTmG CATEGORY: Continuing

FUNDING YEAR: 3rd

STATUS: Non-Profit
DATE(S) OF EVENT: December 28, 2005 - January 3, 2006

EVENT LOCATION: Various locations throughout South Florida

DESCRIPTION: .
Funds are requested to support the 2006 FedEx Orange Bowl] will be played on January 3, 2006 at Pro Player Stadium in Miami,

Florida. It is estimated that over 70,000 college football fans will travel to South Florida to root on their team. The game will be
televised nationally on ABC Television Network (25 million viewers). and on the radio by ESPN Radio (10 million listeners).

HOTEL CONFIRMATION:
Sheraton Bal Harbour (1400 roomnights); Wyndham Miami Beach (375 roomnights)

OUTSIDE MEDIA:
T.V: ABC Sports
Radio: ESPN Radio

PREVIOUS TDC FUNDING:
$17,000 (04-05); $12,500.03-04)

OTHER GOVERNMENT FUNDING:
Miami-Dade County CBO - $130,000
City of Miami Beach - $25,000/pending




" FY 2005-2006 TOURIST DEVELOPMENT
Miami-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS COUNCIL GRANTS PROGRAM
FY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION -

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suile 625 + Miami, FL 33128 Tncloﬁ.

Phone: (305) 375-5002 + Fax: (305) 375-3068
email: pdb1@miamidade.gov

QUARTERICATEGORY
(1) Please check one: "1 First Quarter (10/01/05-12/21/05) [] Third Quarter (04/01/06-06/30/06}

j Second Quarter (01/01/06-03/31/06) [ ] Fourth Quarter (07/01/06-09/30/06)
(2) Please check one: Sports [J speciai Events/Promotions [] Television

ORGANIZATION AND CONTACT INFORMATION
{3) Organization Name (exactly as it appears on Articles of incorporation):
Orange Bowl Committee, Inc.
_ Organization Address: 703 Waterford Way, Suite 590

City: Miami State: FL  Zip: 33126 Website: www.orangebowl.org
(4) Applicant Institution Type: (] Culturat Non-Cultural
(5) Corporate Status: Non-Profit [ ] For Profit (6) Year of Incorporation: 1947
(7) FEME: 59 - 0384382 (8) State of Incorporation: Florida
(9) Required Pre-application Consultation: Date: Time: _
(10) Name: Phillip Rich Mr. [Mrs. [Ms. [Miss []Dr
Title: Manager of Executive Administration Phone (day): (305) 341 -4722 ext.

Email: prich@orangebowl.org  Fax: (305) 341 -4783  Phone (cther): (305) 341 - 4700 ext.

PROJECT INFORMATION
(11) Project Title: 2006 FedEx Orange Bowl
(12) Starting and Ending Dates: December 28, 2005  (13) Starting and Ending Times: 1/3 8-12:00AM

(14) Address or Location of Project: Various South Florida Locations

(15) Municipality in which project will take place (use codes): Primary: # 01 Secondary; # 12__

01 Miami 08 Opa-Locka 15 West Miami 22 Medley 29 Islandia

02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny isles Beach

03 Coral Gables 10 Homestead |7 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah |1 Miami Shores 18 El Portal 25 Sweetrwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami |3 Bay Harbor Island 20 Pinecrest 27 Hialeah Gargens 34 Dorzl

07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 99 Unincorporated

(16} Miami-Dade Commission District: # 05 Florida State Senate District: =~ # 38
Florida State House District: # 107 U.S. Congress District: # 18

{Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: White, Not Hispanic [ Hispanic [_] Caribbean [_] General (no specific empha-

(check only one) ] Black, Not Hispanic [ | Asian [[] Other (specify):
i1-3) Expected Participation (number of individu-  attending Total: 9000  Performing/Participating Total: 800
Children: N/A Children: N/A
{19) Primary Population: 1 Children [] At-Risk Youth/Adults [ ] Persons with Disabilities

TDC-06

FY2005-2006 Tourist Development Councit Grants Program Appilication Page 1



Miami Beach VCA | 100.000 | 100,000 |

PROJECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE CRDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s}
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc,,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include
details about the project’s implementation strategies and accompanying timeiine.
: : USE THIS SPACE ONLY

FY2005-2006 Tourist Developtnens Council Grants Program Application Page 3 TE'BE



-

A South Florida tradition in its 72nd year, the Orange Bowl Festival is an annual community and fam-
ily-oriented tourism and business building series of sports and entertainment activities that lead up to
the FedEx Orange Bowl, a premier Bowl Championship Series college football game. The Orange
Bowl Festival begins on December 28, 2005 and runs through the Fed Ex Orange Bowl game on
January 3, 2006.

