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2007 Key Trade Statistics:

Total Total Rankw/ | Tradew/ | Rankw/ | Tradew/ | Outbound
Country GDP Exports Imports u.s. u.s. Miami Miami FDI
Brazil $1.8T $160B $1208 11th $508 1st $108 $1078B (Cum)
Colombia $319.58 $30B $31B 30th $188 3rd $4.88 $10B (Cum)
El Salvador $41.68 $3B $8B 58th $4.38 14th $1.6B  |-S50M (2006)
Guatemala $62.58 $6B $128 52nd $7.18 9th $2.1B  |$22M(2006)
Honduras $30.68 $58 $8B 50th $8.38 6th $3.88  |$13M(2006)

International Organization Key:

ADB: Asian Development Bank
AfDB: African Development Bank
APEC: Asia-Pacific Economic Cooperation
APT: Asia Pacific Telecommunity
ARF: ASEAN Regional Forum
ASEAN: Association of Southeast Asian Nations
Australia Group: Prevention of chemical and biological weapon proliferation
BCIE: Central American Bank for Economic Integration
BIMSTEC: Bay of Bengal Initiative for Multi-Sectoral Technical and Economic Cooperation
BIS: Bank for International Settlements
CACM: Central American Common Market
CAN: Andean Community of Nations
CARICOM: Caribbean Community and Common Market
CDB: Caribbean Development Bank
CE: Council of Europe
CERN: European Organization for Nuclear Research
CP: Colombo Plan
CPLP: Community of Portuguese Language Countries
CSN: Comunidad de Naciones Sudamericanas
EAS: East Asian Seas

EBRD: European Bank for Reconstruction and Development
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FAO: Food and Agriculture Organization

G-3: Colombia, Mexico and Venezuela

G-5: France, Germany, Japan, the United Kingdom, and the United States

G-7: Canada, France, Germany, Italy, Japan, the United Kingdom, and the United States

G-8: France, the United States, the United Kingdom, Russia, Germany, Japan, ltaly and Canada

G-10: Belgium, Canada, France, Germany, Italy, Japan, the Netherlands, Sweden, Switzerland, the United
Kingdom and the United States

G-15: Jamaica, Mexico, Argentina, Brazil, Chile, Peru, Venezuela , Algeria, Egypt, Kenya, Nigeria, Senegal,
Zimbabwe, India, Indonesia, Iran, Malaysia and Sri Lanka.

G-24: Intergovernmental Group of Twenty-Four on International Monetary Affairs and Development
G-77: Group of 77 at the United Nations

IADB: Inter-American Development Bank

IAEA: International Atomic Energy Agency

IBRD: International Bank for Reconstruction and Development (World Bank)
ICAO: International Civil Aviation Organization

ICC: International Chamber of Commerce

ICCt: International Council on Clean Transportation

ICRM: International Committee for Radionuclide Metrology

IDA: International Development Association

IEA: International Energy Agency

IFAD: International Fund for Agricultural Development

IFC: International Finance Corporation

IFRCS: International Federation of Red Cross and Red Crescent Societies
IHO: International Hydrographic Organization

ILO: International Labour Organization

IMF: International Monetary Fund

IMO: International Maritime Organisation

IMSO: International Mobile Satellite Organization

Interpol: International Criminal Police Organization

10C: International Olympic Committee

IOM: International Organisation for Migration

IPU: Inter-Parliamentary Union

ISO: International Organization for Standardization

ITSO: International Telecommunications Satellite Organization
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ITU: International Telecommunication Union

ITUC: International Trade Union Confederation

LAES: Latin American Economic System

LAIA: Latin American Immigration Association

MERCOSUR: Mercado Comun del Cono Sur (Southern Common Market)
MIGA: Multilateral Investment Guarantee Agency

MINURSO: United Nations Mission for the Referendum in Western Sahara
MINUSTAH: United Nations Mission for the Stabilization of Haiti

MONUC: United Nations Mission in the Democratic Republic of Congo
NAM: Nonaligned Movement

