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https://www.census.gov/library/stories/2019/03/one-year-out-census-bureau-
on-track-for-2020-census.html
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Highest HTCs & Internet: Getting The Right Messge 
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Lower-income adults are also more likely than those in 
higher-earning households to be smartphone only 
internet users.



 ISSUES INTO IMPACT 
OUTDOOR IMPACT CAMPAIGN         

CAMPAIGN ELEMENTS
• Roadside Billboards 
• Roadside Digital Billboards 
• Metrorail Shelter Billboards 
• Metrorail Interior Cards 
• Bus Shelter Posters 
• Cell Phone “Geo-Coded” Pop-Up Ads 
• Miami Beach Exclusive Bus Exterior Wraps 
• LED Trucks 
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NEW! Cell Phone  
“Geo-Coded” Pop-Up Ads
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CASE IN POINT



Enhancing Local and Regional Clusters of 
Stakeholders “Networked” to Create Systemic 
Initiatives.


Attorney General 
Florida

U.S. Attorney 
Southern 
Region 

State Attorney 
Miami-Dade

Local, State, 
and Federal Law 

Enforcement  
Agencies

Corporations & 
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Commerce and 
Industry

Non-Profit 
Collaborating 
Organizations

Public 
Agencies 

(including DCF), 
& State Managing 

Entities. 

Local & 
National  

Funding Agencies 
(VOCA, OVC) & 
Foundations

School Board 
and Educational 

Institutions

Training 
Organizations

Local, State, and 
U.S. Elected 

Officials

INDICATIVE “NET”

South Florida 
Behavioral 

Health & Other 
Health Network 

Providers

Local and 
National 

Call Centers & 
Hotlines

Sports & 
Entertainment 
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Celebrities

Hotels & 
Restaurant 

Associations

Ride-
Share &  

Transportation 
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Tech 
Partners 
THORN, 

Facebook



High Level Leader Round Table 

& Press Conference May 24, 2019



Community Working Groups Inaugural Planning Session. 
Creating a Networked “Delta Force” Engaging Local Experts. 

1. Marketing, Communications, PR & Media  
2. Corporate Partnerships, Sponsorships And Funding 
3. Victim Protection And Related Services 
4. Call Center And Helpline Services 
5. Victim Housing 
6. Victim Recovery And Transition 
7. Volunteers 
8. Community Events 
9. Training And Education 
10. Government Relations And Legislative Action 
11. Survivor-Led Solutions 
12. Victim Health and Well-Being Services 

GOAL: Locally-Informed, Nationally-Networked  
Breakthrough Solutions To End Trafficking. 

Almost 300 Local Organizations. 
12 Working Groups. 

ISSUES & SOLUTIONS - MEETING ONE 
CLICK HERE: 

https://docs.google.com/document/d/
1ku0qghwYRTe3knsCu8iGf-fyQfxfH0QXHdwF-

tnx8f0/edit?usp=sharing

https://docs.google.com/document/d/1ku0qghwYRTe3knsCu8iGf-fyQfxfH0QXHdwF-tnx8f0/edit?usp=sharing
https://docs.google.com/document/d/1ku0qghwYRTe3knsCu8iGf-fyQfxfH0QXHdwF-tnx8f0/edit?usp=sharing
https://docs.google.com/document/d/1ku0qghwYRTe3knsCu8iGf-fyQfxfH0QXHdwF-tnx8f0/edit?usp=sharing
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MONTHLY IMPACT COLLABORATIVES         

Convening up to and over 100 community partners each month to identify 
issues and breakthrough solutions to create impact and initiatives 


to advance key issues.
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WOMEN
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