This year's game will feature Florida State University against Penn State University. The host hotels
in Miami-Dade County are the Sheraton Bal Harbour (1400+ Room Nights) Ritz-Carlion, Key Bis-
cayne (200+ Room Nights), Wyndham Miami Beach (300+ Room Nights). This year game will bring
to town over 50,000 people from Northern Florida and the multitude of Penn State loyalists from
around the country.

In addition to the Orange Bowl Committee’s marketing efforts, the FedEx Orange Bowl will once
again, receive national television coverage from ESPN, CNNSI| and Fox Sports. The sports - ori-
ented networks will have continuous coverage of Orange Bowl activities during the teams’ stay in Mi-
ami. '

(34) Briefly describe your marketing strategy in as much detail as possible using only this space. What
specific efforts. will be made to generate tourism (i.e. program content, promotional efforts, site,
special incentives). You may attach a copy of your marketing plan or press kit, if available.

FY2006-2006 Tourist Deveiopment Council Grants Prearam Applicetion Page 4 ' TLC-06



ENSE BUDGET (2004-2005)
ec. Round amounts to the nearest dollar {do not show cents). Frovide an additional sheet with an itemized
budget for any itemns in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

List all project related expens

ToTaL TDC
CasH GRANT CASH *IN-KIND
EXPENSES = DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE: NUMBER OF EMPLOYEES: 34 1,200,000 1,200,000
ARTISTIC: NUMBER OF ARTSTS: 127,000 127,000
TEC;HNICAL: NUMBER OF EMPLOYEES! 14 560,000 560,000
OUTSIQE ARTISTIC FEES: NUMBER OF ARTISTS: )
OUTSIDE OTHER FEES: NUMSER OF EMPLOYEES:
MARKETING/PUBLICITY 745,000 25,000 720,000
PRINTING
POSTAGE 91,000 91,000
I COUNTY TRAVEL
OUT OF COUNTY TRAVEL 200,000 200,600
EQUIFMENT RENTAL 260,000 260,000
EQUiPMENT PURCHASE
SPACE RENTAL 550,000 550,000
INSURANCE 200,000 200,000
UTILImES
SUPPLIES/MATERIALS 534 600 534,000
OTHER COSTS (ITEMIZE EELOW);
Payment to Teams 4,600,000 4,600,000
Signage 80,000 80,000
Halftime/Pre-Game 338,000 338,000
Hospitality £50,000 650,000
Professional Services 250,000 250,000
SR SMOUNT REQUESTED
(45) fﬁuzftagff;fg‘u";ﬁ?f 10385000 | _ 25,000 , 10384975
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed
{MUST EQUAL #50 ON PAGE 8} 25% of the Total Cash Expenses.
“”’fﬂf&’l’f&ﬁ‘é’l?ﬁ‘;ii‘“s $10385000 Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)

Division A - Total Preject Budget of $50,000 or less may request up to $5.000
Division B - Total Project Budget of $50,001 - $250,000 may reguest up to $15.000
Division C - Total Project Budget above £250,000 may request up to $£25.000

Pzge & TDC-06
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PROJECT REVENUE BUDGET (2004-2005)

List all project related revenues. Round amounts to the nearest dollar {do not show cents). Frovide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

CASH INCOME IN-KIND VALUE IN-KIND SOURCE
ADMISSIONS 7.300.000
CONTRACTED SERVICES
TUITIONS
CORPORATE SUPPORT 1844 250
FOUNDETION SUPPORY
PRlVATEIiNDIVtDUAL SUPPORT
(GOVERNMENT GRANTS — (IDENTIFY SOURCE)
FEDERAL
STATE
Locat  MDC. CMB. VCA 248,750
APPLICANT CASH ON HAND
OTHER REVENUES (ITEMIZE BELOW):
Television -~ Commercial Buyback 560,000
Licensing/Merchandising 180,000
Suites/Parking 247 000
(48) GRANT AMOUNT REQUESTED
{(MUST EQUAL #44 ON PAGE 7) 25,000
(49) TOTAL CASH REVENUES
{MUST EQUAL #45 ON PAGE 7} 10385000
{56) TOTAL IN-KIND CONTRIBUTIONS
{(MUST EQUAL #46 ON PAGE 7}
(51) TCTAL PROJECT REVENUES * .
(MusT EQUAL 647 ON PAGE 7) $10385000 *Sum of #49 Cash & #50 In-kind
FYZ2005-2006 Tourist Development Council Grants Frogram Application Page 9 Tn l:-uﬁ



Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: F-2
ORGANIZATION: United States Tennis Association GRANT REQUEST; $25,000
' . . . _ RECOMMENDATION:
TITLE OF EVENT: Orange Bow] International Tennis Championship DEFERRED

EVENT CATEGORY: Sports

FUNDING CATEGORY: Continuing

FUNDING YEAR: 2nd
STATUS: Non-Profit
. DATE(S) OF EVENT: December 2 - 10, 2005

EVENT LOCATION: Key Biscayne, Crandon Park Tennis Center

"DESCRIPTION: _

‘Funds are requested to support the 2005 Orange Bow! International Tennis Championships. The Tennis Championships is an
annual event held in Key Biscayne. The events attract more than 900 participants from 70 different countries and nearly 10,000
spectators.

HOTEL CONFIRMATION:
Pending

OUTSIDE MEDIA:
Pending -

PREVIQUS TDC FUNDING:
$12,500 (03-04); (815,000 (02-03) - End of Cycle); $20,000 (01-02); $20,000 (00-01); $25,000 (99-00); $25,000
(98-99)

OTHER GOVERNMENT FUNDING:




Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: G-1

ORGANIZATION: PR Racing, Inc. GRANT REQUEST: $25,000

RECOMMENDATION: $15,000

TITLE OF EVENT: ING Miami Marathon and Half-Marathon

EVENT CATEGORY: Sports

FUNDING CATEGORY: Continuing

FUNDING YEAR: 3rd

STATUS: For Profit
DATE(S) OF EVENT: January 27-29, 2006

EVENT LOCATION + Streets of Miami and Miami Beach

DESCRIPTION:

Funds are requested to support the annual ING Miami Marathon and Half-Marathon, a 26.2 mile and 13.1 mile running race
which will take place on January 29, 2006, on the streets of Miami and Miami Beach starting at the American Airlines Arena
and finishing at Bayfront Park. This race attracts participants from all over the world with 70% of them coming from outside
Miami-Dade and creating over a cumulative economic impact of $36 million. Race weekend also includes a Kick-Off Party, the
Health & Fitness Expo, a Pasta Party and a Post-Race Celebration at Bayfront. This is a 26.2 mile moving block party, which
showcases to the world the best of Miami-Dade.

HOTEL CONFIRMATION:
Hyatt (650 roomnights)

OUTSIDE MEDIA:
T.V.: NBC 6, Telemundo, Comcast
Print: The Miami Herald, Sun Sentinel, Runners World Magazme

PREVIOUS TDC FUNDING:
$10,000 (04-05); $10,000 (03-04)

OTHER GOVERNMENT FUNDING:
Miami Beach VCA - $30,000




EY 2005-2006 TourisT DEVELOPMENT
- MiamI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS COUNCIL GRANTS PROGRAM

FY 2005-2006 TouRisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 « Miami, FL 33128
Fhone: (305) 375-5082 + Fax: (305) 375-3068 »
L ]

email: ndb1@miamidade.gov

QUARTERICATEGO RY

(fl) Please check one: [_] First Quarter (10/01/04-12/31/04) [] Third Quarter (04/01/05-06/30/05)
Second Quarter (01/01/05-03/31/05) [l Fourth Quarter (07/01/05-09/30/05)
(2) Please check one: [X Sports [J Special Events/Promotions [l Television

ORGANIZATION AND CONTACT INFORMATION

{3) Organization Name (exactiy as it appears on Articles of Incorporation):

PR Racing, Inc.
Organization Address: 8879 SW 131 St
City: Miami State: FL . Zip: 33176 Website: www.ingmiamimarathon.com
(4) Applicant Institution Type: [ Cultural Non-Cultural
{5) Corporate Status: [ | Non-Profit [X For Profit (6) Year of Incorporation: 2002
(7)FEW: 71 - 0889053 (8) State of Incorporation: Florida
{9) Required Pre-application Consultation: Date: 09/13/04  Time: 11:00am
(10} Name: Gaby Pozo [(dmr. XMrs. [OMs. [IMiss []Dr.
Title: CFO Phone (day): (305) 278 . 8668 ext. n/a

Email: gpozo@prracingevents.com  Fax: (305) 278 -4166  Phone (other): (305) 992 - 1752 ext. n/a