NEA: Nuclear Energy Agency

NSG: Nuclear Supplier Group

OAS: Organization of American States

OECD: Organisation for Economic Co-operation and Development

OIC: Organisation of the Islamic Conference

OIF: International Organization of Francophone’s

OPANAL: Agency for the Prohibition of Nuclear Weapons in Latin America and the Caribbean
OPCW: Organization for the Prohibition of Chemical Weapons

OSCE: The Organization for Security and Co-operation in Europe

Paris Club: 19 nations that strive to identify sustainable solutions for the payment difficulties
experienced by debtor nations

PBEC: Pacific Basin Economic Council

PCA: Permanent Court of Arbitration

PECC: Pacific Economic Cooperation Council

PIF: Pacific Islands Forum

RG: Rio Group

SAARC: South Asian Association for Regional Cooperation
SECI: Southeast European Cooperative Initiative

UN: United Nations

UN Security Council: United Nations Security Council
UNAMID: United Nations-African Union Mission to Darfur
UNCTAD: United Nations Conference on Trade and Development
UNDOF: United Nations Disengagement Observance Force

UNESCO: United Nations Educational, Scientific and Cultural Organization

5|Page



UNFICYP: United Nations Peacekeeping Force in Cyprus

UNHCR: United Nations Higher Commissioner for Refugees

UNIDO: United Nations Industrial Development Organization

UNIFIL: United Nations Interim Force in Lebanon

Union Latina: Organization founded to promote and disseminate the cultural heritage of the Latin World
UNITAR: United Nations Institute for Training and Research

UNMEE: United Nations Mission in Ethiopia and Eritrea

UNMIL: United Nations Mission in Liberia

UNMIS: United Nations Mission in the Sudan

UNMIT: United Nations Integrated Mission in Timor-Leste

UNMOGIP: United Nations Military Observer Group in India and Pakistan
UNOCI: United Nations Operation in Cote d'lvoire

UNOMIG: United Nations Observer Mission in Georgia

UNRWA: United Nations Relief and Works Agency for Palestine Refugees in the Near East
UNWTO: United Nations World Tourism Organization

UPU: Universal Postal Union

WCL: World Confederation of Labour

WCO: World Customs Organization

WFTU: World Federation of Trade Unions

WHO: World Health Organization

WIPO: World Intellectual Property Organization

WMO: World Meteorological Organization

WTO: World Trade Organization

2C: Zangger Committee
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COUNTRY BACKGROUND

Chief of State/Head of Government: President
Luiz Inacio Lula da Silva; elections to be held in 2010.

Government: Federal Republic
Capital: Brasilia

Major Cities: Brasilia, Fortaleza, Manaus, Recife,
Rio de Janeiro, Salvador and Sao Paulo.

Major Ports: Guaiba, llha Grande, Paranagua, Rio
Grande, Santos, Sao Sebastiao, and Tubarao

Alirports: 4,263 airports with 718 equipped with
paved runways.

Population (2008 est.): 191,908,598
Official Language: Portuguese

Currency: Real (BRL) has a current exchange rate of
$1 USD =1.599 BRL.

General Geography: Brazil is the largest country in
South America, with 8,456,510 sq km of land, located
on the eastern coast bordering the Atlantic Ocean.
Brazil also shares common boundaries with every
South American country except Chile and Ecuador.

TRADE AND COMMERCE ASPECTS
GDP (2007 est.): $1.836 trillion

Per Capita GDP (2007 est.): $9,700

Brazil Country Assessment
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Natural Resources: Bauxite, gold, iron ore, manganese, nickel, phosphates, platinum, tin, uranium,

petroleum, hydropower and timber.

Agricultural Products: Coffee, soybeans, wheat, rice, corn, sugarcane, cocoa, citrus and beef.

Types of Industries: Textiles, shoes, chemicals, cement, lumber, iron ore, tin, steel, aircraft, motor

vehicles and parts, other machinery and equipment.

