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ROADSIDE LITTER PREVENTIO
EDUCATION MEDIA CAMPAIGN
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Strategic Message

Mission: To educate and encourage Florida’s motoring public to take a greater
responsibility for helping the department maintain a litter-free roadside on the State
Highway System.

Vision: To promote Florida Highways as a valuable litter-free asset where the
motoring public can enjoy the natural beauty of Florida’s landscape.

Values/Beliefs: The campaign is empowered
by motivating the motoring public to respect the
environment,appreciate litter-free roadways and

| l be committed to not litter.

PR e Y
s TR WP
o T, & B oL S Do, S o
N s Sl Sk P t

-

bt



Objectives and Goals

Establish and build public awareness of the importance of roadside litter
prevention;

Establish and build strategies for public and private involvement in keeping
Florida’s roadsides free of litter;

Establish and build the visibility and awareness of FDOT as a key agency in
roadside litter prevention

Improve driver satisfaction with roadside cleanliness; and

Alter driver/passenger behavior by increasing their participation in roadside litter
prevention.




Phase 1
Organizational




Phase 2 — Media Development

Campaign Development

KEEP OUR PARADISE LITTER-FREE™
A CleanFLroads.com FDOT\)
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Phase 2 — Media Development

Campaign Development

LLEWELA A CASA u

MANTENGA NUESTRO PARAISO LIBRE DE BASURA P

Qi CleanFLroads.com FDOT\)




Phase 2 — Media Development

Campaign Roll Out
Launched April 25, 2014 in Tallahassee

FLORIDA DEPARTMENT OF TRANSPORTATION
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Phase 2 — Media Development
Event Launch Highlights
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Phase 2 — Media Development
Event Launch Highlights
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Phase 2 — Media Development
Event Launch Highlights
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Phase 2 — Media Development

|Identify & Promote Campaign Partnerships
* Incorporate an Acknowledgement Program
| e |dentify and Procure Future Celebrity and

Sports Campaign supporters.

BACKGROUND

Liter s the aesihetcs o te siets, 00ds and hghways thrughout th state o Fora. i
Gtrating to the publc, thersby adversely aflecting the salety of drivers, pedesirians and bicyciists. Liter
s often washed by rain into rivers, lakes and other bodies of s  can cause clogs instom waer

The Florida (FOO! - $12 million
Srouiahy o removete rom the sate’s ighway system. Thi igure does not reflect the addtional amounts
that county and city govemments in Florida spend on itter removal from their oads and stroet

Wi the financial suppart fom the Federal Highway Adinitraion, FOOT willaunch a muli-yeor Roodsida
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PO S selected to work under FOOT for -

2 assist the prime agency include: Sachs Heda G g Group, - 430 The B Tirkdny Gy

for Solid and Hazardous Waste Manageme

S e S s Dasite ot o o
For the Statewide Campaign

OBJECTIVES AND GOALS

The abjectives and goals of the RLPE campaign are 1o:

« Establish and build public awareness of the importance of roadside kter prevention
« Estabiish and bulld strategies for public and private ivoivement in keeping Flonda's roadsides
froa of itter
Establish and build the visibility and awareness of FDOT as a key agency in roadside litter
ention
rove driver satistaction with roadside cleanliness
Alter driver/passenger behavior by increasing their participation in roadside

THE ACKNOWLEDGEMENT PROGRAM

The statewido launch took place in Apri 2014. During the
faunch, noted VIP and Sports celebrities were introduced
a5 official spokespersons of the campaign. This ncluded
members of the NEL, NASCAR and the PGA. More VIP
and Sports Celebities will be announced i the upcoming
months as wel

tor prevention

Your support to the campaign, whether via cash and of in-

public services messages in a highly effective way.

categories for

launch are as follows:

Litter-Free Leader - $25,000 cash and/or in-kind contribution
Logo and company name on television and social media public service announcement featuring
the VIP celebrty
Logo, company name and ink to business on the campaign's websits
Video clip of the company placed on the campaign's website
Logo on afl campaign educational outreach items (brochures, itter car bags. botted wates,
bumper stickers)
Signage with name and logo at all key statewide presentations and events
Logo and company name fisted on al press releases and media information distributed statewide
Logo and company name listad on all presentation materials
Company dsplay and booth placement at all campaign events

B nd/or in-kind

Logo on television and social media pubic service announcement featuring the VIP celebri
Logo fink o business on the campaign's website

Logo on 8l campaign educational outreach items (brochures, liter car bags, bottied water,
bumper stickers)

Signage with logo at key statewide presentations and events.

Logo and company name ksted on all press releases and media information distributed statewide
Logo and company name isted on all presentation materials

Company display at special campaign events

Bin Winners - $5,000 cash and/or in-kind comnmn
* Logo and link 1o business on the campaign's
* Logo on one of the campaign's educational oreach e O}
water, bumper stickers)
+ Signage with company name listing at one statewide event
+ Company name listed on all press releases and media informatic

‘Trash Bashers - $2,500 cash and/or in-kind contribution
* Logo and link to business on the campaign's website
* Signage with company name listing at the statewide events
« Company name listed on all press releases and media informatio

In addition. campaign educational products wil be distributed by the car
statewide, increasing your brand's visibiéty and recognitior




Phase 2 — Media Development

e Obtaining Campaign Partnerships

* Help increase the campaign’s message
throughout your community

e Customize educational materials
e Leverage media placement opportunities
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Phase 2 — Media Development

Partnership Perks

KEEP OUR PARADISE LITTER-FREE

and your leverage |
in the community

« Increase campaign DR\\\NE ‘%\
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* Help involve more

corporate and

community leaders

throughout the

community

* Will brand the
organization with a
highly recognized
campaign




Phase 3 — Campaign

Media Rollout
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KEEP OUR PARADISE LITTER-FREE™




Phase 3 — Campaign

Presentations and Partnership

Statewide Presentations




FLORIDA DEPARTMENT OF TRANSPORTATION
RLPE MEDIA CAMPAIGN
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FLORIDA DEPARTMENT OF TRANSPORTATION
RLPE MEDIA CAMPAIGN
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