PROJECT INFORMATION

(11) Project Title: ING Miami Marathon and Half-Marathon

(12) Starting and Ending Dates: 01/27/06 to 01/29/06 (13) Starting and Ending Times: various
(14) Address or Location of Project: Streets of Miami and Miami Beach

(18) Municipality in which project will take place (use codes):  Primary: # 01 Secondary: # 02

01 Miami 08 Opa-Locka I5 West Miami 22 Medley 29 Islandia

02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach

03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes

04 Hialeah 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay

05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miami Gardens

06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Dorat

07 North Miami Beach 14 Surfside 2| Indian Creek Viliage 28 Aventura 99 Unincorporated

(16) Miami-Dade Commission District: # 2 Florida State Senate District: # 36
Florida State House District: #118 U.S. Congress District: # 21

(Please call the Miami-Dade County Elections Board at (305) 375-4600 for assistance with district information.}

(17) Primary Audience: [ ] White, Not Hispanic [} Hispanic [ | Caribbean General (no specific emphasis)

{check only one) [T Black, Not Hispanic [ ] Asian ["] Other (specify):
(18) Expected Participation (number of individuais):  Attending: 16,300 Performing/Participating: 12,500
(19) Primary Population: [ ] Children - [ ] At-Risk Youth/Adults [ ] Persons with Disabilities
(check only one) ["] Senior Citizens [T Minorities General (no specific emphasis)

FY2005-2006 Tourist Development Councit Grants Program Application Page 1 TRE-0%



PROJECT DETAILS '

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an attractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project’s production and, if so, who? Include

detalls about the project’s implementation strategies and accompanying timeline.
USE THIS SPACE ONLY

T}ie ING Miami Marathon and Half-Marathon is a 26.2 and 13.1 mile run that starts at the American Airlines
- Arena and heads to Miami Beach over the MacArthur Causeway. Once the runners reach Miami Beach, they
will head down to South Pointe and then north through Ocean Drive. They will exit Ocean Drive through 14%
Street to Washington, then north to Dade Blvd where they will then head west and exit the Beach through Ve-
netian Causeway. As soon as they reach Miami, half-marathon runners will finish in front of Bayfront Park, as
marathon runners continue on their second half by going into the Grove and back. The course will be lined with
spectators and local high school cheerleaders rooting on all participants on their journey. This year, the race
weekend will kick-off with a Celebrity studded 5K race to take place solely within the City of Miami Beach.
This 5K will be held on January 28, 2006 with a 7:30am start and a Finish Line Celebration taking place at South
Pointe Park and Nikki Beach.

The ING Miami Marathon and Half-Marathon has been designed to be a world-class event attracting people
from all over the nation and the world. The event’s first three years were highly successful, attracting partici-
pants from all 50 states and over 49 countries. The events also produced incredible media coverage with 168.26
million combined impressions which included a 1 hour program on NBC6 as well as pre-race and post race event
TV coverage. The marathon has already established itself as the destination marathon to South American and
Caribbean runners, as well as throughout the US. The 2006 event is expected to grow to 12,500 (including an
additional 2,500 for the 5K event on Saturday). While 40% of the marathon race will take place in Miami
Beach, most of the half-marathon (approx 90%) and the entire 5K will take place here. The prospect of running
through the Art Deco district and Ocean Drive has amateur runners from all over the nation and abroad coming
to participate. Miami Beach is a major attraction as part of the race, and as part of the mini-vacation runners like
to make of their marathon journeys. This marathon is being marketed as a destination marathon and as such the
key is Miami Beach. And this is the reason why the course was designed to run through Miami Beach first
making this the main course for half-marathoners.

‘ MARATHON WEEKEND EVENTS
Health & Fitness Exposition - Miami Convention Center

° Friday January 27, 2006
) Saturday January 28, 2006
Kick-Off Party — Location TBA
. Friday January 27, 2006
Tropical 5K — MacArthur Causeway
. Saturday January 28, 2006
Pasta Dinner — Hyatt Regency Hotel
‘ . Saturday January 28, 2006
Miami Marathon and Half Marathon — Miami & Miami Beach
. Sunday January 29, 2006
Post-Race Party at Bayfront Park
. Sunday January 29, 2006

FY2005-2008 Tourist Development Council Grants Program Application Page 3 TI=~.5



PROJECT EXPENSE BUDGET (2005-2006)