International Organizations: AfDB, BIS, CAN (associate), CPLP, CSN, FAO, G-15, G-24, G-77,
IADB, IAEA, IBRD, ICAO, ICC, ICCt, ICRM, IDA, IFAD, IFC, IFRCS, IHO, ILO, IMF, IMO, IMSO,
Interpol, 10C, 10M, IPU, ISO, ITSO, ITU, ITUC, LAES, LAIA, Mercosur, MIGA, MINURSO,
MINUSTAH, NAM (observer), NSG, OAS, OPANAL, OPCW, PCA, RG, UN, UNCTAD, UNESCO,
UNFICYP, UNHCR, UNIDO, Union Latina, UNITAR, UNMEE, UNMIL, UNMIS, UNMIT, UNOCI,
UNWTO, UPU, WCL, WCO, WFTU, WHO, WIPO, WMO, WTO

Trade Agreements: As a part of Mercosur, Brazil has trade agreements with Bolivia, Chile,
Peru, Andean Community, India and Mexico. They have also negotiated partial agreements with
Suriname, Guyana, Colombia, Ecuador, Venezuela and Uruguay.
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Brazil Country Assessment

Trade Partners: U.S., Argentina, China, Netherlands, Germany, Mexico, Italy, Chile, Venezuela, South
Korea, France, Algeria, Nigeria and Japan.

Business Environment: Brazil currently ranks 122" out of 178 countries for ease of doing business as
published by The World Bank in 2008. This rank reflects the 152 days required to start a business in the
country. Currently, the major problem for the government continues to be the ability to control
inflationary pressures, which will play a large part in the upcoming elections. Brazil is also expected to be
affected by the slowing of the U.S. economy and lower sales to the EU, resulting in a slower growth
projection than developing countries in the Asian market. The government remains a large part of the
economy, making it difficult for new firms to enter the public sector without a local partner. Brazil
continues to be plagued with high crime rates, drug abuse, high unemployment and a large informal
market.

These factors, coupled with a complex tax system, make entering the Brazilian market a daunting task for
foreign firms. Companies must also consider the tariff barriers, informal costs and a lack of protection for
business and intellectual property rights. The use of a local agent is highly recommended to help navigate
the business environment. Much business in Brazil is based on personal relationships; therefore a visit to
the area should precede investment. Advantageous ways to invest in Brazil can begin with attending local
trade shows, developing relationships with agents or distributors or engaging in joint ventures with local
firms. A common challenge faced by firms seeking to export to Brazil is the ability to find one local
distributor to cover the vast market. Contracts with agents are entirely negotiable, and firms should
consult a local attorney prior to entering into an agreement, as terminating contracts can be costly.

In 2000, the Brazilian market became increasingly liberalized allowing foreign investors equal access to
certain industries, similar to domestic firms. Privatization has increased in many sectors including
petroleum, telecommunications, mining, power generation, and internal transport. Certain sectors still
remain restricted to foreign investment such as media, nuclear energy, health services, rural property,
fishing, mail and telegraph, aviation and aerospace. The government is currently considering extending
the media restrictions to cover Internet Service Providers (ISP) which will affect current investors in that
market.

According to the Foreign Trade Secretariat of the Ministry of Development, Industry and Foreign
Trade, tariffs have significantly decreased from 32% in 1990 to a Normal Trade Relations (NTR) rate of
11% in 2006. Despite these reductions, tariffs remain high for the region effectively providing protection
for local products. Imports are subject to three taxes including the Import Duty (1), Industrialized Product
Tax (IPI), and Merchandise and Service Circulation Tax (ICMS) in addition to other small taxes and fees.
Questions have been raised about whether Brazil is in compliance with WTO requirements regarding
imports; while the process for importing products into the country has improved, it still remains
complicated and subject to delays. The use of Free Trade Zones is beneficial, specifically the Manaus
Free Trade Zone which is the most important trade zone for U.S. companies, as trade protections have
recently been extended until 2013.

Travelers visiting Brazil from the U.S. require a valid Visa issued within 90 days of arrival. Attempting to
enter Brazil without proper documentation will likely result in denied access. It currently takes 15 days to
process a work permit from the time a completed application is received. There are currently seven
categories of visas available and specific information on the different types is listed at
http://www.braziltradenet.gov.br/CDINVESTIMENTO/?Ildioma=I.
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Brazil Country Assessment

EXPORTS AND IMPORT

Brazil currently has the 12" largest world economy with over $280 billion USD in annual trade. Total
trade with the U.S. topped $50 billion USD and gained Brazil a ranking of 11". South Florida traded over
$10 billion USD worth of products, showing a 21% increase from the previous year with Brazil and
maintaining their position as the number one trading partner with the region for fifteen years.

Exports from Brazil amounted to $160.6 billion USD for 2007 and were primarily sent to the U.S.
(17.8%), Argentina (8.5%), China (6.1%), Netherlands (4.2%) and Germany (4.1%). The main products
exported include: Transport equipment, iron ore, soybeans, footwear, coffee and automobiles. Products
arriving into the District of Miami from Brazil totaled $2.3 billion USD and included the following top
imports: Aircraft ($1B), cellular and landline phones & parts ($166M), imports of returned exports
($93M), handguns ($65M) and stone monuments and other similar artwork ($57M).

Imports to Brazil are estimated to total $120.6 billion USD for 2007 and originated from the U.S.
(16.2%), Argentina (8.8%), China (8.7%), Germany (7.1%), Nigeria (4.3%) and Japan (4.2%). The most
common items imported included: Machinery, Electrical and transport equipment, Chemical products,
Oil, Automotive parts and Electronics. Exports originating from Miami totaled $8.4 billion USD,
representing the largest trade with Brazil from any single customs district in the U.S. The primary
products exported included: Jet engines & parts ($1B), aircraft parts ($1B), computers ($843M), computer
parts ($752M) and electronic integrated circuits ($358M).

FOREIGN DIRECT INVESTMENT

Foreign Direct Investment (FDI) has increased significantly over the past years and continues to support
the balance of payments for Brazil. Investment activities are handled by the Ministry of External
Relations which hosts a website containing materials for potential investors (www.braziltradenet.gov.br).
Within this ministry, the Investment and Technology Transfer Promotion System for Companies (SIPRI)
in cooperation with the Trade Promotion Sections (SECOMS) provide assistance to incoming firms by
receiving their registration information from the website, and aiding them through the investment process.
In 2006, inbound FDI was estimated to reach $18 billion USD, with outbound exceeding this for the first
time with $26 billion USD. The largest investor in Brazil continues to be the U.S. followed by the
Netherlands, Cayman Islands, Spain, Canada and Mexico. Cumulative inbound FDI nearly reached $250
billion USD by year end 2007 with outbound investment totaling $107 billion USD. The following
industries are rapidly growing and ready for U.S. investment: Semiconductors, pharmaceuticals, software,
biomass and bioenergy and capital goods. Currently 16 Brazilian companies have a presence in South
Florida as shown in the 2008 Global Economic Impact Study.

RECOMMENDATION

A trade mission to Brazil would be highly recommended due to their continued rapid growth. While they
will certainly be affected by the global slowdown, their status as one of the BRIC’s (Brazil, Russia, India
and China) representing the worlds top developing nations, they are poised to continue on their path of
rapid expansion. With increased outbound FDI, Brazilian companies are actively investing outside their
home country. The difficulties associated with entering Brazil are typical of those encountered in
emerging markets and just require increased care when considering an investment. Brazil continues to be
a top trading partner with South Florida with over $10 billion USD last year alone. With extensive focus
on infrastructure development and improvement, companies have an opportunity to engage in public-
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Brazil Country Assessment

private partnerships to further develop this market. Brazil also continues to benefit from strong public and
private investment into the growing biofuel market, emerging as the world leader in this industry.
Significant partnership opportunities exist between the following:

e The Greater Miami Chamber of Commerce (GMCC) and the Brazilian-American Chamber of
Commerce of Florida;

e The International Trade Consortium and the Beacon Council with the Ministry of External
Relations (MRE) and Trade Promotion Sections (Secom);

e Miami Port Authority and the Port of Manaus and Port Authority of Santos;

e The Miami International Airport and Infraero, or Airport Authority of Brazil

The list below identifies expanding markets in Brazil and local South Florida companies that might
benefit from a trade mission to the area: *