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

ToTAL TDC
CasH GRANT CasH *IN-KIND
_ EXPENSES = DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL .
ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 3 88,000 0 88,000 0
ARTISTIC: NUMBER OF ARTISTS! 10 23,250 0 23,250 0
T_?ECHNICAL: ~ NUMBER OF EMPLOVEES: 3 188,000 0 198,000 0
QuTSIDE ARTISTIC FEES:  NUMBER OF ARTISTS: 0 0 0 0 0
OuTsIDE OTHER FEES: Nuwmesr of EmpLovees: 46 50,200 0 50,200 25,000
MARKETING/PUBLICITY 177,500 0 177,500 ' 76,200
PRINTING 44,500 0 44 500 0
POSTAGE 5,000 0 5,000 . 0
IN COUNTY TRAVEL 0 0 0 0
OUT OF COUNTY TRAVEL 9,000 9,000 40,750
EQUIPMENT RENTAL 68,885 0 68,985 9,200
EQUIPMENT PURCHASE 0 0 0
SPACE RENTAL 44 980 0 44 980 7,000
INSURANCE 2,000 0 2,000 0
UTLITIES 0 0 0 0
SUPPLIES/MATERIALS 142 005 25,000 117,005 43,250
OTHER COSTS (ITEMIZE BELOW):
General & Administrative Expenses 32,500 0 32,500 0
Timing & Scoring 37,825 0 37,825 500
Volunteer Organizations . 14,500 0 14,500 0
Prize Purse 37,450 0 37,450 8,300
County & City Services 46,750 0 46,750 22,250
0 SEANT AOUNT KEQUESTED 26,000
et o AR B 1,022,445 25000 , 997,445
(46) TOTAL *IN-KIND CONTRIBUTIONS Note: In-kind Contribution must not exceed 232.450
{MUST EQUAL #50 ON PAGE 8) 25% of the Total Cash Expenses. ’
“n (T&Ts?léoﬁ&'ﬁg:%g;‘SEs 1,254,895 Sum of #45 Cash & #46 In-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third par-
ties which consist of real property or the value of goods and services.

* For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested” may not exceed request cap which is based on Total Project
Budget (cash expenses + no more than 25% in-kind)
Division A - Total Project Budget of $50,000 or less may request up to $6,000
Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000
DivisionC - Total Project Budget above $250,000 may request up to $26,000

FY2005-2006 Tourist Development Council Grants Program Application Page 7 T8E-05



PROJECT REVENUE BUDGET (2004-2005)

List all project related revenues. Round amounts to the nearest doliar {do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Revenues” category above $5,000. NOTE: Total project expenses and revenues must equal.

ADMISSIONS

CONTRACTED SERVICES

TuITioNs

CORI;’DRATE SUPPORT

FouﬂDATlou SUPPORT

PRW}ATEIINDMDUAL SUPPORT
GOVERNMENT GRANTS ~ (IDENTIFY SOURCE)

FEDERAL

CASH INCOME

458,025

455,420

IN-KIND VALUE

189,500

IN-KIND SOURCE

University of Miami, NBC6, Comcast,
AA, Hyatt, Publix, Gatorade

4,000

STATE

LocAL VCA

30,000

APPLICANT CASH ON HAND

OTHER REVENUES (ITEMIZE BELOW):

Expo

22,500

Licensing

13,000

Pasta Party

14,500

42 950

City of Miami, Miami Dade County

City/County Services

(48) GRANT AMOUNT REQUESTED
{MUST EQUAL #44 ON PAGE 7)

25,000

(49) TOTAL CASH REVENUES
(MusST EQUAL #45 ON PAGE 7)

(50) TOTAL IN-KIND CONTRIBUTIONS
{MUST EQUAL #46 ON PAGE 7)

(51) TOTAL PROJECT REVENUES
(MUST EQUAL #47 ON PAGE 7)

1,022,445

232,450

*$1,254,895

*Sum of #49 Cash & #50 In-kind

FY2005-2006 Tourist Developrnent Council Grants Program Application
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Miami-Dade County Department of Cultural Affairs
FY2005-06 Tourist Development Council - Second Quarter

Agenda Item No.: G-2

ORGANIZATION;: Premiere Racing, Inc. GRANT REOQUEST: $5,000

L RECOMMENDATION: $10,000
TITL_E OF EVENT: Miami Race Week 2006

EVENT CATEGORY: Sports

FUNDING CATEGORY: Continuing

FUNDING YEAR: 2nd

STATUS: For Profit
DATE(S) OF EVENT: March 6-12, 2006

EVENT LOCATION: Shake-A-Leg Miami/Miami Beach Marina/Biscayne Bay

DESCRIPTION:

Funds are requested to support Miami Race Week 2006 - an international sailing regatta. Premiere Racing Inc., the event
organizer, will promote and manage four-six days of sailboat racing and shoreside activities that will feature racing on both
Biscayne Bay and in ocean waters off Miami and Miami Beach. This is an international event, with boat owners and crews
traveling to Miami from foreign countries and across the United States.