— Transport Equipment: Streicher Mobile Fueling in Fort Lauderdale
(http://www.mobilefueling.com/about_company.htm);

— Chemical Products: Fassi Chemical in Sunrise
(http://www.thefassigroup.com/index_chemical.html);

- Oil: World Fuel Services Corporation in Miami
(http://www.wfscorp.com/wfscorp/index.jsp) and Oxbow Corporation in West Palm
Beach (http://www.oxbow.com/ContentPage.asp?FN=Home&ol ang=);

- Electronics/Semiconductors: Precision Trading Corporation
(http://precisiontrading.com/) and All American Semiconductor
(http://www.allamerican.com/);

— Pharmaceuticals: Noven Pharmaceuticals in Miami (http://www.noven.com/);

- Software: Ultimate Software Group in Westin
(http://www.ultimatesoftware.com/index.asp) and Systems Design & Development in
Delray Beach (http://www.sddsystems.com/aboutus_whoweare.asp).

The best way to enter the Brazilian market would be through the attendance of local trade
shows. Business relationships in Brazil are based on personal interactions and a visit to the
area should precede investment. After attending trade shows, an effective way to begin selling
to the market is through exporting or e-commerce. Due to the complexities of opening a
physical location in the region, this is best done after a presence is established. Finally, with
the large amount of U.S. firms operating in Brazil, their insight and advice should be obtained
to learn about the intricacies of entering the market.

! These South Florida businesses were identified in the 2007/2008 South Florida Business Journal “Book of Lists”
or the Florida Manufacturers Register and were determined to be operating in an industry that was either a targeted
industry in Brazil or one of the top five products imported into the country.
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Brazil Country Assessment

Representatives in the area include:

Ambassador Clifford M. SOBEL

Avenida das Nacoes, Quadra 801, Lote 3, Distrito Federal Cep 70403-900, Brasilia
Tel: (5561) 3312-7000

Fax: (5561) 3225-9136

Brazilian American Chamber of Commerce of Florida, INC.
P.O. Box 310038, Miami, FL 33231-0038

Tel: (305) 579-9030

Fax: (305) 579-9756

E-mail: baccf@brazilchamber.org

Web: www.brazilchamber.org

President: Mr. Aloysio Vasconcelos

Enterprise Florida, Brazil Office
Carlos Heckmann, Senior Director
http://www.eflorida.com/Contact_International Brazil.aspx

INFRAERO (Empresa Brasileira de Infra-Estrutua Aeroportuaria
SCS Quadra 04, Bloco A No. 58, Brasilia — DF CEP 70304-902
Tel: (061) 3312-3222

Fax: (061) 3321-0512
http://www.infraero.gov.br/usa/item_gera.php?gi=instempr

Ministério das Relacdes Exteriores (MRE)

Palacio Itamaraty - Esplanada dos Ministérios - Bloco H, Brasilia/DF - Brasil
CEP: 70170-900

Web: http://www.mre.gov.br/index.php?option=com_frontpage&Itemid=954
Secom Miami (Trade Promotions Section)

80 SW 8th Street, Suite 2600, Miami, Florida 33130

Tel: (305) 285-6217

Fax: (305) 285-6232

E-mail: bgtb@brazilmiami.org

Web Site:: www.brazilmiami.org

Chief: Ministro Luiz Felipe Mendonga Filho

Sources: The Beacon Council, Brazil.gov, Brazil Trade Net, Central Intelligence Agency World Fact
Book, Economic Intelligence Unit, Enterprise Florida, Florida Manufacturers Register, INFRAERO,
Ministry of External Relations (Brazil), South Florida Business Journal “Book of Lists”, STAT USA,
U.S. Commercial Service, U.S. Department of Commerce, U.S. State Department, and the World Bank.
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Colombia Country Assessment

COUNTRY BACKGROUND
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TRADE AND COMMERCE ASPECTS
GDP (2007 est.): $319.5 billion

Per Capita GDP (2007 est.): $6,700

Natural Resources: Petroleum, natural gas, coal, iron ore, nickel, gold, copper, emeralds and
hydropower.