HOTEL CONFIRMATION: _
The Hotel of South Beach, Doubletree Coconut Grove (25 roomnights), The Avalon, The South Seas

OUTSIDE MEDIA:
T.V.: The Sailing Channel

PREVIOUS TDC FUNDING:
$6,000 (04-05)

OTHER GOVERNMENT FUNDING:
N/A




MiamI-DADE COUNTY DEPARTMENT OF CULTURAL AFFAIRS FY 2005-2006 TOURIST DEVELOPMENT
FY 2005-2006 TourisT DEVELOPMENT COUNCIL GRANTS PROGRAM APPLICATION CounciL GRANTS PROGRAM

Program Administrator: Nikenna Smart-Benjamin
111 NW 1st Street, Suite 625 © Miami, FL 33128
Phone: (305) 375-5092 0 Fax: (305) 375-3068 —

email: ndb1@miamidade.gov

QUARTER!CATEGORY

(1) Please check one: [} First Quarter (10/01/05-12/31/05) ] Third Quarter (04/01/06-06/30/06)
' X Second Quarter (01/01/06-03/31/06) [C] Fourth Quarter (07/01/06-09/30/06)

(2) Please check one: X Sports

[[] Special Events/Promotions [1 Television

ORGANIZATION AND CONTACT INFORMATION

{3) Organization Name (exactly as it appears on Articles of Incarporation}:
PREMIERE RACING, INC.
Organization Address: 41 Elm Street / 67B Front Street

City: Marblehead State: MA  Zip: 01945 Website: www.Premiere-Racing.com
(4) Applicant Institution Type: [] Cultural X Non-Cuttural
(5) Corporate Status: [ ] Non-Profit X For Profit (6) Year of Incorporation: 1996
(7) FEw: 04 - 3308572 (8) State of Incorporation: MA
(9) Required Pre-application Consultation: Date: Sep-Oct 05  Time: various phone calls (out of state)
~ {10) Name: Peter S. Craig XMr. [mrs. [JMs. [JMiss [ ]JDr.
Title: President Phone (day): (781) 639 - 9545 ext.
Email: Peter@Premierg-racing.com Fax: (781) 639 - 9545  Phone (other): (N/Q) - ext.

PROJECT INFORMATION

(11) Project Title: Miami Race Week 2006

(12) Starting and Ending Dates: March 6 — 12, 2006  (13) Starting and Ending Times: 8:00AM - 9:00PM
(14) Address or Location of Project: Shake-A-Leg Miami / Miami Beach Marina / Ocean / Biscayne Bay

{(15) Municipatity in which project will take place (use codes}): Primary: # 01 Secondary: # 02
01 Miami 08 Opa-locka 15 West Miami 22 Medley 29 Islandia
02 Miami Beach 09 South Miami 16 Florida City 23 North Bay Village 30 Sunny Isles Beach
03 Coral Gables 10 Homestead 17 Biscayne Park 24 Key Biscayne 31 Miami Lakes
04 Hialeah . 11 Miami Shores 18 El Portal 25 Sweetwater 32 Palmetto Bay
05 Miami Springs 12 Bal Harbour 19 Golden Beach 26 Virginia Gardens 33 Miarni Gardens
06 North Miami 13 Bay Harbor Island 20 Pinecrest 27 Hialeah Gardens 34 Dorsl
07 North Miami Beach 14 Surfside 21 Indian Creek Village 28 Aventura 89 Unincorporated
(16) Miami-Dade Commission District: # 5 Florida State Senate District: # 35
Florida State House District: # 107 U.S. Congress District: # 18

{Please call the Miami-Dade County Eiections Board at (305) 375-4600 for assistance with district information.)

(17) Primary Audience: [} White, Not Hispanic [ Hispanic [ ] Caribbean X General (no specific emphasis)

(check only one) [ Black, Not Higspanic [_| Asian [] Other (specify):
E"_s\) Expected Participation (number of individu-  attending Total: 1,480  Performing/Participating Total: 1,200
| Children: 200 Children: 50
(19) Primary Population: [_] Children [] At-Risk Youth/Adults [ ] Persons with Disabilities
{check only one) [] Senior Citizens (] minorities X General (no specific emphasis)

FY2005-2006 Tourist Develop C ] Program Application Page 1 corrected ) TEC-86




PROJ ECT DETAILS

PLEASE RESPOND TO THE FOLLOWING QUESTIONS IN THE ORDER IN WHICH THEY ARE LISTED.
~ Please do not exceed the space allotted.