Agricultural Products: Coffee, cut flowers, bananas, rice, tobacco, corn, sugarcane, cocoa beans,
oilseed, vegetables, forest products and shrimp.

Types of Industries: Textiles, food processing, oil, clothing and footwear, beverages, chemicals,
cement, gold, coal and emeralds.

International Organizations: BCIE, CAN, Caricom (observer), CDB, CSN, FAO, G-3, G-24, G-77,
IADB, IAEA, IBRD, ICAO, ICC, ICCt, ICRM, IDA, IFAD, IFC, IFRCS, IHO, ILO, IMF, IMO, IMSO,
Interpol, 10C, IOM, IPU, ISO, ITSO, ITU, ITUC, LAES, LAIA, Mercosur (associate), MIGA, NAM,
OAS, OPANAL, OPCW, PCA, RG, UN, UNCTAD, UNESCO, UNHCR, UNIDO, Union Latina,
UNWTO, UPU, WCL, WCO, WFTU, WHO, WIPO, WMO, WTO

Trade Agreements: Extensive negotiations have surrounded the Free Trade Agreement (FTA)
with the U.S. which is currently awaiting U.S. ratification. Negotiations are also being conducted
with Canada, the European Union, and EFTA (Switzerland, Norway, Island, and Liechtenstein).
FTA’s are in effect with Chile, the Central American countries (El Salvador, Guatemala, and
Honduras), the Andean Community (Ecuador, Bolivia and Peru), Latin American Integration
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Colombia Country Assessment

Association (ALADI), Central American Common Market (CACM) countries, Panama, Cuba, and
Caribbean Community (CARICOM). Colombia also has signed bilateral trade agreements with Hungary,
the Czech Republic, Romania, Russia, Malaysia, Indonesia, India, China, South Korea, Algeria, Kenya,
Egypt, Morocco, Israel, and the lvory Coast.

Trade Partners: U.S., Venezuela, Ecuador, Brazil, Mexico, China and Japan.

Business Environment: Colombia currently ranks 66™ out of 178 countries for Ease of Doing Business
as evaluated by the World Bank in 2008. It is estimated to take 42 days to start a business in the country.
While the growth in exports and strong Foreign Direct Investments (FDI) from abroad has strengthened
the economy, political leaders continue to battle inflation and a large budget deficit. Earnings in the first
quarter effectively reduced the deficit, but recent signs point to an economic slowdown for the remainder
of 2008. Colombia is susceptible to the declining markets in the U.S. and Venezuela, their primary trading
partners. Another risk associated with entering Columbia is their sustained difficulties enforcing
intellectual property rights (IPR) as they remain on the State Departments Special 301 “Watch List” since
1991.

The government still maintains a significant presence in the market even after the adoption of “Law 80”
which states the requirement for transparency and open bidding for government contracts. Firms hoping
to enter the public sector should consider taking on a local partner; firms must also hire local legal
representation to be eligible to bid on government contracts. With a strong push for infrastructure growth
in areas such as water treatment, water sewage, airports, port and roads, foreign firms have a great
opportunity to get involved.

When entering the Colombian market, companies should be sure to work with a local agent, develop
personal relationships, use the local language and ensure after sales service is in place. The U.S.
Commercial Service recommends taking the following steps when entering the Colombian market:

e Appoint a legal representative in Colombia to prepare the documents and carry out the necessary
steps with the Notary Public and chambers of commerce.

e Prepare company by-laws (Escritura Publica) and register with a Public Notary. This should
include a statement of purpose for the firm, amount of capital invested, and identify a legal
representative. (Time: 2-3 days; Cost: .0027% of capital being registered and 16% Value-Added
Tax (VAT)).

e Register and legalize the company with a chamber of commerce and obtain an Income Tax
Identification Number (NIT). (Time: 4 days; Cost: 0.7 % fee on the capital registered plus other
minor charges.

e Complete all other banking and currency operations. This includes the opening of bank accounts
and transferring of foreign currency. (Cost: Minimal fees; Time: Total process is estimated to
take less than 4 weeks).

Tariffs are assessed at four different levels: zero percent on capital goods, five percent on industrial goods
and raw materials, ten percent on manufactured goods with some exceptions, and 20 percent on items
included on the list of sensitive goods, including consumer products. Additional tariffs are assessed on
certain agricultural items, at times reaching 100%. In 2005, the government approved a waiver of import
tariffs on equipment and accessories associated with oil and gas activities increasing access for U.S. firms
entering the market. Plan Vallejo is a special import-export system that allows exporters to apply to the
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Colombia Country Assessment

Ministry of Trade, Industry and Tourism for an exemption of tariffs on imported raw materials being used
in the production of exports. Imported goods typically have higher prices due to these barriers with
consumers paying between 60-100% over the Free on Board (FOB) price. In addition, many non-tariff
barriers exist that can delay or prohibit shipments from arriving at their destination including
discretionary import licensing, labeling requirements and testing standards.

U.S. citizens traveling to Colombia are required to have a valid passport stamped upon entry and stay is
limited to 60 days. Proof of a return ticket must also be shown. Business Visas, Temporary Managerial
Visas and Special Visas are available for business travelers needing to stay longer in Colombia. These are
issued for periods up to five years and have varying requirements for durations of stay. Further
information about visa requirements can be obtained through the Columbian Ministry for Foreign Affairs.

EXPORTS AND IMPORTS

Total trade for Colombia topped $60 billion in 2007. Colombia conducted nearly $18 billion
USD worth of trade with the U.S. ranking as their 30™ largest trading partner. Trade with the
State of Florida accounted for more than 25% of this amount, with Columbia ranking 3™ for
exports to Florida and 9" for imports.

Exports amounted to $30.58 billion according to 2007 estimates. Colombia’s most prominent trading
partners included the U.S. (35.8%), Venezuela (11.4%) and Ecuador (5.4%) and included the following
exports: Petroleum, coffee, coal, nickel, emeralds, apparel, bananas and cut flowers. Imports into Miami
totaled $1.7 billion USD with the top five products including: Fresh-cut flowers ($496M), gold ($200M),
Men’s or boy’s suites ($153M), scraps of precious metals ($137M) and miscellaneous aluminum
($137M). Miami represents the largest U.S. port for trade with Colombia.

Imports totaled $31.17 billion in 2007 and was mainly conducted with the US (26.8%), Brazil (8.6%),
Mexico (8.5%), China (6%), Venezuela (5.6%) and Japan (4.1%). The main imports into Colombia
include industrial equipment, transportation equipment, consumer goods, chemicals, paper products, fuels
and electricity. Colombia received $3.1 billion USD worth of imports originating from Miami including:
Computers ($371M), computer parts ($174M), machinery parts ($174M), cellular and landline phones
($123M) and aircraft parts ($92M).

FOREIGN DIRECT INVESTMENT

The Ministry of Trade, Industry and Tourism regulates FDI in coordination with the Ministry of Finance
and Public Credit. The primary regulations for investment originate from the Council on Economic and
Social Policy (CONPES). Cumulative inbound FDI amounted to $54 billion USD by the end of 2007.
Outbound investment totaled $10 billion USD through 2007. Leading sectors for U.S. investment include:
Automotive parts, business process outsourcing, call centers, cosmetics and medical devices. Currently
there are 13 companies from Colombia with a presence in South Florida according to the 2008 Global
Economic Impact Study.