(33) Briefly describe below your proposed project in a clear and concise narrative. In responding to
this question please answer the following questions with as much detail as possible. What is the
project? How will it attract tourists to Miami-Dade County? When will it take place? How many event(s)
are planned? Where will the event(s) take place? Who are the principal competitors, artists, etc.,
involved in the project? Why is this an aftractive project for the use of Tourist Development Council
funds? Are there other organizations involved in the project's production and, if so, who? Include
details about the project's implementation strategies and accompanying timeline.
USE THIS SPACE ONLY

WHAT: Miami Race Week is a major, international regatta for racing sailboats from 22 to 70 feet in
length, modeled after Premiere Racing’s acclaimed Key West Race Week.

HOW: The event will attract tourists to Miami-Dade County because Premiere Racing, the top
regatta management company in the United Sates, will promote and manage this event. We will
target the 300+ boat owners racing at the Key West event in January and other racing boat owners
across the country and around the world. Promotion will include cross promotion with the Key West
event, direct mail, web site, advertising and implementation of a structured public relations plan.
Some local boats will also compete, but historically, mid and late winter racing in Florida has great
appeal for U.S. and foreign boats alike. Based on last year's attendance, and the longer term history
of Key West, the 2006 event will draw even more competitors from across the country and overseas.
The gap between Key West Race Week and Miami Race Week is ideal for Key West participants,
industry representatives, sponsors and race committee personnel.

WHEN: Race Dates are March 9-12, 2006. Registration, weigh-in and the first evening social
will begin on March 8. Practice racing and event set-up will begin as early as March 5. Nine races are
scheduled to take place during the four day period. This year the Transpac 52 Global Championship
will begin racing earlier on March 6. This is a unique part of the 2006 event. These are international
grand-prix boats, and will bring additional high profile attendees and media attention.

WHERE: Racing will take place in ocean waters off Miami and Miami Beach and in Biscayne
Bay. Dual race headquarters will be located at the Shake-A-Leg facility (2620 S. Bayshore Drive) and
Miami Beach Marina (600 Alton Road).

WHY: This is an attractive project for the use of TDC funds because an annual sailboat racing
event of this magnitude will atiract up to 2,500 affluent consumers to Miami during this time frame. A
top caliber, international sailing regatta will promote the destination not only for those in attendance at
the event, but as a destination location for the affluent cliental throughout the year. Photojournalists
produce high quality visuals of racing, many of which include the Miami / Miami Beach skyline and
beaches. Media coverage and photos are seen in high end publications around the world. (Reference
# 36 for more details.) Television coverage on the Sailing Channel (page 4) will enhance the
exposure of Miami in Europe.

PRODUCTION: There are no other organizations involved in the event production. Shoreside
activities include two reception and hospitality areas where registration, prizegivings and post racing
parties take place. Race Office headquarters and official notice boards are positioned at both
locations. One is at the Shake-A-Leg facility in Miami's Coconut Grove waterfront (2620 South
Bayshore Drive, Miami) and the other at the Miami Beach Marina (600 Alion Road, Miami Beach).
Premiere Racing’s staff and 80-90 volunteers will execute all shoreside operations and on water race
management. At the 2005 event, we achieved our goal of the achieving the professional standards
that Key West Race Week is known for.

FY2005-2006 Tourist Development Gouncil Grants Program Application FPage3 corrected TRE-B6
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PROJECT EXPENSE BUDGET (2005-2006) |

List all project related expenses. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an itemized
budget for any items in the “Other Costs” category above $5,000. NOTE: Total project expenses and revenues must equal.