RECOMMENDATION

A trade mission to Colombia would be recommended at this time. Colombia clearly
demonstrates itself as an advanced developing nation, despite lingering political and social
disturbances. The population is becoming increasingly sophisticated with mainstream use of
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Colombia Country Assessment

technology, including cellular phones. Colombia displays a high level of productivity, a well
developed banking system and a rapidly growing consumer market. If entering Colombia,
companies should consider issues such as higher than average tariff rates and weak IPR
protection prior to entering the market. Limiting initial trips and business to major
metropolitan areas would help to decrease the associated risk. Despite these factors, Columbia
has a relatively well developed infrastructure and dedicated workforce, making it an attractive
market for investment. If a trade mission is conducted, possible partnership opportunities exist
between the following organizations:

e The Greater Miami Chamber of Commerce with the Bogota Chamber of Commerce and
the Colombian-American Chamber of Commerce (AMCHAM);

e The International Trade Consortium and the Ministry of Commerce, Industry and
Tourism along with Invest in Bogota organization;

e Miami Port Authority and the Ports Authorities of Barranquilla, Cartagena and Santa Marta;

e The Miami International Airport and the international airports of Bogota, Barranquilla,
Cartagena, Cali, Clcuta, Leticia, Medellin, and San Andres Island.

Below includes a list of companies that participate in a growing or targeted market for
Colombia and may benefit from a future relationship in that area:*

- Industrial and Transportation Equipment: Streicher Mobile Fueling in Fort
Lauderdale (http://www.mobilefueling.com/about company.htm);

— Chemicals: Streicher Mobile Fueling in Fort Lauderdale
(http://www.mobilefueling.com/about_company.htm);

- Fuels: World Fuel Services Corporation in Miami
(http://www.wfscorp.com/wfscorp/index.jsp) and Oxbow Corporation in West Palm
Beach (http://www.oxbow.com/ContentPage.asp?FN=Home&ol ang=);

— Business Process Outsourcing: Neoris in Miami (http://www.neoris.com/);

— Contact Centers: Epixtar of Miami (http://www.epixtar.com/index.asp);

- Medical Devices: Anspach in Palm Beach Gardens
(http://www.anspach.com/company.php) and Biomet 3i in Palm Beach
Gardens (http://biomet3i.com/English/Corporate/index.cfm?lanquagel D=0).

Entering the Colombian market should begin with exporting; if a larger presence is wanted
firms should consider franchising or outsourcing business process operations to the region.
With a highly qualified and dedicated work force, many large firms have contracted services in
Colombia. E-commerce has also been growing in popularity and with the potential ratification
of the Colombian FTA, tariffs and importing requirements are expected to ease significantly.
Relationships should be developed before entering the market, and advice from other U.S.
firms engaged in the area should be sought.

! These South Florida businesses were identified in the 2008 South Florida Business Journal “Book of Lists” or the
Florida Manufacturers Register and were determined to be operating in an industry that was either a targeted
industry in Colombia or one of the top five products imported into the country.
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Representatives in the area include:

Ambassador William R. BROWNFIELD
Calle 24 Bis No. 48-50, Bogota, D.C.
Tel: (571) 315-0811

Fax: (571) 315-2197

Bogota Chamber of Commerce
Tel: (019) 00 331-8383
http://camara.cch.org.co/cchingles/portal/Default.aspx

Colombian-American Chamber of Commerce

Calle 98, # 22-64, Oficina 1209, Apartado Aereo 8008, Bogota, Colombia
Tel: (571) 623-7088

Fax: (571) 612-6838

www.colombiachamber.com/

Invest in Bogota
Carrera 72 No. 71, 21 Torre B, Oficina 901, Bogota D.C. - Colombia
Tel: (571) 742-3030

Email: info@investinbogota.org

Ministry of Commerce, Industry and Tourism, Republic of Colombia.
Calle 28 No 13 A — 15 Calle 28 No. 13 - 15, Bogota, Colombia

Tel: (571) 606 76 76

Call center of foreign trade: (01900) 331 00 21

Email: info@mincomercio.gov.co

Sources: The Beacon Council, Central Intelligence Agency World Fact Book, Colombia Trade News,
Economic Intelligence Unit, Enterprise Florida, Florida Manufacturers Register, Invest in Bogota,
Ministry of Commerce, Industry and Tourism, South Florida Business Journal “Book of Lists”, STAT
USA, U.S. Commercial Service, U.S. Department of Commerce, U.S. State Department, and the World
Bank.
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