TOTAL TDC
CasH GRANT . CasH *IN-KIND
EXPENSES =  DOLLARS + MATCH CONTRIBUTIONS
ORGANIZATION'S PERSONNEL
ADMINISTRATIVE:  NUMBER OF EMPLOYEES: 4 85,000 95,000
ARTtSTIC: NUMBER OF ARTISTS: 1 8,500 8,500
'EECHNICAL: NuMBER OF EMPLOVEES: 1 45,000 45,000
OUTSIDE ARTISTIC FEES: NUWBER OF ARTISTS: 1 10,000 10,000
OUTSIDE OTHER FEES: NumbER OF EMPLOYEES: 1 7,500 7,500
MARKETING/PUBLICITY - 36,000 3,000 33,000
PRINTING 12,500 , 1,000 11,500
POSTAGE 4,000 1,000 3,000
IN COUNTY TRAVEL 1,500 1,500
OUT OF COUNTY TRAVEL 6,500 ' 6,500
EQUIPMENT RENTAL / BOATS / FUEL 16,500 ) 16,500
EQUIPMENT PURCHASE 3,500 3,500
SPACE RENTAL 12,000 12,000
INSURANCE , 7,000 7,000
UTILITIES 2,500 2,500
SUPPLIES/MATERIALS 25,000 25,000
OTHER COSTS (ITEMIZE BELOW): ' -
Merchandise 15,000 15,000
Staff Housing — donated rooms 11,000(1)
Staff Housing — discounted rate* 22,000 22,000 8,500(2)
Staff Shirts / Uniforms 2,500 2,500
Sponsor Fulfillment
{e.g VIP boat, Banner tow, signage) , 15,000 15,000
Trophies ' 8,500 8,500
Boats ~ volunteer commitiee 16,000
Skippers’ Bags 3,000
{44) GRANT AMOUNT REQUESTED* _ 5.000
(MiusT EQUAL #48 ON PAGE 8) !
e cns 46 o PaSe.) 356,000 |_ 5000 . 351,000
(46) TOTAL *IN-KIND CONTRIBUTIONS " Note: In-kind Contribution must not exceed 26.500
(MUST EQUAL #50 ON PAGE 8) : 25% of the Total Cash Expenses. ’
(47) TOTAL PROJECT EXPENSES $392,500 i
{MusST EQUAL #51 ON PAGE 7) ! Sum of #45 Cash & #4686 in-kind

*In-kind contributions are the documented fair market value of non-cash contributions provided to the grantee by third parties which consist
of real property or the vaiue of goods and services.

(1) rooms donated by Host Hotels listed on Attachment 40A

(2) discount rooms in process of being secured ~ pumbers based on 160 room nights, with ave. discount $40/might

FY2004.2006 Tourist Development Council Grants Frogram Application Page7  corrected HE-b6



** For NEW/FIRST TIME and ONGOING Projects, “Grant Amount Requested™ may not exceed request cap which is based on Total Project

Budget {cash expenses + no more than 25% in-kind)

Division A - Total Project Budget of $50,000 or less may request up to $5,000

Division B - Total Project Budget of $50,001 - $250,000 may request up to $15.000

DivisionC - Total Project Budget above $250,000 may request up to $25000

PROJECT REVENUE BUDGET (2005-2006) ,

List all project related revenues. Round amounts to the nearest dollar (do not show cents). Provide an additional sheet with an iternized
budget for any items in the “Other Revenues” category above $5,0060. NOTE: Total project expenses and revenues must equal.

ADMISSIONS

CASH INGOME
94,000

CONTRACTED SERVICES

TUITIONS

CORPORATE SUPPORT

IN-KIND VALUE

IN-KIND SOURCE

FOUNDATION SUPPORT

PRIVATEANDIVIDUAL SUPFORT

GOVERNMENT GRANTS — (IDENTIFY SOURCE)

FEDERAL

STATE

LocaL

APPLICANT CASH ON HAND

14,500

OTHER REVENUES (ITEMIZE BELOW):

Sponsor Fees

160.000

Shoreside Fees

22,500

Merchandise

30,000

Publication Advertising

14,000

Industry Partner Program

13,000

Misc. Fees (late and boat rating fees)

4,000

Staff Housing (in kind-donated rooms)

11,060

Local Hotels (1)

Staff Housing (discounted rooms)

6,500

Local Hotels (1)

Boats — volunteer committee

16,000

Local Boat Owners

Skippers’ Bags

3,000

Nautigear

(48) GRANT AMOUNT REQUESTED
(MUST EQUAL #44 ON PAGE 7)

4,000

(49) TOTAL CASH REVENUES
(MUST EQUAL #4§ ON PAGE 7)

356,000

(50) TOTAL IN-KIND CONTRIBUTIONS
(MuUST EQUAL #46 ON PAGE 7}

36,500

(1)

Avalon Hotel, South Seas,
The Bently Hotels, Court-
vard by Marriott - 2° Ave ,
Doubletree Coconut Grove,
Part Central Hotel, Hotel of
South Beach, and Wynd-
ham Grand Bay.

—

{51) TOTAL PROJECT REVENUES
{(MUST EQUAL #47 ON PAGE 7)

392,500

“Sum of #49 Cash & #50 In-kind

FY2005-2006 Tourist Development Council Grants Program Application
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